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Introduction 

The Internet is awash with tools that have made it easier than ever to streamline your business 

operations. More over though, it is bubbling with ideas and technologies that allow you to do 

ǘƘƛƴƎǎ ȅƻǳΩŘ ƴŜǾŜǊ ŘǊŜŀƳŜŘ ƻŦ ōŜŦƻǊŜΦ bƻ ƻƴŜ ǿƻǳƭŘ ƘŀǾŜ thought that the next big frontier of 

business would be to create social networking profiles and publish free videos to YouTube. And 

yet here we are with more resources than ever being poured into online services like Facebook 

and MySpace to create awareness of products, befriend potential customers and integrate 

community into business plans.  

It all makes sense if you think about it though. The creators of MySpace and Facebook have 

done something that no one else has ever done before ς they got over 100 million people to 

gather together into a single space (whether virtual or not) and hand over their personal 

information for anyone else to search through. Businesses must have started shaking with glee 

when they realized the potential in that database.  

.ǳǘΣ ǎƻŎƛŀƭ ƴŜǘǿƻǊƪƛƴƎ ƛǎƴΩǘ ǘƘŜ ƻƴƭȅ ǘƻƻƭ ƻǳǘ ǘƘŜǊŜ ǘƘŀt has redefined much of what users are 

doing on the Internet on a daily basis. There are other things too. Business owners and 

prospective entrepreneurs are focusing their attentions on blogging, bookmarking, crosslinking, 

and building followings via every possible avenue available to them. To be an Internet business 

owner in this day and age means you need to essentially have a degree in developing 

technologies and a desire to experiment with every one of them.  

Yet, half of them seem to fizzle out or disappear faster than they ever burgeoned into our 

consciousness. For every Squidoo and Skype out there, you will find two dozen Meetros and 

w{{/ŀƭŜƴŘŀǊǎΦ !ƴŘ ƛŦ ȅƻǳΩǊŜ ŀǎƪƛƴƎ what a Meetro isΣ ȅƻǳΩǊŜ ƴƻǘ ŀƭƻƴŜΦ .ǳǘΣ ŜǾŜǊȅ ƴƻǿ ŀƴŘ ǘƘŜƴ 

a technology pops up that seems too simple, too useless, and too lackluster to actually be 

useful ς but then it does something unthinkable.  

Everyone knew sites like MySpace and Facebook were the real deal and people figured out 

pretty quickly why blogging would succeed. Sharing bookmarks on Digg and Delicious made 

sense and posting videos from around the world on YouTube was a no brainer. But, who would 

have guessed that a site like Twitter would take off?  

LŦ ȅƻǳΩǊŜ ŀ ōŜǘǘƛƴƎ Ƴŀƴ ƻǊ ǿƻƳŀƴΣ ȅƻǳ ǇǊƻōŀōƭȅ ǿƻǳƭŘƴΩǘ ƘŀǾŜΦ .ǳǘ ǎǳǊŜ ŜƴƻǳƎƘΣ ǿƘŜƴ ǘƘŜ 

¢ǿƛǘǘŜǊ ŀǇǇ ǎŜǊǾƛŎŜ ƭŀǳƴŎƘŜŘ ƛƴ ƭŀǘŜ нллс ŀƴŘ ǘƘŜƴ ǿŜƴǘ ƻƴ ǘƻ ǿƛƴ {Ȅ{²Ωǎ ŎƻǾŜǘŜŘ web 

software award in 2007, people started to take notice. A couple years later and Twitter has 

http://www.youtube.com/
http://www.facebook.com/
http://www.myspace.com/
http://www.myspace.com/
http://www.facebook.com/
http://www.squidoo.com/
http://www.skype.com/
http://www.myspace.com/
http://www.facebook.com/
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become one of the premier blogging software platforms on the net. The catch? You can only 

type 140 characters at a time.  

LΩƳ ǎǳǊŜ ǘƘŜ ŎȅƴƛŎ ƛƴ ȅƻǳ ƛǎ ǿƻƴŘŜǊƛƴƎ how anyone anywhere could make money with 140 

characters. After all, blog posts are 300 - рлл ǿƻǊŘǎ ƭƻƴƎΣ ǊƛƎƘǘΚ ¢ƘŀǘΩǎ ƻǾŜǊ нллл ŎƘŀǊŀŎǘŜǊǎ ŀƴŘ 

ŜǾŜƴ ǘƘŜƴΣ ǎƻƳŜǘƛƳŜǎ ǘƘŀǘΩǎ ƴƻǘ ŜƴƻǳƎƘΦ 

But, something funny happens with Twitter ς it becomes addictive. The simple little app that 

allows you to follow and track dozens if not hundreds of people has become immensely 

addictive. Not only are people excited to be able to track their friends and colleagues in seconds 

rather than minutes (some of those blog posts can ǘŀƪŜ ŦƻǊŜǾŜǊ ǘƻ ǊŜŀŘύΣ ōǳǘ ǘƘŜȅΩǊŜ ƘŀǇǇȅ ǘƻ 

ƎŜǘ ƛƴǾƻƭǾŜŘΦ !ŦǘŜǊ ŀƭƭΣ ǿƘƻ ŘƻŜǎƴΩǘ ƘŀǾŜ ǘƛƳŜ ǘƻ ǿǊƛǘŜ ƻǳǘ ŀ ŦŜǿ ǉǳƛŎƪ ŎƘŀǊŀŎǘŜǊǎ ŜǾŜǊȅ ŎƻǳǇƭŜ 

hours?  

It is like text messaging and blogging had an attractive child and everyone is still oohing and 

aahing over just how cute the kid is. Everyone wants to hold the baby. And as Twitter grows 

into toddlerhood it opens up new doors through which you can start interacting with it ς 

playing games as it were. These games however are much more than tossing a ball around ς 

ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ǎǘŀǊǘ ƳŀƪƛƴƎ ƳƻƴŜȅΦ  

This book has been written to provide you with the insight you need to start understanding 

where Twitter came from, why so many people are so addicted to it, and why just maybe you 

can revolutionize the way you do business on the Internet with it.  

LŦ ȅƻǳΩǊŜ ǎǘƛƭƭ ǿƻƴŘŜǊƛƴƎ ǊƛƎƘǘ ƴƻǿ Ƙƻǿ ŀƴȅ ƻŦ ǘƘƛǎ ŎƻǳƭŘ ōŜ ǇƻǎǎƛōƭŜΣ ōŜŀǊ ǿƛǘƘ ƳŜ ōŜŎŀǳǎŜ ǘƘŜ 

next six chapters are going to break it down in a way that will help anyone figure out the 

juggernaut that Twitter has become. WƘŜǘƘŜǊ ȅƻǳΩǊŜ ŀ ōƭƻƎƎƛƴƎ ŘȅƴŀƳƻ ƻǊ ŀ ǘŜŎƘƴƻƭƻƎȅ ǎƘǳǘ - 

in, Twitter is so easy to use that you need to have it in your online toolbelt. Forget all those 

technologies that might be the next big thing ς Twitter is the next big thing and it is here, ready 

for you to use.  

.Ŝǎǘ ƻŦ ƭǳŎƪ ǘƻ ȅƻǳ ƻƴ ȅƻǳǊ ŜƴŘŜŀǾƻǊǎ ŀƴŘ ƘŜǊŜΩǎ ƘƻǇƛƴƎ L ǎŜŜ ȅƻǳ ƻƴ ¢ǿƛǘǘŜǊΦ 
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Chapter 1 ς The Twitter Phenomenon 

When Twitter popped up in 2006, it was just another micro platform that some people found 

ƛƴǘŜǊŜǎǘƛƴƎ ōǳǘ Ƴƻǎǘ ǇŜƻǇƭŜ ŘƛŘƴΩǘ ƪƴƻw existed. After all, these days there seems to be a new 

technology bursting out every other day. And who has the time to keep up with it all? We all 

keep our Engadget, Boing Boing, and Mashable feeds up and running ς if something is actually 

that interesting, the bloggers will tell us about it.  

So, when did Twitter break through? With something as dynamic as social networking software, 

it is ŀƭǿŀȅǎ ƘŀǊŘ ǘƻ ǘŜƭƭ ǿƘŜƴ ǘƘŜ ōǊŜŀƪǘƘǊƻǳƎƘ ƻŎŎǳǊǎΦ ²ƛǘƘ ¢ǿƛǘǘŜǊ ƛǘ ǿŀǎ ǇǊƻōŀōƭȅ ŀǘ нллтΩǎ 

South by Southwest festival in Austin. The microblogging app had been around for about six 

months at that point and had a small but devoted number of followers. It won the blogging 

software award there and soon went on to win dozens more awards over the next year or so.  

By the end of 2007, Twitter was here to stay and started to appear on blogs, in social 

networking platforms, and on cell phones everywhere. Opening up the source code and 

allowing users to create Apps for Twitter made it even more popular as all the enterprising 

thinkers out there saw an opportunity that would allow them to start making money off it.  

But, before we jump head first into what Twitter is and how it is going to change your business, 

let us first take a look at what Social Media is and how it has changed the web.  

 

Social Media and the New Web 

The Internet was pretty static before this decade. It was used to post information that people 

could log on and look at. The Internet speed was too slow for anyone to get much more than 

that ς ǎǘǊŜŀƳƛƴƎ ǾƛŘŜƻ ƻǊ ŀǳŘƛƻ ŘƛŘƴΩǘ ŜȄƛǎǘΣ ǿŜō ŀǇǇƭƛŎŀǘƛƻƴǎ ǿŜǊŜ ǘƻƻ ŀŘǾŀƴŎŜŘ ŀƴŘ 

interaction relied too much on everyone having access.  

Fast forward a few years and with millions more gaining access to the Internet in one form or 

another seemingly every day, the web exploded in size and uses. New technology platforms 

were developed to take advantage of advanced speeds in the infrastructure.  

But, it was not until just a few years ago that people started to see where the future of the 

internet was heading ς toward collaboration and interaction. People had finally begun to see 

http://www.engadget.com/
http://www.boingboing.net/
http://www.mashable.com/
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the interconnection of billions of people into a single, virtual space for what it was ς an 

opportunity to both interact with all those people and to start making money off of them. 

 

Web 2.0 

¢ƘŜ ƴŜǿΣ ƛƴǘŜǊŀŎǘƛǾŜ ǿŜō ǿŀǎ ŎŀƭƭŜŘ ²Ŝō нΦл ŀƴŘ ǿƘƛƭŜ ǘƘŜ ǘŜŎƘƴƻƭƻƎȅ ƘŀŘƴΩǘ ōŜŜƴ ǇǳǎƘŜŘ ŀƭƭ 

that far from what we now call Web 1.0, the way it was used could gladly dictate it deserving a 

new version number. The Internet was different and people began to see it differently. In 1997, 

the top visited websites on the Internet were NYTimes.com and Yahoo! In 2007, the top visited 

sites were Wikipedia and MySpace. The shift was apparent and it had to do with what people 

could do with their technology now. They could become part of the collective ς adding their 

voices to the millions of other voices in the world and feeling important.  

When such a fundamental shift in how men and women see themselves in the world happens, 

businesses take notice. For the most part though, companies saw the technology of sites like 

MySpace and Facebook as kitschy. It was a gimmick or a niche ς like video games or comic 

books. Yet, it continued to grow and that gimmicky little demographic began to include more 

than just 20 million college and high school students. Older men and women began to seek out 

old childhood friends, share their experiences in blogs, and keep up to date on projects at work 

via social networks and other social media. Soon, the numbers exploded and what started as a 

ǿŀȅ ǘƻ ƪŜŜǇ ǘǊŀŎƪ ƻŦ ȅƻǳǊ ŦŀǾƻǊƛǘŜ ōŀƴŘǎ ōŜŎŀƳŜ ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ǎƻŎƛŀƭ ŜȄǇŜǊƛƳŜƴǘΦ ¢ƘŀǘΩǎ 

when businesses really took notice. 

 

{ƻŎƛŀƭ aŜŘƛŀΩǎ /ǳǊǊŜƴǘ ±ƛǎŀƎŜ 

Today, social media is not just a gimmick ς it has gone beyond what cell phones were in the mid 

- 1990s (a toy) and what video game consoles were in the 1980s (toys) and become a business. 

It is a major industry and something that no self - ǊŜǎǇŜŎǘƛƴƎ ŀŘǳƭǘ ƛƴ ǘƻŘŀȅΩǎ ǎƻciety has not 

integrated into their life.  

LŦ ȅƻǳ ƪƴƻǿ ǎƻƳŜƻƴŜ ǿƘƻ ŘƻŜǎƴΩǘ ƘŀǾŜ ŀ Facebook or MySpace account, it is probably because 

ǘƘŜȅ ƘŀǾŜƴΩǘ ōŜŜƴ ŘǊŀƎƎŜŘ ƛƴǘƻ ƛǘ ōȅ ŀ ŦǊƛŜƴŘ ȅŜǘ όƎƛǾŜ ǘƘŜƳ ǘƛƳŜύΦ LŦ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ ŀǘ ƭŜŀǎǘ ƻƴŜ 

ŦŀƳƛƭȅ ƳŜƳōŜǊ ǿƘƻ ǳǇŘŀǘŜǎ ǘƘŜ ǿƘƻƭŜ Ŏƭŀƴ ǿƛǘƘ ŀ ōƛǿŜŜƪƭȅ ōƭƻƎ ǇƻǎǘΣ ȅƻǳǊ ŦŀƳƛƭȅ ƛǎƴΩǘ ōƛƎ 

enough yet.  

NYTimes.com
http://www.yahoo.com/
http://www.wikipedia.com/
http://www.myspace.com/
http://www.myspace.com/
http://www.facebook.com/
http://www.facebook.com/
http://www.myspace.com/
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These are the tools of modernity. It is how people keep in touch with one another and it is how 

ǘƘŜ LƴǘŜǊƴŜǘ ƻǇŜǊŀǘŜǎΦ {ǘǳŘƛŜǎ ǎŜŜƳ ǘƻ ŎƻƳŜ ƻǳǘ ǿŜŜƪƭȅ ǘƘŀǘ ǎǘŀǘŜ ǿƘŀǘ ǿŜΩǊŜ ŀƭƭ ǘƘƛƴƪƛƴƎ ǿƛǘƘ 

empirical evidence.  

For example, a survey was released in March, 2008 from PEW Internet Research (the premier 

follower of Internet trends and data) that concluded: 

Data from a December, 2007 survey concluded that the Internet, at 45 percent, narrowly 

edged out TV, at 43 percent in terms of which a consumer would rather give up. Five 

years earlier, a similar survey rated the Internet at 38 percent and TV at 47 percent. 

Other data has been released, such as a study in Germany that states that nearly 80% of 

respondents aged 18 - 29 currently dating would rather break up with their boyfriend or 

girlfriend than give up their Internet connection.  

Social media has made the Internet more than just another TV. It has turned it into the central 

source of information and entertainment in our lives. The average teenager spends between 3 - 

5 hours each day on the Internet ς more than twice as long as they watch television. Most 

modern workers spend between 2 - 7 hours a day connected to the Internet, with upwards of 

30% of that being at work. It is ŀ ǇŀǊǘ ƻŦ ƻǳǊ ƭƛǾŜǎ ŀƴŘ ǘƘŀǘΩǎ ƴƻǘ ƭƛƪŜƭȅ ǘƻ ŎƘŀƴƎŜ ŀƴȅ ǘƛƳŜ ǎƻƻƴΦ 

 

The Tools of the Trade 

While this book is designed to be  a manual for you to understand and make the most out of 

Twitter as a money making resource, before you can start using Twitter, you need to know 

what other tools are being used in conjunction with Twitter to boost those very businesses.  

Because, if any one thing is true about Internet connectivity, it is ǘƘŀǘ ȅƻǳ ǿƻƴΩǘ ŦƛƴŘ Ƴŀƴȅ ǳǎŜǎ 

for a single technology without other technologies involved. You want to make money with a 

blog? You need to submit it to social bookmarking sites, integrate an RSS feed, and post links to 

social networks on each post so that people can share it with their friends. It is not as simple as 

writing a post every couple of days and hoping people show up.  

The same is going to be true for Twitter. For your Twitter strategies to truly work, you need to 

have places where more in-depth relationships with people can develop. Sure, most people are 

ƘŀǇǇȅ ǘƻ Ƨǳǎǘ ǊŜŀŘ ȅƻǳǊ ǘǿŜŜǘǎ ŀƴŘ ōŜ ŘƻƴŜ ǿƛǘƘ ƛǘΣ ōǳǘ ǘƘŀǘΩǎ ƴƻǘ ƎƻƛƴƎ ǘƻ ŀƭǿŀȅǎ ōŜ ǘƘŜ ŎŀǎŜΦ 

If someone works with you, they might want to learn more about you, or if you are selling 

ǇǊƻŘǳŎǘǎΣ ȅƻǳ Ƴŀȅ ǿŀƴǘ ǘƻ ƘŀǾŜ ŀ ƳƻǊŜ ŘŜǘŀƛƭŜŘ ǇŀƎŜ ŦƻǊ ǇŜƻǇƭŜ ǘƻ ƭŜŀǊƴ ŀōƻǳǘ ȅƻǳΦ ²ŜΩƭƭ ƎŜǘ 
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further into how all of these things can be integrated into your business later on, but for now, 

let us take a look at 10 technologies you need to be plugged into.  

 

Blogging  

You probably know a thing or two about blogging now. Everyone has blogged in some capacity 

in the last few years (or a lot of this book is going to seem like gobbledygook to you). But, there 

really is an inherent genius to blogging and how it all works. You basically get a space of your 

own that you can say anything you want on and then try to generate users who may be 

interested in reading it.  

They will add your blog to their RSS feed so that every new post you make shows up in their 

blog reader and then they can comment and discuss your posts either with you or with other 

readers. It is simple and it is pretty much flipped everything about content creation and news 

reporting on its head in the last few years. Just ask a few of the failed presidential candidates 

from 2008 what they learned about the power of blogging of late.  

 

For someone interested in getting into blogging, you have a couple options. You can either pay 

a small fee and create your own website at a dotcom address (www.YOURSITE.com) or you can 

http://www.yoursite.com/
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sign up for a free blogging platform at Blogger.com or Wordpress.com. If you own a business, a 

blog is a must though, regardless of how big a platform you decide to use. It is going to help you 

in numerous ways, especially when it comes to putting a face on your company, something all 

online businesses need to strive for. Blogs build trust, create camaraderie and develop ongoing 

discussions you can leverage to make sales.  

 

 

Social Networking  

Social networking is the crux of what everyone thinks of when they hear social media and the 

big boys are the reason for it ς MySpace and Facebook. These sites let you do pretty much 

everything, from keeping up with your friends in high school to creating fan groups for popular 

music, to developing a content page for your new product that can be used to answer 

questions and develop new interest in your potential customer base.  

 

These sites are wildly popular and work directly with your current strategies to build an ongoing 

relationship with your audience. While Facebook has currently overtaken MySpace as a much 

http://www.blogger.com/
http://www.wordpress.com/
http://www.myspace.com/
http://www.facebook.com/
http://www.facebook.com/
http://www.myspace.com/


Seattle Freelance  
Quality content for an affordable price  

  
Page 
15 

 

  

more user friendly (and infinitely more business friendly) platform, the 185 million users on 

aȅ{ǇŀŎŜ ŎŀƴΩǘ ǎǘŜŜǊ ȅƻǳ ǿǊƻƴƎ ŜƛǘƘŜǊΦ  
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Social Content Creation  

This is a fun one because it falls into so many different categories. The most obvious example of 

social content creation is Squidoo where anyone can create a lens that is then used to display 

your knowledge about a given topic. Think of your sales copy, where your primary goal is to 

show your expertise and prime your audience for a purchase. Squidoo is just that ς it allows you 

to create a lens where you describe as much about a specific topic as you can.  

 

CƻǊ ŜȄŀƳǇƭŜΣ ǘŀƪŜ ǘƘŜ ά.Ŝǎǘ tŀƴƛƴƛ {ŀƴŘǿƛŎƘŜǎέ ƭŜƴǎ ƻƴ Squidoo by RMS. It is currently ranked 

number 1 in the food category and number 8 overall on the site. It features dozens of recipes, 

multiple links to products that can help make paninis, and a comments section that stretches 

on forever with suggestions and links for more paninis. This user easily displays her knowledge 

of the subject matter and if she were to write a book about making paninis and sell it 

elsewhere, her prowess with regards to Paninis would help to push it even further.  

This is the power of Squidoo and while it can be rather hard to pinpoint exactly what the site 

does, it is a representative of a growing subset of sites and services that let you do pretty much 

whatever you want on a page, with links for revenue sharing and a great way to showcase 

knowledge. To top things off, you can get a tremendous amount of traffic if your page ranks 

well because Squidoo, is highly regarded by Google, and shows up well into the top pages of 

many searches. 

http://www.squidoo.com/
http://www.squidoo.com/
http://www.squidoo.com/
http://www.squidoo.com/
http://www.squidoo.com/
http://www.google.com/
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Photography and Video Product ion  

Another niche everyone thinks of when they think of social media is the photograph and video 

sites ς i.e. Flickr and YouTube. Sure, there are other sites out there, but none of them are nearly 

as big or as well known as these two. So, what do a couple of sites with huge bandwidth bills 

provide to business owners out there? 

 

Let us start with Flickr. This site allows you to upload as many photographs as you want for a 

relatively low lifetime membership fee. You can then tag, share, and comment on photos 

between you and your friends or by other members from around the world. The best part 

though is that you can get pictures from around the world. These pictures might be from five 

minutes after a major event occurs ς ǳǇƭƻŀŘŜŘ Ǿƛŀ ǎƻƳŜƻƴŜΩǎ ŎŜƭƭ ǇƘƻƴŜ ƻǊ Ƨǳǎǘ ōŜŀǳǘƛŦǳƭΣ 

personal photos of a recent vacation. However, the big draw here is that they can also be 

bought and sold, or used to promote your products through commentary you receive.  

Next up is YouTube. This is a service that provides unprecedented access to videos from users 

around the world. More than 100,000 new videos are uploaded every month and everything 

from millionaires to chart topping musicians have been created through the medium. Take Ok 

Go for example. The band was hardly known when they released their second album, but after 

a pair of music videos in which they created highly choreographed (and in one case treadmilled) 

videos, they were able to go platinum with their record and acquire record breaking volumes of 

http://www.flickr.com/
http://www.youtube.com/
http://www.flickr.com/
http://www.youtube.com/
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traffic and national exposure. Simply by recording a 3:40 video, they catapulted to the top of 

the charts and become a milestone in pop history.  

Today, almost every major musical act in the world puts their videos on YouTube for the 

exposure it provides. Comedians do the same. And now, business owners who know that the 

best way to make sales and increase their share on the Internet is to connect with their 

consumers have started imitating this trend with video blogging, seminars, and products that 

are freely available via YouTube. 

7ÈÁÔȭÓ .ÅØÔ 

¢Ƙƛǎ ƛǎ ƻƴƭȅ ŀ ǎƳŀƭƭ ǎƴŀǇǎƘƻǘ ƻŦ ǿƘŀǘΩǎ ŎǳǊǊŜƴǘƭȅ ƻǳǘ ǘƘŜǊŜΦ IǳƴŘǊŜŘǎ ƛŦ ƴƻǘ ǘƘƻǳǎŀƴŘǎ of 

services and technologies are already available or in development that will make these services 

work better or add functionality to them. One such service though is already available and has 

even taken on its own possibilities ς ŀƴŘ ǘƘŀǘΩǎ ¢ǿƛǘǘŜǊΦ  

 

What is Twitter and Why Is It So Popular? 

That brings us to Twitter and microblogging, the newest subset of social media and one that is 

redefining how people are currently using the Internet to keep in touch with each other.  

Twitter was launched by Jack Dorsey, Evan Williams, and Biz Stone in July of 2006 after a couple 

of months of internal programming and testing. Williams is best known as the man who ran 

Pyra Labs when it created Blogger and who after leaving Google went on to work with Odeo 

and its podcasting technology. After joining with Stone, the two created Obvious which then 

bought Odeo.  

The idea itself sprouted from the status field in instant messaging services like AIM or MSN 

Messenger that tell your friends what you are doing. They played with the concept and created 

a service by which you could easily and quickly add additions to those little status messages to 

which other users could subscribe. 

After launching officially in October of 2006 and winning its SxSW web award in March of 2007, 

Twitter received its own division and Jack Dorsey took control of it. The service quickly became 

ŀ ǇƻǇǳƭŀǊ ǊŜŦŜǊŜƴŎŜ Ǉƻƛƴǘ ŦƻǊ .ƭƻƎƎŜǊΩǎ ŘŜǾŜƭƻǇŜǊǎ ŀƴŘ Ǝƻǘ ŀ ƭƻǘ ƻŦ ƎƻƻŘ ǇǳōƭƛŎƛǘȅ ǘƘǊƻǳƎƘ 

{Ȅ{²Φ ²ƛǘƘƛƴ ŀ ŦŜǿ ƳƻƴǘƘǎΣ 5ƻǊǎŜȅ ƻǇŜƴŜŘ ǳǇ ¢ǿƛǘǘŜǊΩǎ !tL ǘƻ ŀƭƭƻǿ ƻǳǘǎƛde programmers to 

play around with the service.  
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It grew too fast by many accounts as it suffered from a 2% downtime problem in much of 2007 

ς largely due to its newfound popularity with tech users. But, the service boomed in that year 

and the time to follow with the likes of President Obama using it while he ran for president and 

all the way up to the day before his inauguration. Even the Red Cross uses it as a fast way to 

share local disaster information instead of relying on the traditionally slow AP wire.  

¢ƘŜ ƪŜȅ ǘƻ ¢ǿƛǘǘŜǊΩǎ ǎǳŎŎŜǎǎ ǘƘƻǳƎƘ ŎŀƳŜ ƛƴ ƛǘǎ ǎƛƳǇƭƛŎƛǘȅΦ Whereas blogging platforms required 

a lot of fancy setup, hard work to develop reader lists, and a good amount of writing, Twitter 

takes five minutes to signup for and has a 140 character fielŘ ǘƻ ŜƴǘŜǊ ǿƘŀǘ ȅƻǳΩǊŜ ŘƻƛƴƎ ƛƴǘƻΦ 

¢ƘŀǘΩǎ ŀƭƭΦ ¢ƘŜǊŜ ŀǊŜ ŀ ǘƻƴ ƻŦ ŀǇǇǎ ȅƻǳ Ŏŀƴ ŀŘŘ ƻƴ ǘƻ ¢ǿƛǘǘŜǊ ƴƻǿΣ ǇǳǘǘƛƴƎ ƛǘ ƻƴ ŎŜƭƭ ǇƘƻƴŜǎΣ 

ǊŜǇƭȅƛƴƎ ǘƻ ƳŜǎǎŀƎŜǎΣ ŦƻǊǿŀǊŘƛƴƎ ƭƛƴƪǎ ŀƴŘ ǇƛŎǘǳǊŜǎΣ ŀƴŘ ƳǳŎƘ ƳƻǊŜ όǿƘƛŎƘ ǿŜΩƭƭ ƎŜǘ ƛƴǘƻ ƭŀǘŜǊύΣ 

but the basics are just that, very basic.  

The publicity combined with ease of use and nice to look-at features, has made Twitter the 

biggest and most popular microblogging service around but not the only one. To hold that 

position, it has needed to grow and adapt and develop a larger user base that will facilitate its 

growth through finding new ways to utilize its features.  

¢ƘŀǘΩǎ ǿƘŜǊŜ ȅƻǳ ŎƻƳŜ ƛƴΦ !ǎ ŀƴ ŜƴǘǊŜǇǊŜƴŜǳǊΣ ǘƘŜ ŎƘŀƴŎŜ ǘƻ ǊŜŀŎƘ ƘǳƴŘǊŜŘǎ ƛŦ ƴƻǘ ǘƘƻǳǎŀƴŘǎ 

of users instantly with a short, easy to identify with message is impossible to pass up. And while 

you might still be scratching your head, trying to figure out how this whole microblogging thing 

ŎƻǳƭŘ Ǉƻǎǎƛōƭȅ ōŜ ǇǊƻŦƛǘŀōƭŜΣ LΩƳ ƘŜǊŜ ǘƻ ǘŜƭƭ ȅƻǳ ǘƘŀǘ ǘƘŜ ǇƻǎǎƛōƛƭƛǘƛŜǎ ŀǊŜ ƛƴŦƛƴƛǘŜƭȅ ǿƛŘŜǊ ǘƘŀƴ 

you might think.  

 

¢ǿƛǘǘŜǊΩǎ CŜatures 

²ŜΩǾŜ ŜǎǘŀōƭƛǎƘŜŘ ǘƘŀǘ ¢ǿƛǘǘŜǊ ƛǎ ǎƛƳǇƭŜΣ ōǳǘ Ƙƻǿ ŘƻŜǎ ƛǘ ǿƻǊƪ? Basically, you have a service 

ǘƘŀǘ ŘƻŜǎƴΩǘ Řƻ ŀƴȅǘƘƛƴƎ ǇŀǊǘƛŎǳƭŀǊƭȅ ǎǇŜŎƛŀƭΦ ¢ƘŜǊŜ ŀǊŜ ŀǘ ƭŜŀǎǘ ŀ ŘƻȊŜƴ ƻǘƘŜǊ ƳƛŎǊƻōƭƻƎƎƛƴƎ 

services out there that do the same thing as Twitter, not to mention the integration of 

microblogging into both Facebook and MySpace in the form of status updates.  

Followers are nothing more than friends or subscriptions on a social networking page, so what 

is it about Twitter that makes it unique? It is the volume and depth of its offerings. First off, the 

developers were on target when they ensured that they made the site even easier by adding 

multiple ways to update your Twitter feed. Not only did they make it so that you could update 

via a mobile phone, they added functionality to the way you the messages were distributed. 
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{ŀȅ ŦƻǊ ŜȄŀƳǇƭŜΣ ȅƻǳ ǿŀƴǘ ǘƻ ǳǇŘŀǘŜ ȅƻǳǊ ǎǘŀǘǳǎ ŦǊƻƳ ǎŎƘƻƻƭ ƻǊ ǿƻǊƪ ōǳǘ ŘƻƴΩǘ ƘŀǾŜ ǘƘŜ 

Internet in front of you. You can forward your twitter message via SMS to your profile where it 

will be updated. Because your SMS limits are the same as Twitter, you can write a full message. 

After that, Twitter will then broadcast those updates as SMS to anyone who has turned on SMS 

updates. Basically, you can broadcast text messages to users whose phone numbers you may 

not have. Also, you can make updates from anywhere in the world as long as you are 

connected. 

Twitter has since gone on to add similar functionality to blogging platforms, social networks, 

and more ς so that whenever you write a new post, add content to your pages, or meet new 

people, you can have that information updated on your feed.  

As mentioned before, the Red Cross has already started using this technology to their 

advantage. With volunteers receiving SMS updates to their phones and Twitter updates on 

their computers, they are never out of the loop, allowing for real time updates and information 

from across a wide network at all times. It is much faster and will save lives in the event of a 

disaster. 

 

Two Way Communication and Instant Feedb ack 

Twitter is a tool that not only allows you to talk directly to your followers though. It also allows 

you to get feedback instantly from them. Because it broadcasts to phones, profiles, and 

computers everywhere, anyone can see something if you are having a problem and provide 

assistance. It is like contacting hundreds or thousands of people all at once when in a bind.  

 

Who You Will  Have Access to and Why this Is Important  

It is hard at first to think of Twitter as anything more than a giant bulletin board where you 

make announcements and others read them. However, the truth is that Twitter works in a way 

ǘƘŀǘ ŀƭƭƻǿǎ ŦƻǊ ƻƴƎƻƛƴƎ ŎƻƴǾŜǊǎŀǘƛƻƴǎ ōŜǘǿŜŜƴ ǳǎŜǊǎ ƛƴ ǿŀȅǎ ǘƘŀǘ ŜǾŜƴ ƛǘǎ ŎǊŜŀǘƻǊǎ ŘƛŘƴΩǘ ǎŜŜ 

coming.  

Users will litter there Twitter pages with questions for their fellow users (and anyone that 

happens to search for nearby twitters), and many times you can find and meet new friends this 

way by providing answers to those questions. The same can be true from a business standpoint. 

If you are regularly providing answers to questions or details about products that people are 

asking about, the speed at which you will meet up with them is amazing.  
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It is amazing how fast you can find an answer to something on Twitter and it is a good reason 

why people will go out of their way to build a list of twitter followers and people to follow that 

are experts in their fields. The same should go for you of course.  

Make yourself an expert in a field and provide information in a way that will make it so that you 

can be useful to people in grand, overarching ways. Provide information they need and answer 

questions they have to facilitate communication. Voila, Twitter has become not only a 

communication tool, but a means of networking and warming up leads.  

Right now, you donΩǘ ƘŀǾŜ ǘƘŜ ǘƻƻƭǎ ǘƻ ǘǳǊƴ ȅƻǳǊ ƪƴƻǿƭŜŘƎŜ ƛƴǘƻ ƳƻƴŜȅ ƻƴ ¢ǿƛǘǘŜǊ ōǳǘ ōȅ ǘƘŜ ŜƴŘ ƻŦ ǘƘƛǎ 

book you will. A complete, overarching approach to how Twitter works and how you will interact with 

your fellow Tweeters is going to see to that.  
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Chapter 2 ς Building a Twitter Profile 

²ŜΩǾŜ ǘŀƭƪŜŘ ǉǳƛǘŜ ŀ ōƛǘ ŀōƻǳǘ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘ ƛƴǘƻ ǿƘƛŎƘ ¢ǿƛǘǘŜǊ Ƙŀǎ ōŜŜƴ ƛƴǘǊƻŘǳŎŜŘ ŀƴŘ 

how it works within the framework of the other social media giants, but now it is time to really 

jump in and get your hands dirty ς it is time to create your Twitter profile.  

LŦ ȅƻǳΩǾŜ ŀƭǊŜŀŘȅ ŎǊŜŀǘŜŘ ŀ ¢ǿƛǘǘŜǊ ǇǊƻŦƛƭŜ ȅƻǳ ƪƴƻǿ Ƙƻǿ ƛƴŎǊŜŘƛōƭȅ Ŝŀǎȅ ǘƘƛǎ ƛǎΦ DƻƴŜ ŀǊŜ ǘƘŜ 

twenty pages of personal information requests that sites like Facebook ask for. Twitter takes 

aōƻǳǘ ŦƛǾŜ ƳƛƴǳǘŜǎ ǘƻ ǎƛƎƴ ǳǇ ŦƻǊ ŀƴŘ ǇǊŜǇŀǊŜ ŀƴŘ ŜǾŜƴ ǘƘŜƴΣ ǘƘŀǘΩǎ ŀ ƭƻƴƎ ŜǎǘƛƳŀǘŜΦ ¸ŜǘΣ ȅƻǳ 

need to ensure you know all the nooks and crannies of this service before you move on to the 

next steps, so let us take a better look at your profile and everything it contains. 

 

Signing Up for Twitter 

²ƘŜƴ ȅƻǳ ŦƛǊǎǘ ŀǊǊƛǾŜ ŀǘ ǘƘŜ ¢ǿƛǘǘŜǊ ǿŜōǎƛǘŜΣ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ōŜ ŦŀŎŜŘ ǿƛǘƘ ŀ ǾŜǊȅ ǎƛƳǇƭŜ ǎƛƎƴǳǇ 

interface that looks like this: 

Step 1 ς Joining 

Click on the join button located at the bottom of the screen. Upon doing so, you will be taken to 

the incredible simple signup page: 

 

 

http://www.facebook.com/

