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Introduction 

The Internet is awash with tools that have made it easier than ever to streamline your business 

operations. More over though, it is bubbling with ideas and technologies that allow you to do 

ǘƘƛƴƎǎ ȅƻǳΩŘ ƴŜǾŜǊ ŘǊŜŀƳŜŘ ƻŦ ōŜŦƻǊŜΦ bƻ ƻƴŜ ǿƻǳƭŘ ƘŀǾŜ thought that the next big frontier of 

business would be to create social networking profiles and publish free videos to YouTube. And 

yet here we are with more resources than ever being poured into online services like Facebook 

and MySpace to create awareness of products, befriend potential customers and integrate 

community into business plans.  

It all makes sense if you think about it though. The creators of MySpace and Facebook have 

done something that no one else has ever done before ς they got over 100 million people to 

gather together into a single space (whether virtual or not) and hand over their personal 

information for anyone else to search through. Businesses must have started shaking with glee 

when they realized the potential in that database.  

.ǳǘΣ ǎƻŎƛŀƭ ƴŜǘǿƻǊƪƛƴƎ ƛǎƴΩǘ ǘƘŜ ƻƴƭȅ ǘƻƻƭ ƻǳǘ ǘƘŜǊŜ ǘƘŀt has redefined much of what users are 

doing on the Internet on a daily basis. There are other things too. Business owners and 

prospective entrepreneurs are focusing their attentions on blogging, bookmarking, crosslinking, 

and building followings via every possible avenue available to them. To be an Internet business 

owner in this day and age means you need to essentially have a degree in developing 

technologies and a desire to experiment with every one of them.  

Yet, half of them seem to fizzle out or disappear faster than they ever burgeoned into our 

consciousness. For every Squidoo and Skype out there, you will find two dozen Meetros and 

w{{/ŀƭŜƴŘŀǊǎΦ !ƴŘ ƛŦ ȅƻǳΩǊŜ ŀǎƪƛƴƎ what a Meetro isΣ ȅƻǳΩǊŜ ƴƻǘ ŀƭƻƴŜΦ .ǳǘΣ ŜǾŜǊȅ ƴƻǿ ŀƴŘ ǘƘŜƴ 

a technology pops up that seems too simple, too useless, and too lackluster to actually be 

useful ς but then it does something unthinkable.  

Everyone knew sites like MySpace and Facebook were the real deal and people figured out 

pretty quickly why blogging would succeed. Sharing bookmarks on Digg and Delicious made 

sense and posting videos from around the world on YouTube was a no brainer. But, who would 

have guessed that a site like Twitter would take off?  

LŦ ȅƻǳΩǊŜ ŀ ōŜǘǘƛƴƎ Ƴŀƴ ƻǊ ǿƻƳŀƴΣ ȅƻǳ ǇǊƻōŀōƭȅ ǿƻǳƭŘƴΩǘ ƘŀǾŜΦ .ǳǘ ǎǳǊŜ ŜƴƻǳƎƘΣ ǿƘŜƴ ǘƘŜ 

¢ǿƛǘǘŜǊ ŀǇǇ ǎŜǊǾƛŎŜ ƭŀǳƴŎƘŜŘ ƛƴ ƭŀǘŜ нллс ŀƴŘ ǘƘŜƴ ǿŜƴǘ ƻƴ ǘƻ ǿƛƴ {Ȅ{²Ωǎ ŎƻǾŜǘŜŘ web 

software award in 2007, people started to take notice. A couple years later and Twitter has 

http://www.youtube.com/
http://www.facebook.com/
http://www.myspace.com/
http://www.myspace.com/
http://www.facebook.com/
http://www.squidoo.com/
http://www.skype.com/
http://www.myspace.com/
http://www.facebook.com/
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become one of the premier blogging software platforms on the net. The catch? You can only 

type 140 characters at a time.  

LΩƳ ǎǳǊŜ ǘƘŜ ŎȅƴƛŎ ƛƴ ȅƻǳ ƛǎ ǿƻƴŘŜǊƛƴƎ how anyone anywhere could make money with 140 

characters. After all, blog posts are 300 - рлл ǿƻǊŘǎ ƭƻƴƎΣ ǊƛƎƘǘΚ ¢ƘŀǘΩǎ ƻǾŜǊ нллл ŎƘŀǊŀŎǘŜǊǎ ŀƴŘ 

ŜǾŜƴ ǘƘŜƴΣ ǎƻƳŜǘƛƳŜǎ ǘƘŀǘΩǎ ƴƻǘ ŜƴƻǳƎƘΦ 

But, something funny happens with Twitter ς it becomes addictive. The simple little app that 

allows you to follow and track dozens if not hundreds of people has become immensely 

addictive. Not only are people excited to be able to track their friends and colleagues in seconds 

rather than minutes (some of those blog posts can ǘŀƪŜ ŦƻǊŜǾŜǊ ǘƻ ǊŜŀŘύΣ ōǳǘ ǘƘŜȅΩǊŜ ƘŀǇǇȅ ǘƻ 

ƎŜǘ ƛƴǾƻƭǾŜŘΦ !ŦǘŜǊ ŀƭƭΣ ǿƘƻ ŘƻŜǎƴΩǘ ƘŀǾŜ ǘƛƳŜ ǘƻ ǿǊƛǘŜ ƻǳǘ ŀ ŦŜǿ ǉǳƛŎƪ ŎƘŀǊŀŎǘŜǊǎ ŜǾŜǊȅ ŎƻǳǇƭŜ 

hours?  

It is like text messaging and blogging had an attractive child and everyone is still oohing and 

aahing over just how cute the kid is. Everyone wants to hold the baby. And as Twitter grows 

into toddlerhood it opens up new doors through which you can start interacting with it ς 

playing games as it were. These games however are much more than tossing a ball around ς 

ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ǎǘŀǊǘ ƳŀƪƛƴƎ ƳƻƴŜȅΦ  

This book has been written to provide you with the insight you need to start understanding 

where Twitter came from, why so many people are so addicted to it, and why just maybe you 

can revolutionize the way you do business on the Internet with it.  

LŦ ȅƻǳΩǊŜ ǎǘƛƭƭ ǿƻƴŘŜǊƛƴƎ ǊƛƎƘǘ ƴƻǿ Ƙƻǿ ŀƴȅ ƻŦ ǘƘƛǎ ŎƻǳƭŘ ōŜ ǇƻǎǎƛōƭŜΣ ōŜŀǊ ǿƛǘƘ ƳŜ ōŜŎŀǳǎŜ ǘƘŜ 

next six chapters are going to break it down in a way that will help anyone figure out the 

juggernaut that Twitter has become. WƘŜǘƘŜǊ ȅƻǳΩǊŜ ŀ ōƭƻƎƎƛƴƎ ŘȅƴŀƳƻ ƻǊ ŀ ǘŜŎƘƴƻƭƻƎȅ ǎƘǳǘ - 

in, Twitter is so easy to use that you need to have it in your online toolbelt. Forget all those 

technologies that might be the next big thing ς Twitter is the next big thing and it is here, ready 

for you to use.  

.Ŝǎǘ ƻŦ ƭǳŎƪ ǘƻ ȅƻǳ ƻƴ ȅƻǳǊ ŜƴŘŜŀǾƻǊǎ ŀƴŘ ƘŜǊŜΩǎ ƘƻǇƛƴƎ L ǎŜŜ ȅƻǳ ƻƴ ¢ǿƛǘǘŜǊΦ 
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Chapter 1 ς The Twitter Phenomenon 

When Twitter popped up in 2006, it was just another micro platform that some people found 

ƛƴǘŜǊŜǎǘƛƴƎ ōǳǘ Ƴƻǎǘ ǇŜƻǇƭŜ ŘƛŘƴΩǘ ƪƴƻw existed. After all, these days there seems to be a new 

technology bursting out every other day. And who has the time to keep up with it all? We all 

keep our Engadget, Boing Boing, and Mashable feeds up and running ς if something is actually 

that interesting, the bloggers will tell us about it.  

So, when did Twitter break through? With something as dynamic as social networking software, 

it is ŀƭǿŀȅǎ ƘŀǊŘ ǘƻ ǘŜƭƭ ǿƘŜƴ ǘƘŜ ōǊŜŀƪǘƘǊƻǳƎƘ ƻŎŎǳǊǎΦ ²ƛǘƘ ¢ǿƛǘǘŜǊ ƛǘ ǿŀǎ ǇǊƻōŀōƭȅ ŀǘ нллтΩǎ 

South by Southwest festival in Austin. The microblogging app had been around for about six 

months at that point and had a small but devoted number of followers. It won the blogging 

software award there and soon went on to win dozens more awards over the next year or so.  

By the end of 2007, Twitter was here to stay and started to appear on blogs, in social 

networking platforms, and on cell phones everywhere. Opening up the source code and 

allowing users to create Apps for Twitter made it even more popular as all the enterprising 

thinkers out there saw an opportunity that would allow them to start making money off it.  

But, before we jump head first into what Twitter is and how it is going to change your business, 

let us first take a look at what Social Media is and how it has changed the web.  

 

Social Media and the New Web 

The Internet was pretty static before this decade. It was used to post information that people 

could log on and look at. The Internet speed was too slow for anyone to get much more than 

that ς ǎǘǊŜŀƳƛƴƎ ǾƛŘŜƻ ƻǊ ŀǳŘƛƻ ŘƛŘƴΩǘ ŜȄƛǎǘΣ ǿŜō ŀǇǇƭƛŎŀǘƛƻƴǎ ǿŜǊŜ ǘƻƻ ŀŘǾŀƴŎŜŘ ŀƴŘ 

interaction relied too much on everyone having access.  

Fast forward a few years and with millions more gaining access to the Internet in one form or 

another seemingly every day, the web exploded in size and uses. New technology platforms 

were developed to take advantage of advanced speeds in the infrastructure.  

But, it was not until just a few years ago that people started to see where the future of the 

internet was heading ς toward collaboration and interaction. People had finally begun to see 

http://www.engadget.com/
http://www.boingboing.net/
http://www.mashable.com/


Seattle Freelance  
Quality content for an affordable price  

  
Page 
11 

 

  

the interconnection of billions of people into a single, virtual space for what it was ς an 

opportunity to both interact with all those people and to start making money off of them. 

 

Web 2.0 

¢ƘŜ ƴŜǿΣ ƛƴǘŜǊŀŎǘƛǾŜ ǿŜō ǿŀǎ ŎŀƭƭŜŘ ²Ŝō нΦл ŀƴŘ ǿƘƛƭŜ ǘƘŜ ǘŜŎƘƴƻƭƻƎȅ ƘŀŘƴΩǘ ōŜŜƴ ǇǳǎƘŜŘ ŀƭƭ 

that far from what we now call Web 1.0, the way it was used could gladly dictate it deserving a 

new version number. The Internet was different and people began to see it differently. In 1997, 

the top visited websites on the Internet were NYTimes.com and Yahoo! In 2007, the top visited 

sites were Wikipedia and MySpace. The shift was apparent and it had to do with what people 

could do with their technology now. They could become part of the collective ς adding their 

voices to the millions of other voices in the world and feeling important.  

When such a fundamental shift in how men and women see themselves in the world happens, 

businesses take notice. For the most part though, companies saw the technology of sites like 

MySpace and Facebook as kitschy. It was a gimmick or a niche ς like video games or comic 

books. Yet, it continued to grow and that gimmicky little demographic began to include more 

than just 20 million college and high school students. Older men and women began to seek out 

old childhood friends, share their experiences in blogs, and keep up to date on projects at work 

via social networks and other social media. Soon, the numbers exploded and what started as a 

ǿŀȅ ǘƻ ƪŜŜǇ ǘǊŀŎƪ ƻŦ ȅƻǳǊ ŦŀǾƻǊƛǘŜ ōŀƴŘǎ ōŜŎŀƳŜ ǘƘŜ ǿƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ǎƻŎƛŀƭ ŜȄǇŜǊƛƳŜƴǘΦ ¢ƘŀǘΩǎ 

when businesses really took notice. 

 

{ƻŎƛŀƭ aŜŘƛŀΩǎ /ǳǊǊŜƴǘ ±ƛǎŀƎŜ 

Today, social media is not just a gimmick ς it has gone beyond what cell phones were in the mid 

- 1990s (a toy) and what video game consoles were in the 1980s (toys) and become a business. 

It is a major industry and something that no self - ǊŜǎǇŜŎǘƛƴƎ ŀŘǳƭǘ ƛƴ ǘƻŘŀȅΩǎ ǎƻciety has not 

integrated into their life.  

LŦ ȅƻǳ ƪƴƻǿ ǎƻƳŜƻƴŜ ǿƘƻ ŘƻŜǎƴΩǘ ƘŀǾŜ ŀ Facebook or MySpace account, it is probably because 

ǘƘŜȅ ƘŀǾŜƴΩǘ ōŜŜƴ ŘǊŀƎƎŜŘ ƛƴǘƻ ƛǘ ōȅ ŀ ŦǊƛŜƴŘ ȅŜǘ όƎƛǾŜ ǘƘŜƳ ǘƛƳŜύΦ LŦ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ ŀǘ ƭŜŀǎǘ ƻƴŜ 

ŦŀƳƛƭȅ ƳŜƳōŜǊ ǿƘƻ ǳǇŘŀǘŜǎ ǘƘŜ ǿƘƻƭŜ Ŏƭŀƴ ǿƛǘƘ ŀ ōƛǿŜŜƪƭȅ ōƭƻƎ ǇƻǎǘΣ ȅƻǳǊ ŦŀƳƛƭȅ ƛǎƴΩǘ ōƛƎ 

enough yet.  

NYTimes.com
http://www.yahoo.com/
http://www.wikipedia.com/
http://www.myspace.com/
http://www.myspace.com/
http://www.facebook.com/
http://www.facebook.com/
http://www.myspace.com/
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These are the tools of modernity. It is how people keep in touch with one another and it is how 

ǘƘŜ LƴǘŜǊƴŜǘ ƻǇŜǊŀǘŜǎΦ {ǘǳŘƛŜǎ ǎŜŜƳ ǘƻ ŎƻƳŜ ƻǳǘ ǿŜŜƪƭȅ ǘƘŀǘ ǎǘŀǘŜ ǿƘŀǘ ǿŜΩǊŜ ŀƭƭ ǘƘƛƴƪƛƴƎ ǿƛǘƘ 

empirical evidence.  

For example, a survey was released in March, 2008 from PEW Internet Research (the premier 

follower of Internet trends and data) that concluded: 

Data from a December, 2007 survey concluded that the Internet, at 45 percent, narrowly 

edged out TV, at 43 percent in terms of which a consumer would rather give up. Five 

years earlier, a similar survey rated the Internet at 38 percent and TV at 47 percent. 

Other data has been released, such as a study in Germany that states that nearly 80% of 

respondents aged 18 - 29 currently dating would rather break up with their boyfriend or 

girlfriend than give up their Internet connection.  

Social media has made the Internet more than just another TV. It has turned it into the central 

source of information and entertainment in our lives. The average teenager spends between 3 - 

5 hours each day on the Internet ς more than twice as long as they watch television. Most 

modern workers spend between 2 - 7 hours a day connected to the Internet, with upwards of 

30% of that being at work. It is ŀ ǇŀǊǘ ƻŦ ƻǳǊ ƭƛǾŜǎ ŀƴŘ ǘƘŀǘΩǎ ƴƻǘ ƭƛƪŜƭȅ ǘƻ ŎƘŀƴƎŜ ŀƴȅ ǘƛƳŜ ǎƻƻƴΦ 

 

The Tools of the Trade 

While this book is designed to be  a manual for you to understand and make the most out of 

Twitter as a money making resource, before you can start using Twitter, you need to know 

what other tools are being used in conjunction with Twitter to boost those very businesses.  

Because, if any one thing is true about Internet connectivity, it is ǘƘŀǘ ȅƻǳ ǿƻƴΩǘ ŦƛƴŘ Ƴŀƴȅ ǳǎŜǎ 

for a single technology without other technologies involved. You want to make money with a 

blog? You need to submit it to social bookmarking sites, integrate an RSS feed, and post links to 

social networks on each post so that people can share it with their friends. It is not as simple as 

writing a post every couple of days and hoping people show up.  

The same is going to be true for Twitter. For your Twitter strategies to truly work, you need to 

have places where more in-depth relationships with people can develop. Sure, most people are 

ƘŀǇǇȅ ǘƻ Ƨǳǎǘ ǊŜŀŘ ȅƻǳǊ ǘǿŜŜǘǎ ŀƴŘ ōŜ ŘƻƴŜ ǿƛǘƘ ƛǘΣ ōǳǘ ǘƘŀǘΩǎ ƴƻǘ ƎƻƛƴƎ ǘƻ ŀƭǿŀȅǎ ōŜ ǘƘŜ ŎŀǎŜΦ 

If someone works with you, they might want to learn more about you, or if you are selling 

ǇǊƻŘǳŎǘǎΣ ȅƻǳ Ƴŀȅ ǿŀƴǘ ǘƻ ƘŀǾŜ ŀ ƳƻǊŜ ŘŜǘŀƛƭŜŘ ǇŀƎŜ ŦƻǊ ǇŜƻǇƭŜ ǘƻ ƭŜŀǊƴ ŀōƻǳǘ ȅƻǳΦ ²ŜΩƭƭ ƎŜǘ 
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further into how all of these things can be integrated into your business later on, but for now, 

let us take a look at 10 technologies you need to be plugged into.  

 

Blogging  

You probably know a thing or two about blogging now. Everyone has blogged in some capacity 

in the last few years (or a lot of this book is going to seem like gobbledygook to you). But, there 

really is an inherent genius to blogging and how it all works. You basically get a space of your 

own that you can say anything you want on and then try to generate users who may be 

interested in reading it.  

They will add your blog to their RSS feed so that every new post you make shows up in their 

blog reader and then they can comment and discuss your posts either with you or with other 

readers. It is simple and it is pretty much flipped everything about content creation and news 

reporting on its head in the last few years. Just ask a few of the failed presidential candidates 

from 2008 what they learned about the power of blogging of late.  

 

For someone interested in getting into blogging, you have a couple options. You can either pay 

a small fee and create your own website at a dotcom address (www.YOURSITE.com) or you can 

http://www.yoursite.com/
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sign up for a free blogging platform at Blogger.com or Wordpress.com. If you own a business, a 

blog is a must though, regardless of how big a platform you decide to use. It is going to help you 

in numerous ways, especially when it comes to putting a face on your company, something all 

online businesses need to strive for. Blogs build trust, create camaraderie and develop ongoing 

discussions you can leverage to make sales.  

 

 

Social Networking  

Social networking is the crux of what everyone thinks of when they hear social media and the 

big boys are the reason for it ς MySpace and Facebook. These sites let you do pretty much 

everything, from keeping up with your friends in high school to creating fan groups for popular 

music, to developing a content page for your new product that can be used to answer 

questions and develop new interest in your potential customer base.  

 

These sites are wildly popular and work directly with your current strategies to build an ongoing 

relationship with your audience. While Facebook has currently overtaken MySpace as a much 

http://www.blogger.com/
http://www.wordpress.com/
http://www.myspace.com/
http://www.facebook.com/
http://www.facebook.com/
http://www.myspace.com/


Seattle Freelance  
Quality content for an affordable price  

  
Page 
15 

 

  

more user friendly (and infinitely more business friendly) platform, the 185 million users on 

aȅ{ǇŀŎŜ ŎŀƴΩǘ ǎǘŜŜǊ ȅƻǳ ǿǊƻƴƎ ŜƛǘƘŜǊΦ  
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Social Content Creation  

This is a fun one because it falls into so many different categories. The most obvious example of 

social content creation is Squidoo where anyone can create a lens that is then used to display 

your knowledge about a given topic. Think of your sales copy, where your primary goal is to 

show your expertise and prime your audience for a purchase. Squidoo is just that ς it allows you 

to create a lens where you describe as much about a specific topic as you can.  

 

CƻǊ ŜȄŀƳǇƭŜΣ ǘŀƪŜ ǘƘŜ ά.Ŝǎǘ tŀƴƛƴƛ {ŀƴŘǿƛŎƘŜǎέ ƭŜƴǎ ƻƴ Squidoo by RMS. It is currently ranked 

number 1 in the food category and number 8 overall on the site. It features dozens of recipes, 

multiple links to products that can help make paninis, and a comments section that stretches 

on forever with suggestions and links for more paninis. This user easily displays her knowledge 

of the subject matter and if she were to write a book about making paninis and sell it 

elsewhere, her prowess with regards to Paninis would help to push it even further.  

This is the power of Squidoo and while it can be rather hard to pinpoint exactly what the site 

does, it is a representative of a growing subset of sites and services that let you do pretty much 

whatever you want on a page, with links for revenue sharing and a great way to showcase 

knowledge. To top things off, you can get a tremendous amount of traffic if your page ranks 

well because Squidoo, is highly regarded by Google, and shows up well into the top pages of 

many searches. 

http://www.squidoo.com/
http://www.squidoo.com/
http://www.squidoo.com/
http://www.squidoo.com/
http://www.squidoo.com/
http://www.google.com/
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Photography and Video Product ion  

Another niche everyone thinks of when they think of social media is the photograph and video 

sites ς i.e. Flickr and YouTube. Sure, there are other sites out there, but none of them are nearly 

as big or as well known as these two. So, what do a couple of sites with huge bandwidth bills 

provide to business owners out there? 

 

Let us start with Flickr. This site allows you to upload as many photographs as you want for a 

relatively low lifetime membership fee. You can then tag, share, and comment on photos 

between you and your friends or by other members from around the world. The best part 

though is that you can get pictures from around the world. These pictures might be from five 

minutes after a major event occurs ς ǳǇƭƻŀŘŜŘ Ǿƛŀ ǎƻƳŜƻƴŜΩǎ ŎŜƭƭ ǇƘƻƴŜ ƻǊ Ƨǳǎǘ ōŜŀǳǘƛŦǳƭΣ 

personal photos of a recent vacation. However, the big draw here is that they can also be 

bought and sold, or used to promote your products through commentary you receive.  

Next up is YouTube. This is a service that provides unprecedented access to videos from users 

around the world. More than 100,000 new videos are uploaded every month and everything 

from millionaires to chart topping musicians have been created through the medium. Take Ok 

Go for example. The band was hardly known when they released their second album, but after 

a pair of music videos in which they created highly choreographed (and in one case treadmilled) 

videos, they were able to go platinum with their record and acquire record breaking volumes of 

http://www.flickr.com/
http://www.youtube.com/
http://www.flickr.com/
http://www.youtube.com/
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traffic and national exposure. Simply by recording a 3:40 video, they catapulted to the top of 

the charts and become a milestone in pop history.  

Today, almost every major musical act in the world puts their videos on YouTube for the 

exposure it provides. Comedians do the same. And now, business owners who know that the 

best way to make sales and increase their share on the Internet is to connect with their 

consumers have started imitating this trend with video blogging, seminars, and products that 

are freely available via YouTube. 

7ÈÁÔȭÓ .ÅØÔ 

¢Ƙƛǎ ƛǎ ƻƴƭȅ ŀ ǎƳŀƭƭ ǎƴŀǇǎƘƻǘ ƻŦ ǿƘŀǘΩǎ ŎǳǊǊŜƴǘƭȅ ƻǳǘ ǘƘŜǊŜΦ IǳƴŘǊŜŘǎ ƛŦ ƴƻǘ ǘƘƻǳǎŀƴŘǎ of 

services and technologies are already available or in development that will make these services 

work better or add functionality to them. One such service though is already available and has 

even taken on its own possibilities ς ŀƴŘ ǘƘŀǘΩǎ ¢ǿƛǘǘŜǊΦ  

 

What is Twitter and Why Is It So Popular? 

That brings us to Twitter and microblogging, the newest subset of social media and one that is 

redefining how people are currently using the Internet to keep in touch with each other.  

Twitter was launched by Jack Dorsey, Evan Williams, and Biz Stone in July of 2006 after a couple 

of months of internal programming and testing. Williams is best known as the man who ran 

Pyra Labs when it created Blogger and who after leaving Google went on to work with Odeo 

and its podcasting technology. After joining with Stone, the two created Obvious which then 

bought Odeo.  

The idea itself sprouted from the status field in instant messaging services like AIM or MSN 

Messenger that tell your friends what you are doing. They played with the concept and created 

a service by which you could easily and quickly add additions to those little status messages to 

which other users could subscribe. 

After launching officially in October of 2006 and winning its SxSW web award in March of 2007, 

Twitter received its own division and Jack Dorsey took control of it. The service quickly became 

ŀ ǇƻǇǳƭŀǊ ǊŜŦŜǊŜƴŎŜ Ǉƻƛƴǘ ŦƻǊ .ƭƻƎƎŜǊΩǎ ŘŜǾŜƭƻǇŜǊǎ ŀƴŘ Ǝƻǘ ŀ ƭƻǘ ƻŦ ƎƻƻŘ ǇǳōƭƛŎƛǘȅ ǘƘǊƻǳƎƘ 

{Ȅ{²Φ ²ƛǘƘƛƴ ŀ ŦŜǿ ƳƻƴǘƘǎΣ 5ƻǊǎŜȅ ƻǇŜƴŜŘ ǳǇ ¢ǿƛǘǘŜǊΩǎ !tL ǘƻ ŀƭƭƻǿ ƻǳǘǎƛde programmers to 

play around with the service.  
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It grew too fast by many accounts as it suffered from a 2% downtime problem in much of 2007 

ς largely due to its newfound popularity with tech users. But, the service boomed in that year 

and the time to follow with the likes of President Obama using it while he ran for president and 

all the way up to the day before his inauguration. Even the Red Cross uses it as a fast way to 

share local disaster information instead of relying on the traditionally slow AP wire.  

¢ƘŜ ƪŜȅ ǘƻ ¢ǿƛǘǘŜǊΩǎ ǎǳŎŎŜǎǎ ǘƘƻǳƎƘ ŎŀƳŜ ƛƴ ƛǘǎ ǎƛƳǇƭƛŎƛǘȅΦ Whereas blogging platforms required 

a lot of fancy setup, hard work to develop reader lists, and a good amount of writing, Twitter 

takes five minutes to signup for and has a 140 character fielŘ ǘƻ ŜƴǘŜǊ ǿƘŀǘ ȅƻǳΩǊŜ ŘƻƛƴƎ ƛƴǘƻΦ 

¢ƘŀǘΩǎ ŀƭƭΦ ¢ƘŜǊŜ ŀǊŜ ŀ ǘƻƴ ƻŦ ŀǇǇǎ ȅƻǳ Ŏŀƴ ŀŘŘ ƻƴ ǘƻ ¢ǿƛǘǘŜǊ ƴƻǿΣ ǇǳǘǘƛƴƎ ƛǘ ƻƴ ŎŜƭƭ ǇƘƻƴŜǎΣ 

ǊŜǇƭȅƛƴƎ ǘƻ ƳŜǎǎŀƎŜǎΣ ŦƻǊǿŀǊŘƛƴƎ ƭƛƴƪǎ ŀƴŘ ǇƛŎǘǳǊŜǎΣ ŀƴŘ ƳǳŎƘ ƳƻǊŜ όǿƘƛŎƘ ǿŜΩƭƭ ƎŜǘ ƛƴǘƻ ƭŀǘŜǊύΣ 

but the basics are just that, very basic.  

The publicity combined with ease of use and nice to look-at features, has made Twitter the 

biggest and most popular microblogging service around but not the only one. To hold that 

position, it has needed to grow and adapt and develop a larger user base that will facilitate its 

growth through finding new ways to utilize its features.  

¢ƘŀǘΩǎ ǿƘŜǊŜ ȅƻǳ ŎƻƳŜ ƛƴΦ !ǎ ŀƴ ŜƴǘǊŜǇǊŜƴŜǳǊΣ ǘƘŜ ŎƘŀƴŎŜ ǘƻ ǊŜŀŎƘ ƘǳƴŘǊŜŘǎ ƛŦ ƴƻǘ ǘƘƻǳǎŀƴŘǎ 

of users instantly with a short, easy to identify with message is impossible to pass up. And while 

you might still be scratching your head, trying to figure out how this whole microblogging thing 

ŎƻǳƭŘ Ǉƻǎǎƛōƭȅ ōŜ ǇǊƻŦƛǘŀōƭŜΣ LΩƳ ƘŜǊŜ ǘƻ ǘŜƭƭ ȅƻǳ ǘƘŀǘ ǘƘŜ ǇƻǎǎƛōƛƭƛǘƛŜǎ ŀǊŜ ƛƴŦƛƴƛǘŜƭȅ ǿƛŘŜǊ ǘƘŀƴ 

you might think.  

 

¢ǿƛǘǘŜǊΩǎ CŜatures 

²ŜΩǾŜ ŜǎǘŀōƭƛǎƘŜŘ ǘƘŀǘ ¢ǿƛǘǘŜǊ ƛǎ ǎƛƳǇƭŜΣ ōǳǘ Ƙƻǿ ŘƻŜǎ ƛǘ ǿƻǊƪ? Basically, you have a service 

ǘƘŀǘ ŘƻŜǎƴΩǘ Řƻ ŀƴȅǘƘƛƴƎ ǇŀǊǘƛŎǳƭŀǊƭȅ ǎǇŜŎƛŀƭΦ ¢ƘŜǊŜ ŀǊŜ ŀǘ ƭŜŀǎǘ ŀ ŘƻȊŜƴ ƻǘƘŜǊ ƳƛŎǊƻōƭƻƎƎƛƴƎ 

services out there that do the same thing as Twitter, not to mention the integration of 

microblogging into both Facebook and MySpace in the form of status updates.  

Followers are nothing more than friends or subscriptions on a social networking page, so what 

is it about Twitter that makes it unique? It is the volume and depth of its offerings. First off, the 

developers were on target when they ensured that they made the site even easier by adding 

multiple ways to update your Twitter feed. Not only did they make it so that you could update 

via a mobile phone, they added functionality to the way you the messages were distributed. 
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{ŀȅ ŦƻǊ ŜȄŀƳǇƭŜΣ ȅƻǳ ǿŀƴǘ ǘƻ ǳǇŘŀǘŜ ȅƻǳǊ ǎǘŀǘǳǎ ŦǊƻƳ ǎŎƘƻƻƭ ƻǊ ǿƻǊƪ ōǳǘ ŘƻƴΩǘ ƘŀǾŜ ǘƘŜ 

Internet in front of you. You can forward your twitter message via SMS to your profile where it 

will be updated. Because your SMS limits are the same as Twitter, you can write a full message. 

After that, Twitter will then broadcast those updates as SMS to anyone who has turned on SMS 

updates. Basically, you can broadcast text messages to users whose phone numbers you may 

not have. Also, you can make updates from anywhere in the world as long as you are 

connected. 

Twitter has since gone on to add similar functionality to blogging platforms, social networks, 

and more ς so that whenever you write a new post, add content to your pages, or meet new 

people, you can have that information updated on your feed.  

As mentioned before, the Red Cross has already started using this technology to their 

advantage. With volunteers receiving SMS updates to their phones and Twitter updates on 

their computers, they are never out of the loop, allowing for real time updates and information 

from across a wide network at all times. It is much faster and will save lives in the event of a 

disaster. 

 

Two Way Communication and Instant Feedb ack 

Twitter is a tool that not only allows you to talk directly to your followers though. It also allows 

you to get feedback instantly from them. Because it broadcasts to phones, profiles, and 

computers everywhere, anyone can see something if you are having a problem and provide 

assistance. It is like contacting hundreds or thousands of people all at once when in a bind.  

 

Who You Will  Have Access to and Why this Is Important  

It is hard at first to think of Twitter as anything more than a giant bulletin board where you 

make announcements and others read them. However, the truth is that Twitter works in a way 

ǘƘŀǘ ŀƭƭƻǿǎ ŦƻǊ ƻƴƎƻƛƴƎ ŎƻƴǾŜǊǎŀǘƛƻƴǎ ōŜǘǿŜŜƴ ǳǎŜǊǎ ƛƴ ǿŀȅǎ ǘƘŀǘ ŜǾŜƴ ƛǘǎ ŎǊŜŀǘƻǊǎ ŘƛŘƴΩǘ ǎŜŜ 

coming.  

Users will litter there Twitter pages with questions for their fellow users (and anyone that 

happens to search for nearby twitters), and many times you can find and meet new friends this 

way by providing answers to those questions. The same can be true from a business standpoint. 

If you are regularly providing answers to questions or details about products that people are 

asking about, the speed at which you will meet up with them is amazing.  
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It is amazing how fast you can find an answer to something on Twitter and it is a good reason 

why people will go out of their way to build a list of twitter followers and people to follow that 

are experts in their fields. The same should go for you of course.  

Make yourself an expert in a field and provide information in a way that will make it so that you 

can be useful to people in grand, overarching ways. Provide information they need and answer 

questions they have to facilitate communication. Voila, Twitter has become not only a 

communication tool, but a means of networking and warming up leads.  

Right now, you donΩǘ ƘŀǾŜ ǘƘŜ ǘƻƻƭǎ ǘƻ ǘǳǊƴ ȅƻǳǊ ƪƴƻǿƭŜŘƎŜ ƛƴǘƻ ƳƻƴŜȅ ƻƴ ¢ǿƛǘǘŜǊ ōǳǘ ōȅ ǘƘŜ ŜƴŘ ƻŦ ǘƘƛǎ 

book you will. A complete, overarching approach to how Twitter works and how you will interact with 

your fellow Tweeters is going to see to that.  
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Chapter 2 ς Building a Twitter Profile 

²ŜΩǾŜ ǘŀƭƪŜŘ ǉǳƛǘŜ ŀ ōƛǘ ŀōƻǳǘ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘ ƛƴǘƻ ǿƘƛŎƘ ¢ǿƛǘǘŜǊ Ƙŀǎ ōŜŜƴ ƛƴǘǊƻŘǳŎŜŘ ŀƴŘ 

how it works within the framework of the other social media giants, but now it is time to really 

jump in and get your hands dirty ς it is time to create your Twitter profile.  

LŦ ȅƻǳΩǾŜ ŀƭǊŜŀŘȅ ŎǊŜŀǘŜŘ ŀ ¢ǿƛǘǘŜǊ ǇǊƻŦƛƭŜ ȅƻǳ ƪƴƻǿ Ƙƻǿ ƛƴŎǊŜŘƛōƭȅ Ŝŀǎȅ ǘƘƛǎ ƛǎΦ DƻƴŜ ŀǊŜ ǘƘŜ 

twenty pages of personal information requests that sites like Facebook ask for. Twitter takes 

aōƻǳǘ ŦƛǾŜ ƳƛƴǳǘŜǎ ǘƻ ǎƛƎƴ ǳǇ ŦƻǊ ŀƴŘ ǇǊŜǇŀǊŜ ŀƴŘ ŜǾŜƴ ǘƘŜƴΣ ǘƘŀǘΩǎ ŀ ƭƻƴƎ ŜǎǘƛƳŀǘŜΦ ¸ŜǘΣ ȅƻǳ 

need to ensure you know all the nooks and crannies of this service before you move on to the 

next steps, so let us take a better look at your profile and everything it contains. 

 

Signing Up for Twitter 

²ƘŜƴ ȅƻǳ ŦƛǊǎǘ ŀǊǊƛǾŜ ŀǘ ǘƘŜ ¢ǿƛǘǘŜǊ ǿŜōǎƛǘŜΣ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ōŜ ŦŀŎŜŘ ǿƛǘƘ ŀ ǾŜǊȅ ǎƛƳǇƭŜ ǎƛƎƴǳǇ 

interface that looks like this: 

Step 1 ς Joining 

Click on the join button located at the bottom of the screen. Upon doing so, you will be taken to 

the incredible simple signup page: 

 

 

http://www.facebook.com/
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Step 2 ς Filling Out Your Information 

Here, you need to provide both your full name and your username. For your full name, you can 

ŜƛǘƘŜǊ ǳǎŜ ȅƻǳǊ ŀŎǘǳŀƭ ƴŀƳŜ ƻǊ ǘƘŜ ƴŀƳŜ ƻŦ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ ƻwner or director. Whatever works 

best for your particular situation is good here. For your user name, remember that this is the 

page on which your Twitter profile will appear. It should be the name of your company, or even 

your own name so it is easy to search for. Everything else here is pretty self explanatory: 
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Step 3 ς See if Your Friends Are on Twitter 

This step is probably also rather familiar to you. It allows you to go through and see if the 

friends in your contact lists already have Twitter accounts. It will then showcase a list of all the 

ƴŀƳŜǎ ƛǘ ŦƛƴŘǎ ŀƴŘ ȅƻǳ Ŏŀƴ ŎƘƻƻǎŜ ǿƘƛŎƘ ƻƴŜǎ ȅƻǳΩŘ ƭƛƪŜ ǘƻ ŦƻƭƭƻǿΦ wŜƳŜƳōŜǊ ǘƘŀǘ ƛŦ ȅƻǳǊ Ǝƻŀƭ 

is to keep your personal and business contact separated, you should prune the list of who you 

start following here.  

 

Step 4 ς Look Who Else Is Here 

Twitter will provide you with a preset list of well known names that have profiles on Twitter. 

These include the likes of celebrities, news correspondents, advice channels, and more. If any of 

these are interesting to you, feel free to sign up to follow them. Otherwise, skip this step.  
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Step 5 ς Your Home Page 

!ƴŘ ȅƻǳΩǊŜ ŘƻƴŜΦ Was not ǘƘŀǘ ŜŀǎȅΚ Lƴ Ƨǳǎǘ ŀ ŦŜǿ ǉǳƛŎƪ ǎŜŎƻƴŘǎ ȅƻǳΩǾŜ ŎǊŜŀǘŜŘ ȅƻǳǊ ¢ǿƛǘǘŜǊ 

ǇǊƻŦƛƭŜ ŀƴŘ ŀǊŜ ǊŜŀŘȅ ǘƻ ǎǘŀǊǘ ǘǿŜŜǘƛƴƎΦ 5ƻƴΩǘ ŜƴǘŜǊ ȅƻǳǊ ŦƛǊǎǘ ǘweet yet. Why not? You should 

take care of a few other important details before you get started on your Tweets. You want a 

nice, polished profile put together before you do anything else.  

 

Getting Around Your Profile 

bƻǿ ǘƘŀǘ ȅƻǳΩǊŜ ǎƛƎƴŜŘ ǳǇ ŦƻǊ ȅƻǳǊ ¢ǿitter account, it is time to take a closer look at the 

different pieces of your profile and what each of them provides. Like its sign up process, 
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¢ǿƛǘǘŜǊΩǎ ǇǊƻŦƛƭŜ ǇŀƎŜǎ ŀǊŜ ǊŜƭŀǘƛǾŜƭȅ ǎƛƳǇƭŜΦ IƻǿŜǾŜǊΣ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ƴŜŜŘ ǘƻ ǎǇŜƴŘ ŀ ōƛǘ ƻŦ 

time getting familiar with them because you will use every part of the page: 

 

The core of the Profile page is just a white space where all of your updates will appear. Your 

profile name will appear in big letters across the top of the page with a picture spot to the left. 

On the right side is a menu that will contain all of the different folders you need to keep track of 

your followers, messages, and replies: 

 

Following 
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The following page will include a breakdown of all your followers. It does not contain any actual 

updates or tweets however ς just a quick look list so you can see who is on your list. Each 

ŦƻƭƭƻǿŜǊ ǿƛƭƭ ƘŀǾŜ ŀ ŎƘŜŎƪōƻȄ ƴŜȄǘ ǘƻ ǘƘŜƛǊ ƴŀƳŜ ǿƘŜƴ ȅƻǳΩǊŜ ƭƻŎƪŜŘ ƛƴ ǎƻ ȅƻǳ Ŏŀƴ ǊŜƳƻǾŜ 

them with ease. 

Followers 

The next section will contain a list of all your followers. It will show an icon along with the user 

name and real name of each person who is currently following you. If you are following them, 

there will be an icon denoting as such as well as an option to remove them from your list. You 

can also start following those followers that you are not yet following. 

Updates 

The last of the three quicklinks atop your profile is Updates. This will show a simple list of all 

your recent updates. You can then choose to either delete or favorite any of them (or just leave 

them be). This is the same page other users will see for your updates but with the extra options 

to delete them.  

@Replies 

The next section of the page is the @Replies section. This is where any replies directed toward 

you will appear. Directing a reply ǘƻ ǎƻƳŜƻƴŜΩǎ ¢ǿŜŜǘǎ ƛǎ ǊŜƭŀǘƛǾŜƭȅ ŜŀǎȅΦ ¸ƻǳ Ƨǳǎǘ ǎǘŀǊǘ ȅƻǳǊ 

own tweet with @username. If someone else does this with your username, it will appear here. 

¢Ƙƛǎ ƛǎ ŀ ƎǊŜŀǘ ǿŀȅ ǘƻ ƎŜǘ ŀƴǎǿŜǊǎ ǘƻ ǉǳŜǎǘƛƻƴǎ ȅƻǳ ƘŀǾŜ ƻǊ ǘƻ ǊŜǇƭȅ ǘƻ ƻǘƘŜǊ ǇŜƻǇƭŜΩǎ ǉǳŜǎǘƛƻƴǎΦ 

²ŜΩƭƭ ƎŜǘ ƛƴǘƻ ǘƘƛǎ ŀ ōƛǘ ƳƻǊŜ ƭŀǘŜǊ ƻƴΦ ¢ƘŜ ōŜǎǘ ǇŀǊǘ ǘƘƻǳƎƘ ƛǎ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ƴŜŜŘ ǘƻ ǊŜƳŜƳōŜǊ 

ǘƘŜ ǎȅƴǘŀȄΦ LŦ ȅƻǳ ŦƛƴŘ ŀ ǘǿŜŜǘ ȅƻǳΩŘ ƭƛƪŜ ǘƻ ǊŜǇƭȅ ǘƻΣ Ƨǳǎǘ ŎƭƛŎƪ ƻƴ ǘƘŜ ǊŜǇƭȅ ŀǊǊƻǿ ōŜƭƻǿ ǘƘŜ ǎǘŀǊ 

for that update. You will then be taken to an automatic reply tweet. 
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Direct Messages 

²ƘƛƭŜ Ϫ ǊŜǇƭƛŜǎ ŀǊŜ ǾŜǊȅ ǳǎŜŦǳƭΣ ǎƻƳŜǘƛƳŜǎ ȅƻǳ ŘƻƴΩǘ ǿŀƴǘ ŜǾŜǊȅƻƴŜ ŜƭǎŜ ǘƻ ǊŜŀŘ ȅƻǳǊ 

personalized message. For that reason, you can also send direct messages through this page. 

Direct Messaging is very similar to an email inbox but without any additional features and while 

still adhering to the 140 character limit. Additionally, you can only send direct messages to 

users who are following you. 
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Favorites 

By definition anyone you are following is a favorite. The favorites page then is a place where 

you can star your favorite updates for future viewing. You can star both your own and those of 

anyone else using the small star indicator next to the update. 

 

Everyone 

This is an interesting feature of your page in that it shows the most recent tweets from every 

member on the Twitter network. Since there are more than 3.5 million users of Twitter, it is 

usually only a very, very small cross section of those users. At any given time, you will probably 
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find all tweets from the last 5 seconds ƻǊ ǎƻΦ IƻǿŜǾŜǊΣ ƛŦ ȅƻǳΩǊŜ ƛƴǘŜǊŜǎǘŜŘ ƛƴ ǊŜǾƛŜǿƛƴƎ ǳǎŜǊǎ 

ŦǊƻƳ ŀǊƻǳƴŘ ǘƘŜ ǿƻǊƭŘ ŀƴŘ ǎŜŜƛƴƎ ǿƘŀǘ ǘƘŜȅΩǊŜ ǘǿŜŜǘƛƴƎ ŀōƻǳǘΣ ǘƘƛǎ ƛǎ ŀǎ ƎƻƻŘ ŀ ǇƭŀŎŜ ŀǎ ŀƴȅ ǘƻ 

get started. 

 

 

 

Following  
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Here you will ŦƛƴŘ ŀ ǎƳŀƭƭ Ǿƛǎǳŀƭ ōƭƻŎƪ ƻŦ ŀƭƭ ǘƘŜ ǇŜƻǇƭŜ ȅƻǳΩǊŜ ŦƻƭƭƻǿƛƴƎ with their profile 

pictures. It is a great way to get a snapshot of the network you have access to. 

Device Updates 

The last section here is Device Updates. This is where SMS updates will appear if you have them 

turned on. We will discuss Device updates and how they work a bit more in detail in a short 

while.  

 

Designing a Profile 

bƻǿ ǘƘŀǘ ȅƻǳΩǾŜ ǘŀƪŜƴ ŀ ŎƭƻǎŜǊ ƭƻƻƪ ŀǘ ŀƭƭ ǘƘŜ ŘƛŦŦŜǊŜƴǘ ǇŀǊǘǎ ƻŦ ȅƻǳǊ ǇǊƻŦƛƭŜΣ ǿƘŀǘ ŀōƻǳǘ ǘƘŜ 

nitty gritty design elements of that profile? At first glance, a basic twitter account looks nice. 

¢ƘŜ ōŀŎƪƎǊƻǳƴŘ ƛƳŀƎŜǊȅ ƛǎ ǿŜƭƭ ŘƻƴŜ ŀƴŘ ŜǾŜƴ ǘƘŀǘ ƭƛǘǘƭŜ ōǊƻǿƴ ŀƴŘ ōƭǳŜ ŘŜŦŀǳƭǘ ǇƛŎǘǳǊŜ ƛǎƴΩǘ 

too awful. But, then you take a look around at a few other basic profiles and realize that yours 

ƛǎ ƛŘŜƴǘƛŎŀƭ ǘƻ ƴŜŀǊƭȅ ŜǾŜǊȅƻƴŜ ŜƭǎŜΩǎΦ ²Ƙƻ ǿƻǳƭŘ ǿant to have their profile look the same as 

every other profile out there? So, it is time to make some changes. 

Your Picture  

The first thing to change is your profile picture. You can find your profile picture in the Settings 

menu, located at the top of the screen. The picture can be no larger than 700 KB and needs to 

be either JPG or PNG. For the most part, this is going to be okay for every picture you have on 

hand. If not though, use your picture manager to change the format or size. Unlike other social 

media profiles, you can only have one picture on your profile at any given time, so make sure 

that you are happy with the one you use.  
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Design 

The Design feature on Twitter is also relatively simple but can open up multiple opportunities 

for you to make adjustments if you are creative enough. By default, Twitter has 12 different 

themes to choose from. They are all the same basic silhouetted ukiyo style paintings and they 

all look relatively nice. But, for a business, branding is everything, so you should strive to 

ƛƴŎƭǳŘŜ ȅƻǳǊ ƻǿƴ ƛƳŀƎŜǎ ƛŦ ǇƻǎǎƛōƭŜΦ ¢ƻ Řƻ ǘƘƛǎΣ ŎƭƛŎƪ ƻƴ ǘƘŜ ά/ƘŀƴƎŜ .ŀŎƪƎǊƻǳƴŘ LƳŀƎŜέ ōǳǘǘƻƴ 

on the Design page within setting 

 

Your background image can be upwards of 800k and also needs to be in JPG or PNG. It is here 

that you can stretch yourself and really personalize your profile. You have the option to tile 

your image and that can work well if you have a logo or a specific image that works well in tiled 

space. But if your background image is large or if it is multiple colors, tiling is going to look a 

little cheesy. 

To combat this, consider scaling the image a bit, in a way that allows you to stretch it across the 

screen. The images will all start in the top left corner by default, so if you use a large image that 

bleeds to a solid color at the bottom and the right, you can create a full screen background 

image that works well for your page.  
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Of course, you can always decide to stretch out your 800 KB image to fit the entire screen, but 

keep in mind that those with higher resolution monitors may still see the background colors in 

the bottom and right sides of the profile, so rather than creating a viable image for some, it is 

best to ensure everyone sees the same thing. So, bleed those colors together. 

 

Custom Backgrounds:  

To be truthful, the entire left side of your profile page is valuable space and the way Twitter has 

ǘƘŜ ǇŀƎŜ ǎŜǘ ǳǇΣ ȅƻǳΩǊŜ ǿŀǎǘƛƴƎ ƛǘ ŀƭƭΦ ¢Ƙƛƴƪ ŀōƻǳǘ ȅƻǳǊ ōƭƻƎ ƻǊ ȅƻǳǊ ǿŜōǎƛǘŜΦ Iƻǿ ƳǳŎƘ ǎǇŀŎŜ 

do you waste on those pages? Probably none, because every inch of viewable space on a web 

page is vital for displaying a message to your visitors. The same is true for Twitter. However, 

ǘƘƛǎ ƛǎ ƻƴŜ ŀǊŜŀ ǿƘŜǊŜ ¢ǿƛǘǘŜǊΩǎ ŎǊŜŀǘƻǊǎ ŀǊŜ ƴƻǘ ǇǊƻƴŜ ǘƻ ƘŜƭǇƛƴƎ ǳǎ ƻǳǘ ŀƴŘ ǿƘŜǊŜ you will 

need to step out on your own a bit to do some experimenting.  

 

Promoting Yourself  

²ŜΩƭƭ ŘƛǎŎǳǎǎ ƳƻǊŜ a little later about your brand and how it displays to your followers, but for 

now, just know that your Twitter profile is about much more than those updates. It needs to be 

about your brand what your users can learn about you. That 160 character bio line you get is 

not going to cut it.  

So, you need to think of things to add that will benefit your business and your profile as a 

whole. It might include more information about you, ways users can reach you (phone 

numbers, email addresses, other websites, IM addresses, and social networks for a start) or a 

link to a ǇǊƻƳƻǘƛƻƴŀƭ ǇǊƻŘǳŎǘ ǘƘŀǘ ƛǎƴΩǘ ǘƻƻ ǇǳǎƘȅΦ  



Seattle Freelance  
Quality content for an affordable price  

  
Page 
35 

 

  

Whatever you decide you need to use the space wisely. Take a look at the twitter page for 

Darren Rowse of Problogger.net ς one of the biggest blogs on the Internet: 

 
 

The page is professionally designed in a way that provides additional information, a more 

customized branding strategy (there are images and logos) and plenty of ways to reach him.  

 

Tutorial and Examples  

Getting your own custom background can be done in one of a couple ways. First, you can pay 

someone to make it. This is the most frequently approved method for doing much of anything 

on the Internet these daȅǎ ŀƴŘ 5ŀǊǊŜƴ wƻǿǎŜΩǎ tǊƻōƭƻƎƎŜǊ ǇŀƎŜ ǿŀǎ Ƨǳǎǘ ǘƘŀǘΦ IƻǿŜǾŜǊΣ ȅƻǳ 

can also create your own background if you have some basic Photoshop skills or prerendered 

ƛƳŀƎŜǎ ǘƻ ǳǎŜΦ IŜǊŜΩǎ ǿƘŀǘ ȅƻǳ ƴŜŜŘ ǘƻ ƪƴƻǿΥ 

¶ tƘƻǘƻǎƘƻǇ ƛǎƴΩǘ ƴŜŎŜǎǎŀǊȅ ς You can use pretty much anything for this process if you 

like. Paint.net is always a fave. 

¶ The image size maximum is 800KB 

¶ The Dimensions ς To ensure the image covers every possible resolution, it should reach 

2048x1707. However, 1900x1600 is good enough for most computers. 

¶ The sidebar space on the left that you want to fill is 80x585 pixels ς use it wisely.  

If you stick to these basic outlines, you can build a basic background image (or one much more 

complex) out of your existing imagery or a new branded image.  

http://www.problogger.net/
http://www.paint.net/
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There are also free templates out there provided by sites like Box.net. These files are usually 

prerendered to fit the Twitter page and allow you to add what you need to them.  

In the end, paying a designer to do this properly is recommŜƴŘŜŘ ōǳǘ ƛŦ ȅƻǳΩǊŜ ǎǘǊŀǇǇŜŘ ŦƻǊ 

cash or truly want to play around with the options out there, you can find a ton of resources 

that will help you out.  

 

Account Settings 

On the Account Settings page, you will have a few options you can change that appear on your 

profile. Again, like everything else on Twitter these things seem very simple, but they all 

provide a great deal of options for personalization and direct marketing.  

More Info URL 

You can use this URL as your target for sending people to a homepage or blog. I recommend 

that you have a good blog or homepage to use here. Using product links can often backfire as 

followers assume you are going to spam them. However, that is not always the case. If you 

create a Twitter account that is designed for providing product information or answering help 

desk style questions, ensure you have a link to a product or service page. 

One Line Bio 

You get 160 characters here and you need to make it count. While the majority of your 

followers will come about for reasons other than your bio line, you might pick up a few good 

stragglers based solely on what this says. To make the most of that opportunity, go with lots of 

active words. Here are a couple of examples: 

¶ Bad Bio Line ς άLΩƳ ŀ ǊŜƎǳƭŀǊ Ǝǳȅ ǿƘƻ ƭƛƪŜǎ ŀƭƭ ǎƻǊǘǎ ƻŦ !ƭƭ !ƳŜǊƛŎŀƴ ǘƘƛƴƎǎΦέ 

¶ Good Bio Line ς άCƻƻǘōŀƭƭ ŦŀƴΣ ǇǳǊǾŜȅƻǊ ƻŦ ƻǳǘŘƻƻǊ ŀŎǘƛǾƛǘƛŜǎΣ ŀƴŘ ƭƻǾƛƴƎ ŦŀǘƘŜǊΦ .ƛƎ Ŧŀƴ 

of barbecue and a longtime classic car enthusiast. 

The difference between these two bio lines is apparent. From the first one, you learn absolutely 

nothing about the person in question. From the second one, you learn that they are a sports 

ŦŀƴΣ ŀ ŎŀǊ ƭƻǾŜǊΣ ŀƴŘ ǇǊƻōŀōƭȅ ǎƻƳŜƻƴŜ ǿƘƻ ŘƻŜǎƴΩǘ Ŝŀǘ ŀ ƭƻǘ ƻŦ ǎŀƭŀŘǎΦ ²ƘƛƭŜ ǘƘƛǎ ŜȄŀƳǇƭŜ ƛǎ 

simplifying a bit, keep the same in mind for your business related profile. It needs to showcase 

information about who you are and what your business does. Use active, descriptive words that 



Seattle Freelance  
Quality content for an affordable price  

  
Page 
37 

 

  

other users would search for and be drawn too. Remember in Chapter one when we discussed 

building a network of experts? Be one of those experts and describe yourself as such. 

Location  

LŦ ȅƻǳǊ ōǳǎƛƴŜǎǎ ƛǎ ōŀǎŜŘ ƻǳǘ ƻŦ bƻǊǘƘ /ŀǊƻƭƛƴŀ ŀƴŘ ȅƻǳ ƭƛǾŜ ƛƴ /ƻƴƴŜŎǘƛŎǳǘΣ ƳŀƪŜ ǎǳǊŜ ȅƻǳ ŘƻƴΩǘ 

ŦƻǊƎŜǘ ǿƘŜǊŜ ǘƻ ǘŀǊƎŜǘ ǘƘƛǎ ǇŀǊǘ ƻŦ ȅƻǳǊ ǇǊƻŦƛƭŜΦ ¸ƻǳ ŘƻƴΩǘ ǿŀƴǘ ǘƻ ƘŀǾŜ ǇŜƻǇƭŜ ƎŜǘǘƛƴƎ ŎƻƴŦǳǎŜŘ 

by your location. 

Protect My Updates  

There is an option located at the bottom of the Account Settings page that will allow you to 

remove yourself from the public timeline, making it so you have to approve all the followers 

you get. There are very few situations in which you would consider this option, but if you 

happen to be in one, this is where to look. 

Notices 

The Notices section is going to be where you sign up for ways to have information pushed to 

your mobile phone or email address. There are a few good options here to choose from. The 

Auto Nudge feature is a favorite for anyone that might get too busy with the hustle and bustle 

of life to remember to tweet. Set this to on and you will ƎŜǘ ŀƴ {a{ ƛŦ ȅƻǳ ƘŀǾŜƴΩǘ ǳǇŘŀǘŜŘ ƛƴ 

24 hours.  

 

You can also choose to find out when people are following you, when you get a direct text 

ŜƳŀƛƭ ŀƴŘ ƛŦ ȅƻǳΩŘ ƭƛƪŜ ǘƻ ǊŜŎŜƛǾŜ ǘƘŜ ŜƳŀƛƭ ƴŜǿǎƭŜǘǘŜǊ ǘƘŀǘ ¢ǿƛǘǘŜǊ ƭƛƪŜǎ ǘƻ ǎŜƴŘ ƻǳǘ ŜǾŜǊȅ ƴƻǿ 
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and then. These options are up to you, and if you are going to get a lot of direct messages or 

new followers you may want to turn them off.  

Using Devices for Twitter  

This is an important part of the Twitter process and one that is going to add a great deal of 

flexibility to your Twittering habits as you get into the process of using the site. Click on the 

Devices tab in your settings and let us get started in setting up your mobile phone.  

 

LŦ ȅƻǳΩǊŜ ǎǘƛƭƭ ǳƴǎǳǊŜ ƻŦ ǿƘŜǘƘŜǊ ƻǊ ƴƻǘ ȅƻǳΩŘ ƭƛƪŜ ǘƻ ŀŘŘ ¢ǿƛǘǘŜǊ ǘƻ ȅƻǳǊ ƳƻōƛƭŜ ǇƘƻƴŜΣ ǘƘŜǊŜ 

ǊŜŀƭƭȅ ǎƘƻǳƭŘƴΩǘ ōŜ ŀƴȅ ǉǳŜǎǘƛƻƴǎΦ IŀǾƛƴƎ ŀŎŎŜǎǎ ǘƻ ¢ǿƛǘǘŜǊ ŜǾŜǊȅ ǘƛƳŜ ȅƻǳΩǊŜ ƻƴƭƛƴŜ ƛǎ ƻƴŜ ǘƘƛƴƎ 

ς it covers a good chunk of the day, but having access 24 hours a day is something else entirely. 

¸ƻǳ Ŏŀƴ ǘǿŜŜǘ ǿƘŜƴŜǾŜǊ ȅƻǳ ƘŀǾŜ ŀ ƎƻƻŘ ǘƘƻǳƎƘǘΦ ¸ƻǳ Ŏŀƴ ǘǿŜŜǘ ŀōƻǳǘ ŀ ŦƛƭƳ ȅƻǳΩǊŜ ǿŀǘŎƘƛƴƎΣ 

new ideas you have, questions you might have as they occur to you, or during a conference or 

ǎŜƳƛƴŀǊΦ [ƛǾŜōƭƻƎƎƛƴƎ Ƙŀǎ ōŜŎƻƳŜ ǾŜǊȅ ǇƻǇǳƭŀǊΣ ōǳǘ ƭƛǾŜ ǘǿŜŜǘƛƴƎ ƛǎ ƳǳŎƘ ŜŀǎƛŜǊ ŀǎ ƛǘ ŘƻŜǎƴΩǘ 

require a computer to do the heavy lifting.  

Not only does a cell phone make your life a lot easier for Twittering, but it makes it so you 

never forget or fall behind on it. You probably already text message a couple hundred times a 

day ς why not Twitter too? 

To get started, you will need to enter your mobile phone number into the box on this page. It 

needs to be entered in its full country code setting using a + then the country code, your area 

code and the number. After doing this and accepting the terms of use (notifying you that there 

may be charges from your wireless carrier), you will get a message telling you to send a six digit 

code to a number corresponding to your country. In the United States, that code is 40404 and 
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in Canada it is 21212. Everywhere else can use 7624 801423. After the approval goes through, 

you can send tweets instantly from your phone.  

Customizing Your Phone Access 

This next step is very important if you want to keep your phone from going off every two 

ǎŜŎƻƴŘǎΦ LƳƳŜŘƛŀǘŜƭȅ ǎŜƴŘ ǘƘŜ ƳŜǎǎŀƎŜ ά{¢htέ ƻǊ άv¦L¢έ ǘƻ ǘƘŜ ¢ǿƛǘǘŜǊ ƴǳƳōŜǊ ȅƻǳ ŜƴǘŜǊŜŘΦ 

¢Ƙƛǎ ǿƛƭƭ ŜƴǎǳǊŜ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ ǊŀƴŘƻm messages from everyone in your following list 

ǎƘƻǿƛƴƎ ǳǇΦ {ƛƴŎŜ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ƘŀǾŜ ŀ ƭƻǘ όŀƴŘ L ƳŜŀƴ ŀ [h¢ύ ƻŦ ǳǎŜǊǎ you will be following, 

this is vital to keep your phone from going off every five seconds.  

Later on, if you want to turn on receiving ƻŦ ƳŜǎǎŀƎŜǎ ŦƻǊ ƻƴŜ ǳǎŜǊ ƴŀƳŜΣ ȅƻǳ Ŏŀƴ ǳǎŜ άƻƴ 

¦{9wb!a9έ ǘƻ Řƻ ǎƻΦ IŜǊŜ ŀǊŜ ŀ ŦŜǿ ƳƻǊŜ ŎƻƳƳŀƴŘǎ ȅƻǳ Ŏŀƴ ǳǎŜ ŦǊƻƳ ȅƻǳǊ ǇƘƻƴŜ ǘƘŀǘ ǿƛƭƭ 

allow you to further customize your access: 

¶ @username + message ς Send an @ reply message to another user.  

¶ D username + message ς Sends a private direct tweet to the user name specified. 

¶ WHOIS username ς Get profile information of the user requested. 

¶ GET username ς Get the last tweet for the username specified. 

¶ NUDGE username ς Ask someone to post an update. 

¶ FAV username ς Favorite the last tweet of the user specified. 

¶ STATS ς See how many followers you have and how many you are following. 

¶ INVITE phone number ς Invite someone to join Twitter. 

Smart Phones 

For those smart phone owners out there, there is another option as well. Most smart phones 

these days, including the likes of the iPhone or Blackberry come with applications you can 

download that allow you to directly access your twitter account through an easy to use GUI 

interface. Programs like TwitterBerry for the Blackberry or Tweetie for the iPhone are very 

inexpensive and easy to use. They also allow you to more directly see the messages of your 

followees at one time. If you have a smart phone, take advantage of this opportunity.  
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Getting Started 

!ƴŘ ȅƻǳΩǊŜ ǊŜŀŘȅ ǘƻ ōŜ off to the races, tweeting your heart out to the world. Now that you 

have created your Twitter profile, you need to start tweeting and tweeting a lot. However, for 

now you just want to write your first message. Too many people worry too much over this first 

message, thinking they need to go through a long and arduous process to think of the perfect 

thing to say. In reality, you can say pretty much anything and it is a good starting point. You just 

want to get yourself out there for now.  

A good recommendatiƻƴ ƛǎ ǘƻ Ƨǳǎǘ ǿǊƛǘŜ άLΩǾŜ WƻƛƴŜŘ ¢ǿƛǘǘŜǊΗέ ƻǊ ǎƻƳŜǘƘƛƴƎ ǎƛƳǇƭŜ ƭƛƪŜ ǘƘŀǘΦ Lǘ 

starts off your update list and gives people something to look at. The real goal now, and the 

reason you did all that hard work putting together your profile, is to go out and find other users 

who you start following. 

Most new users want to know how to get followers and the first step is not to write something 

profound in that first tweet, it is to start gathering as many people you can read about as 

ǇƻǎǎƛōƭŜΦ wŜƳŜƳōŜǊ Ƙƻǿ ǘƘŜ άŦƻƭƭƻǿŜǊǎέ ǇŀƎŜ ƭƻƻƪŜŘΦ ¢ƘŜǊŜ ƛǎ ŀ ƭƛƴƪ ƛƳƳŜŘƛŀǘŜƭȅ ǘƘŜǊŜ ǘƘŀǘ 

ŀƭƭƻǿǎ ŀƴȅƻƴŜ ǘƻ ŎƭƛŎƪ ŀƴŘ ǎǘŀǊǘ ŦƻƭƭƻǿƛƴƎ ȅƻǳ ōŀŎƪΦ ¸ƻǳΩŘ ōŜ ǎǳǊǇǊƛǎŜŘ Ƙƻǿ Ƴŀƴȅ ǇŜƻǇƭŜ ǿƛƭƭ 

do that. So, start looking for people you know, people you like, or just people you think you 

might likŜ ŀƴŘ Ŧƻƭƭƻǿ ǘƘŜƳΦ LŦ ȅƻǳ ŘŜŎƛŘŜ ƭŀǘŜǊ ǘƻ ǎǘƻǇ ŦƻƭƭƻǿƛƴƎ ǘƘŜƳΣ ŘƻƴΩǘ ǿƻǊǊȅΣ it is as easy 

as a single click to take them off.  

¢ƘŜ ǎŀƳŜ Ŏŀƴ ōŜ ǎŀƛŘ ŀōƻǳǘ ȅƻǳǊ ǘǿŜŜǘǎΦ LŦ ȅƻǳ ŘŜŎƛŘŜ ŀǘ ŀƴȅ Ǉƻƛƴǘ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ƭƛƪŜ ǿƘŀǘ 

ȅƻǳΩǾŜ ǎŀƛŘΣ Ƨǳǎǘ ŘŜƭŜǘŜ ƛǘ ǿƛǘƘ ǘƘŜ trash can icon next to your tweet. You will be using it a lot, 

trust me.  
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Chapter 3 ς How to Use Twitter Effectively 

Twitter may be one of the easiest social media outlets on the Internet to use, but to use it 

effectively, you need to understand how the process works in a much different way. You need 

to know what it takes to write tweets that people want to read, that can be carried on to other 

twitterers and that can be used for the optimum marketing strategies. There are right ways to 

do things and wrong ways ς the sooner you start discerning between the two, the sooner you 

will start succeeding with your twitter feeds.  

 

Quality Content and What You Should Be Saying 

LŦ ȅƻǳΩǾŜ ǎǇŜƴǘ ƳƻǊŜ ǘƘŀƴ ŦƛǾŜ ƳƛƴǳǘŜǎ ƻƴ ǘƘŜ LƴǘŜǊƴŜǘ ǘǊȅƛƴƎ ǘƻ ǎŜƭƭ ŀƴȅǘƘƛƴƎΣ ȅƻǳ ƪƴƻǿ how 

Ǿƛǘŀƭ ǉǳŀƭƛǘȅ ŎƻƴǘŜƴǘ ƛǎΦ ¸ƻǳΩǊŜ ƴƻǘ ƎƻƛƴƎ ǘƻ Řƻ ŀƴȅǘƘƛƴƎ ƛŦ ȅƻǳ ŘƻƴΩǘ Ǉǳǘ ŀ ƭƛǘǘƭŜ ǿƻǊƪ ƛƴǘƻ ȅƻǳǊ 

content. Just take a look at all those affiliate marketers out there who pump out 100 - 200 

articles a month of what is essentially spam because they need to keep a steady flow of users to 

their websites. They spend huge chunks of money and devote large amounts of time to getting 

ǘǊŀŦŦƛŎ ōŜŎŀǳǎŜ ǘƘŜȅ ŘƻƴΩǘ ƘŀǾŜ ǘƘŜ ƴŜŎŜǎǎŀǊȅ ǉǳŀƭƛǘȅ ƛƴ ŎƻƴǘŜƴǘ ǘƘŜȅ ƴŜŜŘ ǘƻ ŀǘǘǊŀŎǘ ŀƴŘ ƪŜŜǇ 

visitors on merit alone. 

You can do the same thing with your Twitter account ς posting tweets constantly, building 

massive lists of followers and hoping that some of the tweets break through ς or you can aim 

for quality in the first place and save yourself a great deal of time and energy by doing it right in 

the first place.  

There are no rules on Twitter, but there are rules in marketing and they all translate fairly well 

ǘƻ ¢ǿƛǘǘŜǊΩǎ ǘƛƴȅ ǇƭŀǘŦƻǊƳΦ LŦ ȅƻǳ ǿŀƴǘ ǘƻ ƳŀƪŜ ƘŜŀŘǿŀȅ ŀƴŘ ǎǘŀǊǘ ǇǊƻŦƛǘƛƴƎ ƻƴ ¢ǿƛǘǘŜǊΣ ȅƻǳ 

would do well to keep these things in mind as well: 

Spam is a No No 

If you ever have an urge to just start adding people randomly to see what happens, stop. It is 

not worth it and it can easily backfire. There is an unspoken rule on Twitter that you will not 

overstretch your reach and attempt to follow too many people before you have followers. This 

follower:following ratio is vital because many times when someone who actually pays attention 

to these things is deciding whether to start following you or not, they will use it to figure out if 

you are a high spam risk or not.  
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Grammar and Style  

Grammar within 140 characters might sound a little silly but there are a few things to be said 

ŦƻǊ ƛǘΦ 5ƻƴΩǘ ǳǎŜ ƴǳƳōŜǊǎ ǘƻ ǎƘƻǊǘŜƴ ŦƻǊ ǿƻǊŘǎΣ ŘƻƴΩǘ ǳǎŜ ŀōōǊŜǾƛŀǘƛƻƴǎ ǘƘŀǘ ŦŜǿ ǇŜƻǇƭŜ ƳƛƎƘǘ 

understand, and never ƭŜŀǾŜ ǘƘƛƴƎǎ ǳƴǎŀƛŘ ōŜŎŀǳǎŜ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ ǘƘŜ ǎǇŀŎŜΦ IŜǊŜ ŀǊŜ ŀ ŦŜǿ 

more rules, courtesy of Grammar Girl (@grammargirl):  

¶ 5ƻƴϥǘ ǎǘŀǊǘ Ǉƻǎǘǎ ǿƛǘƘ άL ŀƳΦέ ¸ƻǳϥǊŜ ŀƴǎǿŜǊƛƴƎ ǘƘŜ ǉǳŜǎǘƛƻƴΣ ά²Ƙŀǘ ŀǊŜ ȅƻǳ ŘƻƛƴƎΚέ It is 

OK to answer with fragments in a conversation. rationale 

¶ Use proper capitalization. Typing in lowercase doesn't save characters; it is just lazy. 

¶ Use proper basic punctuation. It helps people understand what you mean. 

¶ Don't use abbreviations such as 4U and L8. They make you sound like a 12 - year - old 

(which is bad, unless you actually are a 12 - year - old). 

¶ Use contractions whenever possible. 

¶ Shorthand symbols such as >,  =, &, and @ are allowed. 

¶ Shortened word forms such as nite and thru are allowed.  

¶ Use numerals, not words, for all numbers. 

¶ Provide links and context whenever possible. Remember that many of your followers 

can't see what you are responding to. 

¶ Use tinyurl or urltea to shorten links. 

¶ If you can't say it in 140 characters, reevaluate whether you should be posting it at 

Twitter. 

Retweeting Rules  

Retweeting is a highly useful way that you can get additional exposure for yourself through 

ƻǘƘŜǊ ǇŜƻǇƭŜΩǎ ǇƻǎǘǎΦ Lǘ Ŏŀƴ ŀƭǎƻ ƭŜƴŘ ǘƻǿŀǊŘ ȅƻǳǊ ƻǿƴ Ǉƻǎǘǎ ƎƻƛƴƎ ǾƛǊŀƭΦ .ŀǎƛŎŀƭƭȅΣ ǿƘŀǘ ƛǘ ƛǎ ƛǎ 

ǘƘŜ ǊŜǎŜƴŘƛƴƎ ƻŦ ǎƻƳŜƻƴŜ ŜƭǎŜΩǎ ǘǿŜŜǘ ǘƘǊƻǳƎƘ ȅƻǳǊ ŜƴǘƛǊŜ ƭƛǎǘ ǳǎƛƴƎ ǘƘŜ άw¢ ϪǳǎŜǊƴŀƳŜέ 

syntax. This essentially means that you are retweeting what that user wrote. If you ever 

retweet though, there are a few rules you need to follow.  

http://twitter.com/grammargirl
http://grammar.qdnow.com/2007/04/26/text-messaging-grammar.aspx#fragment
http://www.tinyurl.com/
http://www.urltea.com/
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First, never retweet more than a couple times a day. If all you are doing is retweeting other 

ǇŜƻǇƭŜǎΩ ǇƻǎǘǎΣ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ŦƛƴŘ ǘƘŀǘ ǇŜƻǇƭŜ ǎǘƻǇ ǊŜŀŘƛƴƎ ȅƻǳǊ ŦŜŜŘ ŀƴŘ Ǝƻ ǘƻ ǘƘƻǎŜ ƻǘƘŜǊ 

ŦŜŜŘǎ ȅƻǳΩǊŜ ŦƻǊǿŀǊŘƛƴƎΦ  

Second, always give credit where credit is due. If someone wrote a tweet and you retweet it, 

ƳŀƪŜ ǎǳǊŜ ȅƻǳ ǎŀȅ ǘƘŀǘΩǎ ǿƘŜǊŜ ȅƻǳ Ǝƻǘ ƛǘ ŦǊƻƳΦ 5ƻƴΩǘ Ƨǳǎǘ ǎǘŜŀƭ ǎƻƳŜƻƴŜ ŜƭǎŜΩǎ ƎƻƻŘ ǇƻǎǘǎΦ  

CƛƴŀƭƭȅΣ ǎǘŀǊǘ ƴǳŘƎƛƴƎ ǇŜƻǇƭŜ ǘƻ ǊŜǘǿŜŜǘ ȅƻǳǊ ƻǿƴ ǇƻǎǘǎΣ ōǳǘ ŘƻƴΩǘ ƘŀǊŀǎǎ ǘƘŜƳΦ Lǘ Ŏŀƴ ōŜ ƘƛƎƘƭȅ 

valuable to swap retweets with one of the experts on your list, subsequently getting your post 

to reach a wƛŘŜ ƴŜǿ ƴŜǘ ƻŦ ǇŜƻǇƭŜ ŀǎ ǘƘŜǊŜΩǎ ŘƻŜǎ ǘƘŜ ǎŀƳŜΦ .ǳǘΣ ƛŦ ȅƻǳ ōǳƎ ǇŜƻǇƭŜ ŀōƻǳǘ ŘƻƛƴƎ 

this, they will think you are trying to leach off of their popularity and will simply delete you 

from their following list.  

Some Other Quick Tips 

The above etiquette tips are important, but there are dozens of small things as well that you 

need to pay attention to with your tweets. Here are a few of the ones that tend to come up 

often and how they can affect your Twitter campaign: 

¶ Breaks Between Tweets ς 5ƻƴΩǘ ƭƻŀŘ ŀƭƭ ȅƻǳǊ tweets into a huge chunk in a single hour 

ƛŦ ȅƻǳ Ŏŀƴ ƘŜƭǇ ƛǘΦ 9ǾŜƴ ƛŦ ǘƘŜȅ ŀǊŜ ŀƭƭ ǳǎŜŦǳƭΣ ȅƻǳ Ǌƛǎƪ ƻǾŜǊƭƻŀŘƛƴƎ ǇŜƻǇƭŜǎΩ ŦŜŜŘǎ ƻǊ 

jamming out their mobile phones with too many updates. If this happens often, you can 

easily be removed, not for spam, but simply for being obnoxious with your tweeting.  

¶ Using Direct Messages when Warranted ς ¢ƘŜǊŜ ŀǊŜ ŎŜǊǘŀƛƴ ǘƛƳŜǎΣ ǎǳŎƘ ŀǎ ǿƘŜƴ ȅƻǳΩǊŜ 

having a personal conversation with a friend or a coworker when you should use the 

Direct Message option and not the @. The simple rule is that if it takes more than 2 @s, 

ȅƻǳ ǎƘƻǳƭŘ ǳǎŜ ǘƘŜ 5ƛǊŜŎǘ aŜǎǎŀƎŜ ŦŜŀǘǳǊŜ ōŜŎŀǳǎŜ ȅƻǳ ŘƻƴΩǘ ǿŀƴǘ ǘƻ ƻǾŜǊƭƻŀŘ ƻǘƘŜǊ 

ǇŜƻǇƭŜΩǎ ŦŜŜŘǎ ǿƛǘƘ ǿƘŀǘ ŘƻŜǎƴΩǘ ŀŦŦŜŎǘ ǘƘŜƳΦ  

¶ Remember It is All Public ς Because it feels like such a closed forum, with your select 

friends and new acquaintances, many people feel safe on Twitter saying just about 

anything they want to about anyone. However, remember that it is a 100% open forum 

where anyone can read your tweets. If something is sensitive or private, keep it that 

way.  

¶ Respect the Character Limit ς The character limit is there because of SMS carrier limits 

on mobile phones. But, you should still try to respect it, even if it is rather arbitrary. 

Never try and split up posts over three or four messages. If you need more than one 
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tweet to say something, say it on your blog and link to it ς ǘƘŀǘΩǎ ǿƘŀǘ ŜǾŜǊȅƻƴŜ ŜƭǎŜ 

does.  

¶ Watch Your Plugs ς LŦ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ōŜ ǳǎƛƴƎ ¢ǿƛǘǘŜǊ ŦƻǊ ōǳǎƛƴŜǎǎΣ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ōŜ 

plugging products, services, or yourself in ways that could get under the skin of some 

followers. Make sure to do it moderately and integrate within highly valuable 

information. People are much more willing to read through plugs if you give them 

something in the mean time.  

Joining a Conversation through Twitter 

/ƻƴǾŜǊǎŀǘƛƻƴ ƛǎ ǘƘŜ ǳƭǘƛƳŀǘŜ Ǝƻŀƭ ƻŦ ȅƻǳǊ ǘǿƛǘǘŜǊ ǇǊƻŦƛƭŜΦ {ǳǊǇǊƛǎŜŘΚ ¸ƻǳ ǎƘƻǳƭŘƴΩǘ ōŜΦ !ŦǘŜǊ ŀƭƭΣ 

since the web 2.0 revolution started almost a decade ago, the entire purpose of the Internet 

has shifted away from providing to involving. You need to both get involved and get your 

readers involved and that stands doubly true for a service like Twitter where the goal is to make 

ǎǳǊŜ ǘƘŀǘ ŜǾŜǊȅǘƘƛƴƎ ǿƻǊƪǎ ƛƴ ƎƻƻŘ ƻǊŘŜǊΦ {ŜŜƳǎ ǘƻƻ ƘŀǊŘΚ 5ƻƴΩǘ ǿƻǊǊȅΣ ƛǘ ŘƻŜǎƴΩǘ ƘŀǾŜ ǘƻ ōŜΦ 

Using Reponses with @ 

The first thing you need to do to facilitate conversation is develop a pattern for how you 

ǊŜǎǇƻƴŘ ǘƻ ǇŜƻǇƭŜǎΩ ǇƻǎǘǎΦ ¢ƘŜ Ϫ ǎȅƳōƻƭ ƛǎ ōȅ ŦŀǊ ǘƘŜ Ƴƻǎǘ ǾŀƭǳŀōƭŜ ǇƛŜŎŜ ƻŦ ŜǉǳƛǇƳŜƴǘ ȅƻǳ 

have on Twitter and if you use it properly, you will create the necessary atmosphere where 

your fellow Twitterers feel involved in the conversation. There are a couple of ways you can use 

the @ to do this, starting with the most basic ς cold responses: 

Cold Responses ς This is by far the hardest and least likely to lead to anything, but it is well 

worth your while as your involvement will often grab the attention of your fellow twitterers in a 

way that no other action can. The real question that you should ask yourself here is, who do 

you choose to respond to? There might be a few hundred good tweets in your history that you 

can choose at any given time, but which ones stand out enough to get the treatment? This will 

largely depend on what your particular situation is, but a good place to start is to look for 

anyone that has a real question to answer (not something you can comment on). Look for posts 

ȅƻǳ Ŏŀƴ ǎƘƻǿ ƻŦŦ ȅƻǳǊ ƪƴƻǿƭŜŘƎŜ ŀƴŘ ŜȄǇŜǊǘƛǎŜ ǿƛǘƘΦ CƻǊ ŜȄŀƳǇƭŜΣ ȅƻǳ ǎƘƻǳƭŘƴΩǘ ǊŜǎǇƻƴŘ ǘƻΥ 

Beautiful day ς wish I knew what the weather would be like tomorrow 

But, you should respond to: 

Anyone know where I can find a good plugin for Firefox that helps me track my blogs?  
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In the first question, you may be providing an answer, but it would be general, likely anecdotal 

ŀƴŘ ƛƴ Ƴŀƴȅ ŎŀǎŜǎ ǿƻǳƭŘƴΩǘ ōŜ ǊŜŀŘ ōȅ Ƴŀƴȅ ǇŜƻǇƭŜΦ Lƴ ǘƘŜ ǎŜŎƻƴŘ ŎŀǎŜΣ ȅƻǳ ŀǊŜ ŀƴǎǿŜǊƛƴg a 

very specific question. Other readers might pick up on your answer as well and that helps you 

grow your readership.  

Answering Questions ς The second way to use the @ symbol effectively in a conversation is to 

answer specific questions that are directed at you. This is much easier because it involves 

simply keeping up with your followers ς much in the same way you are responsible for 

responding to the comments you get on your blog. Try to check your @ responds at least once 

every 24 hours and make sure that you are not missing anything important in there.  

Adding to Conversations ς Adding to existing conversations is tricky in Twitter. To start with, 

you have to find conversations that you are capable of adding real value to. Simply stating that 

you agreŜ ǿƛǘƘ ǎƻƳŜƻƴŜ ƻǊ ǊŜǘǿŜŜǘƛƴƎ ŀ ƭƛƴƪ ŦǊƻƳ ŜƭǎŜǿƘŜǊŜ ƛǎƴΩǘ ƎƻƛƴƎ ǘƻ ƎŜǘ ȅƻǳ ƛƴǘƻ 

ŀƴȅƻƴŜΩǎ ƎƻƻŘ ƎǊŀŎŜǎΦ IƻǿŜǾŜǊΣ ƛŦ ȅƻǳ ƪƴƻǿ Ƙƻǿ ǘƻ ōǳƛƭŘ ƻƴ ǘƘŜ ŜȄƛǎǘƛƴƎ ŎƻƴǾŜǊǎŀǘƛƻƴ ŀƴŘ ŀŘŘ 

something that has not been discussed, provide a new link, or simply make yourself known with 

a witty quip or something similar, you will start to attract more attention. 

Just keep in mind that there are a few rules about how this type of integration can work. While 

Twitter is essentially an open chat program, allowing anyone to jump into the conversation at 

will, there is an unspoken rule of conduct that states that you will not interrupt or preempt 

ǎƻƳŜƻƴŜ ŜƭǎŜΩǎ ŎƻƴǾŜǊǎŀǘƛƻƴΦ aŀƪŜ ǎǳǊŜ ǘƘŜǊŜ ƛǎ ŀ ƎƻƻŘ ǇƭŀŎŜ ŦƻǊ ȅƻǳ ǘƻ ǎǘŜǇ ƛƴΣ ƴƻǘ ǎƛƳǇƭȅ ŀ 

short gap in conversation that you use as a foothold. If you do it properly, you can integrate 

yourself well into the process and start getting new followers.  

 

Providing Value in Your Posts and Answers  

²ŜΩǾŜ ŘƛǎŎǳǎǎŜŘ ǘƘƛǎ ŀƭǊŜŀŘȅ ŀ ŦŜǿ ǘƛƳŜǎ ŀƴŘ LΩƳ ƎƻƛƴƎ ǘƻ ǊŜƛǘŜǊŀǘŜ ƛǘ ŀƎŀƛƴ ŀ ŦŜǿ ƳƻǊŜ ǘƛƳŜǎΦ 

Why? Because it is the core of any good marketing message ς ȅƻǳ ŘƻƴΩǘ Ƨǳǎǘ ǘŜƭƭ ǇŜƻǇƭŜ ǘƘƛƴƎǎΣ 

you give them something to work with. If you can do that, you will be able to jump into a 

conversation with your guns loaded rather than walking in unarmed. So, what constitutes value 

in a Twitter conversation? Here are some ideas to get you started: 

¶ Giving Links 

¶ Adding Insight to a Controversial Topic 

¶ Sharing a Video/Picture 
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¶ Instigating a New Frame for the Conversation  

¶ Providing Free Content  

¶ Answering Questions  

Any one of these things can be seen as added value in a post, ensuring that what you say has a 

basis and that it is useful to those who read it. Make sure that you understand what your 

followers have signed up to get out of your posts and then provide it for them. If you started 

getting followers by providing top quality links, keep doing that, even as you start looking for 

new ways to draw followers and maintain your readership.  

 

Asking Questions  

Another strategy that works extremely well for many twitter streams is to ask questions of your 

followers or those that you are following to draw them into conversation. This is a hit or miss 

strategy, especially if you start asking questions of people who are not necessarily following 

you. They might ignore your questions completely or think you are going to harass them and 

block you. 

However, well structured questions, especially those that you target towards your own 

followers are great ways to integrate your business into how you discuss things with your 

followers. Here are some ideas to get you started on what kinds of questions you can ask: 

¶ Ask for Advice on Something ς LŦ ȅƻǳΩǊŜ ƘŀǾƛƴƎ ǘǊƻǳōƭŜ ǿƛǘƘ ŀ ǿŜōǎƛǘŜΣ ƴŜŜŘ ƘŜƭǇ ƻƴ 

copywriting, or just want to know if there are cool new apps out there, ask for advice 

from ȅƻǳǊ ŦƻƭƭƻǿŜǊǎ ƻǊ ǎƻƳŜƻƴŜ ȅƻǳΩǊŜ ŦƻƭƭƻǿƛƴƎ ƻƴ Ƙƻǿ ǘƻ ƎŜǘ ǘƘƻǎŜ ǘƘƛƴƎǎΦ  

¶ Ask for Post Ideas for Your Blog or Tweets ς People love when they feel like they are 

part of how something gets put together. Make them feel like this by asking them for 

their input on what you should write about. Bloggers do this all the time with comments 

ς do the same for your Twitter feed. 

¶ Ask for Opinions on a New Product or Idea ς If you have an idea for a product or a 

ǎŜǊǾƛŎŜΣ ŀǎƪ ǇŜƻǇƭŜ ǿƘŀǘ ǘƘŜȅ ǘƘƛƴƪΦ 5ƻƴΩǘ ǘŜƭƭ ǘƘŜƳ ȅƻǳΩǊŜ selling it or that you are 

ŘƻƛƴƎ ǊŜǎŜŀǊŎƘΦ Wǳǎǘ ǎŀȅ ǎƻƳŜǘƘƛƴƎ ƭƛƪŜΣ άƘŀŘ ŀƴ ƛŘŜŀ ŦƻǊ ŀƴ ·ΧǿƘŀǘ Řƻ ȅƻǳ ǘƘƛƴƪΚέ 

¶ Ask for Recent Opinions of Competitor Products ς In the same vein, ask people what 

they think of products that have been released recently by your competitors. Car 
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companies are already doing similar things on Twitter, using their development and 

sales staff on Twitter to do simple market research.  

¶ Ask for Ways People Would Like to See Something Done ς If you see a commercial that 

you think is interesting or a marketing strategy you think is interesting, ask people what 

ǘƘŜȅ ǘƘƛƴƪΦ ! ǉǳŜǎǘƛƻƴ ŀǎ ǎƛƳǇƭŜ ŀǎ άǿƘŀǘ ŘƛŘ ȅƻǳ ǘƘƛƴƪ ƻŦ ǘƘŀǘ ŎƻƳƳŜǊŎƛŀƭ ƭŀǎǘ ƴƛƎƘǘΚέ 

Ŏŀƴ ōŜ ŀ ƎǊŜŀǘ ǿŀȅ ǘƻ ƭƛǾŜƴ ǳǇ ǘƘŜ ŦŜŜŘǎ ŀƴŘ ƎŜǘ ǎƻƳŜ ƘƻƴŜǎǘ ŦŜŜŘōŀŎƪ ƻƴ ǿƘŀǘ ȅƻǳΩǊŜ 

working on with your next project.  

 

Making People Want to Know You 

To be interesting on Twitter, you need to know what your users want. This means you need to 

develop a strategy for answering questions, provoking conversation, providing value, and 

always being oriƎƛƴŀƭ όƻǊ ǇƻƛƴǘƛƴƎ ƻǳǘ ƻǘƘŜǊ ǇŜƻǇƭŜǎΩ ƻǊƛƎƛƴŀƭƛǘȅύΦ ¢ƻ ƘŜƭǇ ȅƻǳ Řƻ ǘƘƛǎΣ ŀƴŘ ǘƻ 

ensure your followers always have something interesting to read, here are a few good tips on 

what to tweet, and how to tweet it.  

Mix Up Conversations and Broadcasts  

There are two basic ways to write posts ς either as broadcasts or as conversations. Despite the 

ƛƳǇƻǊǘ LΩǾŜ ǇƭŀŎŜŘ ƻƴ ŎƻƴǾŜǊǎŀǘƛƻƴǎΣ ȅƻǳ ƴŜŜŘ ǘƻ ōǳƛƭŘ ŀ ōŀƭŀƴŎŜŘ ǎǘǊŀǘŜƎȅ ǘƘŀǘ ǳǎŜs both styles 

in an even manner for your feed. Throughout your twitter feed, people need to see that you are 

both involved and providing information they will be able to use. If all you give is links and 

updates on your life, they think you are a spambot feed. If all you do is respond to other 

ǇŜƻǇƭŜǎΩ ǉǳŜǎǘƛƻƴǎ ŀƴŘ ŎƻƴǾŜǊǎŀǘƛƻƴǎΣ ǘƘŜȅ ƳƛƎƘǘ get annoyed with all the @s.  

Use the different styles of tweets outlined below to help you get a more diverse, integrated 

update history produced that will draw in new followers and keep your old followers involved.  

Updates on Your Status  

The primary qǳŜǎǘƛƻƴ ǘƘŀǘ ¢ǿƛǘǘŜǊ ŀǎƪǎ ȅƻǳ ǿƘŜƴ ȅƻǳ Ǝƻ ǘƻ Ŧƛƭƭ ƻǳǘ ȅƻǳǊ ǎǘŀǘǳǎ ƛǎ ά²Ƙŀǘ !ǊŜ ¸ƻǳ 

5ƻƛƴƎΚέ ¢Ƙƛǎ ƛǎ ǘƘŜ ǉǳŜǎǘƛƻƴ ǘƘŀǘ ǘƘŜ ǎƛǘŜ ǿŀǎ ƳŀŘŜ ǘƻ ŀƴǎǿŜǊΦ !ǎ ȅƻǳΩǾŜ ƭŜŀǊƴŜŘΣ ǘƘŜǊŜ ŀǊŜ 

ŎƻǳƴǘƭŜǎǎ ǿŀȅǎ ǘƻ ŀƴǎǿŜǊ ǘƘŀǘ ǉǳŜǎǘƛƻƴ ǘƘŀǘ ŘƻƴΩǘ ƛƴǾƻƭǾŜ ŀŎǘǳŀƭƭȅ ŀƴǎǿŜǊƛƴƎ ǘƘŀǘ question. 

IƻǿŜǾŜǊΣ ƻƴ ƻŎŎŀǎƛƻƴΣ ŜǎǇŜŎƛŀƭƭȅ ƛŦ ȅƻǳΩǊŜ ƛƴ ŀ ƘǳǊǊȅ ƻǊ ǘƘƛƴƪ ǘƘŀǘ ȅƻǳǊ ŎǳǊǊŜƴǘ ǎƛǘǳŀǘƛƻƴ ƛǎ 

ƛƴǘŜǊŜǎǘƛƴƎ ǘƻ ǘƘŜ ǇŜƻǇƭŜ ǿƘƻ ǊŜŀŘ ȅƻǳǊ ǘǿŜŜǘǎΣ ȅƻǳ ƴŜŜŘ ǘƻ ǿǊƛǘŜ ŀ ǎƛƳǇƭŜ ά²Ƙŀǘ ŀǊŜ ȅƻǳ 

ŘƻƛƴƎέ ǘǿŜŜǘΦ  
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The first thing to keep in mind though is that ȅƻǳ ǎƘƻǳƭŘƴΩǘ Ƨǳǎǘ ǿǊƛǘŜ ǿƘŀǘ ȅƻǳΩǊŜ ŘƻƛƴƎΦ ¸ƻǳ 

need to write what you think about what you are doing. Add something of value to the overall 

tweet so that it is ƴƻǘ Ƨǳǎǘ ŀƴ άLΩƳ ƎƻƛƴƎ ǘƻ ǘƘŜ ōŜŀŎƘέ ǘǿŜŜǘ ǘƘŀǘ ǎƻ Ƴŀƴȅ ŘƛŦŦŜǊŜƴǘ ǇŜƻǇƭŜ 

enter twenty times a day. Not too many people care and those that do could still do with a few 

more details.  

Some examples of good ways to write this style of tweet include: 

 

ά/ƻƳƛƴƎ ƘƻƳŜ ŦǊƻƳ ŀ ƭƻƴƎ ǿŜŜƪŜƴŘ ς have dozens of great new ideas from the 

ŎƻƴŦŜǊŜƴŎŜ L ŎŀƴΩǘ ǿŀƛǘ ǘƻ ǎƘŀǊŜέ 

ά²ǊƛǘƛƴƎ ŀ ƴŜǿ ŀǊǘƛŎƭŜ ŀǎ ǿŜ ǎǇŜŀƪ ς ŎŀƴΩǘ ǿŀƛǘ ǘƻ ƘŜŀǊ ŦŜŜŘōŀŎƪ ƻƴ ƴŜǿ ƳŀǊƪŜǘƛƴƎ 

ƛŘŜŀǎΦέ 

 

These posts do something very simple ς they tell the followers what you are doing. But, they do 

it in a way that also leaves them interested. What ideas are you going to share from the 

conference? When will they get to read the new article so they can provide their feedback? 

LƴǎǘŜŀŘ ƻŦ ǿǊƛǘƛƴƎ ǎƻƳŜǘƘƛƴƎ ƭƛƪŜ άƧǳǎǘ Ǝƻǘ ƘƻƳŜ ŦǊƻƳ ǘƘŜ ŎƻƴŦŜǊŜƴŎŜέΣ you are making it into a 

reciprocating response ς they now have an opportunity to reply and give you something in 

response, keeping them involved in the conversation.  

 

Opinions  

Your opinion may or may not be any more important than any other opinion out there, but it 

does provide something that few other opinions do ς gravity. But, that is only going to be if you 

manage to maintain that gravity by putting weight behind your opinions. How do you do that? 

Start off by not just spouting off randomly. Keep everything you say carefully balanced and with 

a hint of respect for the other opinions out there.  

If you have something to say, make sure that you do it in a way that will allow you to back up 

your opinion. Provide links, source other tweets as backups and always be polite in how you 

ǊŜǎǇƻƴŘΦ ¢Ƙŀǘ ƛǎ ǘƻ ǎŀȅΣ ŘƻƴΩǘ ŦƛƴŘ ǎƻƳething you vehemently disagree with and state it in a way 

that will draw anger from other twitterers. Opinion can be powerful, but only when properly 

channeled.  
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Goals and Accomplishments  

Writing about your goals and accomplishments is another route that many twitterers take to 

draw interest in their posts. For example, if you managed to finish a particularly long book that 

you think other Twitterers would be interested in, a post about having finished it and what you 

got out of it will draw their interest.  

Other ways to leverage your accomplishments without seeming to be bragging include writing 

in a way that allows for your readers to engage you. For example, if you completed a long 

ǎŜƳƛƴŀǊ ǎŜǊƛŜǎ ŀƴŘ ŦŜŜƭ ǘƘŀǘ ȅƻǳΩǾŜ ǘŀƪŜƴ ŀǿŀȅ ŀ ƴǳƳōŜǊ ƻŦ ƛƳǇƻǊǘŀƴǘ ǘƛǇs from that series, you 

can say so to the people on your list and then provide links or questions related to your seminar 

series to make them feel involved. You completed something, so you are going to share it with 

them. It makes it so your followers care about your accomplishments while also working to get 

them more involved in the conversation about those accomplishments.  

 

Jokes, Quotes, and Other Entertainment  

This is the easiest way to engage your fellow twitterers, and a prime way to go viral on Twitter, 

where a good joke or quip can go a long ways. The only thing you need to do there though is 

make sure that you maintain a certain degree of balance in how you discuss the things related 

ǘƻ ȅƻǳǊ ōǳǎƛƴŜǎǎΦ 5ƻƴΩǘ Ƨǳǎǘ ǎǘŀǊǘ ǘƘǊƻǿƛƴƎ ƻǳǘ ǊŀƴŘƻƳ ǉǳƛǇǎ ŀƴŘ quotes as 50% of your tweets. 

Your audience might be amused for a while, but those who started following you because you 

provided interested and useful advice will soon bore of your quips and go somewhere else.  

The best way to make this format work for you is to work humor and intellect into all of your 

updates, including those that pertain to useful information. Write in a way that engages your 

readers, drawing them into your post and entertaining them. If you can do this, you will not 

only keep them reading just to see what you say next, you will make loyal fans out of them ς 

someone they can forward to their friends and tell to follow. Once you send out a few viral 

tweets, you become viral in and of yourself.  

Take for example, Geoff Surratt (@geoffsurratt) a pastor whose Twitter feed integrates a large 

deal of religious activities with a great deal of humor. He has followers that are both interested 

in how he preaches and how he writes. For example, here are two tweets he wrote on the 

same day: 

 

ά5ŀŘ said he tried to download Facebook but he got an error message. I bet he did, that 

would be a pretty big ŘƻǿƴƭƻŀŘΦέ  

http://twitter.com/geoffsurratt
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"Don't pastor your church with power, pastor your church with love." 

 

The second post was a quote that Geoff directed at one of his followers. The other was a quip 

that he added to elicit laughs. Through careful balance, he managed to maintain a direct hold 

over what his readers wanted from him, both in his humor and his spirituality, while also 

maintaining a focus on family with his humor.  

²ƘƛƭŜ ȅƻǳΩǊŜ ƴƻǘ ƭƛƪŜƭȅ ǘƻ ōŜ ǘǿƛǘǘŜǊƛƴƎ ŀōƻǳǘ ŦŀƛǘƘ ŦƻǊ ȅƻǳǊ ōǳǎƛƴŜǎǎΣ ǘƘŜ ǎŀƳŜ ƛŘŜŀ ƘƻƭŘǎ ǘǊǳŜΦ 

Lƴ ƻƴŜ Ǉƻǎǘ ȅƻǳ ƳƛƎƘǘ ƳŀƪŜ ŀ ƳŜƴǘƛƻƴ ƻŦ ŀ ƭŜǎǎƻƴ ȅƻǳΩǾŜ ƭŜŀǊƴŜŘ ŦǊƻƳ ŀ ǊŜŎŜƴǘ ǎŜƳƛƴŀǊΦ Lƴ ǘƘŜ 

end post, you mighǘ ƳŀƪŜ ŀ ƧƻƪŜ ŀōƻǳǘ Ƙƻǿ ƻŦǘŜƴ ȅƻǳΩǾŜ ǊŜǿǊƛǘǘŜƴ ǘƘŜ ōƛƻ ǇŀƎŜ ƻƴ ȅƻǳǊ ōƭƻƎΦ 

¢ƘŜȅ ŘƻƴΩǘ ǎŜŜƳ ǊŜƭŀǘŜŘΣ ōǳǘ ǘƘŜȅ ŘǊŀǿ ŀ ǊŜǎǇƻƴǎŜ ŦǊƻƳ ǘƘŜ ǎŀƳŜ ŀǳŘƛŜƴŎŜΦ 

 

Links  

Links seem to be about 80% of all the posts on Twitter and while there are no actual statistics 

on thŜ ƳŀǘǘŜǊΣ L ŘƻƴΩǘ ƛƳŀƎƛƴŜ ǘƘŀǘ ƴǳƳōŜǊ ǿƻǳƭŘ ōŜ ǘƻƻ ŦŀǊ ƻŦŦΦ ²ƘŜƴ ȅƻǳ ¢ǿƛǘǘŜǊ ŀōƻǳǘ 

something, anything really, other than an opinion or something that happened to you, people 

expect a link to support it. After all, 140 characters is not a whole lot to work with. You need to 

ǇǊƻǾƛŘŜ ǎƻƳŜ ŦƻǊƳ ƻŦ ǎǳǇǇƻǊǘ ŦƻǊ ǿƘŀǘ ȅƻǳΩǊŜ ǘŀƭƪƛƴƎ ŀōƻǳǘΣ ŜƛǘƘŜǊ ƛƴ ǘƘŜ ŦƻǊƳ ƻŦ ŀ ōƭƻƎ Ǉƻǎǘ ƻǊ 

ŀǎ ŀƴ ƻǳǘǎƛŘŜ ǊŜǎƻǳǊŎŜ ǘƘŀǘ ȅƻǳǊ ŦƻƭƭƻǿŜǊǎ ƳƛƎƘǘ ŦƛƴŘ ƛƴǘŜǊŜǎǘƛƴƎΦ Lƴ ǘƘŜ ǎŀƳŜ ǾŜƛƴΣ ŘƻƴΩǘ ŦƻǊƎŜǘ 

about the value of internal links within Twitter. 

You already know how to create a link with the @ symbol before another user name. However, 

you can also create a trending link with a # before a topic that is often discussed. For example, 

every year a huge burst of attention comes up with festivals like SxSW where Twitter got its first 

ōǊŜŀƪΦ ²ŜǊŜ ȅƻǳ ǘƻ ǘȅǇŜ ƛƴ І{Ȅ{² ƛƴǘƻ ǘƘŜ ¢ǿƛǘǘŜǊ ǎŜŀǊŎƘ ƳƻŘǳƭŜΣ ȅƻǳΩŘ ŦƛƴŘ ǘƘƻǳǎŀƴŘǎ ƛŦ ƴƻǘ 

Ƴƛƭƭƛƻƴǎ ƻŦ ¢ǿŜŜǘǎ ŀōƻǳǘ ǘƘŜ ŦŜǎǘƛǾŀƭ ǘƘŀǘ ƳŀǘŎƘŜŘ ǘƘŜ ǘǊŜƴŘƛƴƎ ǘŀƎΦ LŦ ȅƻǳΩǊŜ ǿǊƛǘƛƴƎ ŀōƻǳǘ 

something that a lot of people write about, you can use this method to create a network of 

information more easily and to help yourself show up in the Twitter Trends listing for that topic.  

 

Pictures, Videos, etc. 

Multimedia is another great tool that you can use for your twitter feed and something that can 

help immensely in getting your followers more involved with the conversation. If you discuss 

your trips often, use Flickr to upload photos and share them with your followers. They will get 

to see and learn more about you this way and feel like you are closer in a way that simple text 

messages does not facilitate.  
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±ƛŘŜƻǎ Ŏŀƴ ōŜ ǳǎŜŘ ǎƛƳƛƭŀǊƭȅ ŘŜǇŜƴŘƛƴƎ ƻƴ Ƙƻǿ ȅƻǳΩǊŜ ǳǎƛƴƎ ǘƘŜ ǎƛǘŜΦ LŦ ȅƻǳ ǿŀƴǘ ǘƻ ƘŀǾŜ ŀ 

great deal of different interactive tweets, videos are a top method to do this. Start off by 

creating a different set of videos to draw on for each possible situation. This might include 

seminar videos when being serious, goofy videos when being humorous, or other viral videos 

you can share, all from YouTube. Additionally, if you are set up for it, creating your own videos 

can be a huge way to draw additional interest from your Twitter followers as they get to see 

and interact with the real you on your own terms, in a way that few Twitterers interact.  

 

Questions  

hŦ ŎƻǳǊǎŜΣ ŀǎ ǿŜΩǾŜ Řƛscussed in great length, questions and @ responds are vital to making 

your Twitter feed flourish. Make sure you use the strategies listed above to integrate them into 

your history at about a 30% ratio. 

 

Calls to Action  

The last way I want to talk about posting your tweets is through calls to action. A call to action 

is going to be a bit different and often times something you need to be careful with when 

ȅƻǳΩǊŜ ǘŀƭƪƛƴƎ ŀōƻǳǘ ŀ ǇǊƻŘǳŎǘ ƻǊ ǎŜǊǾƛŎŜ ȅƻǳ ǿŀƴǘ ǎƻƳŜƻƴŜ ǘƻ ǎŜŜΦ .ǳǘΣ Ŏŀƭƭǎ ǘƻ ŀŎǘƛƻƴ ƻƴ 

ǘǿƛǘǘŜǊ ŘƻƴΩǘ always need to be directed in a way that tries to sell something. 

¸ƻǳ Ŏŀƴ ŀǘǘŜƳǇǘ ǘƻ ŘƛǊŜŎǘ ǇŜƻǇƭŜ ǎƛƳǇƭȅ ǘƻ ǊŜŀŘ ȅƻǳǊ ōƭƻƎΣ ǊŜŀŘ ǎƻƳŜƻƴŜ ŜƭǎŜΩǎ ōƭƻƎΣ Ǝƻ ƻǳǘ 

and come up with questions, or simply to think in a way that you want them to think. In fact, 

the fewer calls to action you have related to your products, the better. That way, when you do 

ŀǎƪ ǘƘŜƳ ǘƻ ŎƘŜŎƪ ƻǳǘ ȅƻǳǊ ƳŀǊƪŜǘƛƴƎ ǎƛǘŜǎΣ ǘƘŜȅΩƭƭ ōŜ ƳƻǊŜ ǿƛƭƭƛƴƎ ǘƻ Řƻ ǎƻΦ  

 

Finding Cheerleaders 

It might seem like an easy task at first, and in many cases it will be. When you only have 100 

followers and three of them ask you a question and one person says something interesting, you 

reply to all four of those individuals and start up conversations. It is easy and it is interesting. 

IƻǿŜǾŜǊΣ ƛŦ ȅƻǳΩǊŜ ǊŜŀƭƭȅ ƛƴǘerested in building an ongoing marketing plan through your Twitter 

profile, you need to learn how to pick out the few Twitterers who are truly, honestly interested 

in your page, or who can make interested in your page.  
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Follow Conversations  

Start off by following the conversations of others. This can be done in any number of ways, but 

ǘƘŜ ƪŜȅ ƘŜǊŜ ƛǎ ǘƻ ǎŜŜ ǿƘŀǘ ǇŜƻǇƭŜ ŀǊŜ ǎŀȅƛƴƎΣ Ƙƻǿ ǘƘŜȅΩǊŜ ǎŀȅƛƴƎ ƛǘ ŀƴŘ ǿƘŀǘ ǘƘŜƛǊ Ǝƻŀƭ ƛǎ ƛƴ ŀ 

conversation. If you figure out that someone is using Twitter solely to post their thoughts with 

minimal interaction, they are not going to be a prime target for your campaign. However, if you 

find someone that is building a following by writing back to people regularly, you may get a 

good shot at them when you start talking.  

Another good thing that comes out of following conversations is that you will quickly learn the 

style and format that those particular people use. It is amazing how much more effective you 

are in discussions when you can parrot their style of interaction. 

 

Come Back to Your Favorites  

The favoriting button in Twitter should be a tool that you use often to mark posts that you think 

ǿƻǳƭŘ ōŜ ƎƻƻŘ ǎǘŀǊǘƛƴƎ Ǉƻƛƴǘǎ ŦƻǊ ȅƻǳǊ ŘƛǎŎǳǎǎƛƻƴǎΦ hŦ ŎƻǳǊǎŜΣ ŘƻƴΩǘ ŦŀǾƻǊƛǘŜ ŀƴ ǳǇŘŀǘŜ ŀƴŘ 

ǘƘŜƴ ŎƻƳŜ ōŀŎƪ ǘǿƻ ǿŜŜƪǎ ƭŀǘŜǊΦ ¢ƘŀǘΩǎ ƴot going to do you any good. However, if you find that 

ǎƻƳŜƻƴŜ Ƙŀǎ ŀ ǉǳŜǎǘƛƻƴ ŀƴŘ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ ŀƴ ŀƴǎǿŜǊ ŦƻǊ ƛǘ ŀǘ ǘƘŜ ƳƻƳŜƴǘΣ ŦŀǾƻǊƛǘŜ ƛǘ ŀƴŘ 

return a couple hours later to reply.  

Favoriting can also apply to particular followers or following tweeters that you have in your 

profile. These individuals may have funny things to say or they may be trying to add you as an 

ŜȄǇŜǊǘ ƛƴ ǘƘŜƛǊ ƻǿƴ ƴŜǘǿƻǊƪΦ ²ƘŀǘŜǾŜǊ ǊŜŀǎƻƴ ǘƘŜȅ ƘŀǾŜΣ ƛŦ ǘƘŜȅΩǊŜ ƛƴǘŜǊŀŎǘƛƴƎ ǿƛǘƘ ȅƻǳ ƻƴ ŀ 

regular, in - depth basis, make sure you return the favor in kind. Not only will they stand a 

better chance of promoting you and your feed to their followers, they will provide an avid 

audience you can interact with on your own later on through @ responses. 

 

Respond to New Contacts When Possible  

Whenever someone new signs up as a follower, try to interact with them on a personal level at 

least once. This might become impossible later on, so make sure to keep up with it as much as 

possible early in the lifespan of your Twitter feed. It tells them that you care about their reading 

ȅƻǳǊ ŦŜŜŘ ŀƴŘ ǘƘŀǘ ȅƻǳΩǊŜ ǿƛƭƭƛƴƎ ǘƻ ƛƴǘŜǊŀŎǘ ƻƴ ŀ ƳƻǊŜ ǇŜǊǎƻƴŀƭ ƭŜǾŜƭΦ {ƻƳŜ ŦƻƭƭƻǿŜǊǎ ŘƻƴΩǘ 

care, but many will and that can make you much more effective as a marketer, creating those 

relationships early.  

In some cases, that single, @ reply immediately upon being added can turn into a long term 

following that will help you leverage many more readers out of them in the future. And while 
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you will probably not be able to do this forever, make sure that you at least try until you get 

over 1000 followers. 

 

Streamlining Team Communication 

¢ǿƛǘǘŜǊΩǎ ŦƛǊǎǘ ǳǎŜ ǿŀǎ ŀŎǘǳŀƭƭȅ ŀǎ ŀ ǘŜŀƳ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ǘƻƻƭ ŀǘ ǘƘŜ ƻŦŦƛŎŜǎ ƻŦ ƛǘǎ ŎǊŜŀǘƻǊǎΦ ¢ƘŜ 

app was used by the team of programmers who put it together for a couple of weeks to talk 

back and forth between working and breaks. It was done as a sort of fun experiment, but there 

is definitely something to the idea of using Twitter as a means of direct, in - depth conversation 

in the work place or with your coworkers. Here are a few tips on how to adapt your Twitter 

usage to handle your in - house conversations in a way that will not interact with existing 

Twitter uses.  

 

Create Separate Accounts 

Separate accounts are necessary if you want to keep in touch with your coworkers via Twitter. 

It can get too confusing and overwhelming to try and balance out your tweets from multiple 

streams at the same time. Having two feeds is a great way to keep track and to ensure that you 

ŘƻƴΩǘ Ƴƛǎǎ ŀƴȅǘƘƛƴƎ ƛƳǇƻǊǘŀƴǘ όǘƘŜ ǿƘƻƭŜ Ǉƻƛƴǘ ƻŦ ǳǎƛƴƎ ǘǿƛǘǘŜǊ ŀǘ ŀƭƭύΦ  

 

Use Direct Messaging 

Direct messages can be used on your normal twitter account if you are only keeping in touch 

with a couple of people via Twitter for work. This will ensure less cross chatter with your 

ƴƻǊƳŀƭ ŀŎŎƻǳƴǘ ŀƴŘ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ too many problems with your followers getting 

confused or annoyed by work chatter. 

 

$ÏÎȭÔ 0ÏÓÔ )ÎÔÅÒÎÁÌ #ÏÎÖÅÒÓÁÔÉÏÎÓ ÉÎ 0ÕÂÌÉÃ &ÅÅÄÓ 

LŦ ȅƻǳ ŀǊŜ ƘŀǾƛƴƎ ŀ ǇŜǊǎƻƴŀƭ ƻǊ ǇƻǘŜƴǘƛŀƭƭȅ ǎŜƴǎƛǘƛǾŜ ǿƻǊƪ ŎƻƴǾŜǊǎŀǘƛƻƴΣ ŘƻƴΩǘ Ǉƻǎǘ ƛǘ ƛƴ ŀ ǇǳōƭƛŎ 

feed, no matter whether it is 20 posts or only 1. Twitter is a massive network and millions can 

read your posts whenever they want. The last thing you need is to have people you may not 

even know reading your personal chats.  
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Chapter 4 ς Creating a Following on Twitter 

bƻǿ ǘƘŀǘ ȅƻǳΩǾŜ Ǝƻǘ ǘƘŜ Ŧǳndamentals of Twitter under your belt, it is time to start figuring out 

Ƙƻǿ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ƎŀǘƘŜǊ ƘǳƴŘǊŜŘǎΣ ŀƴŘ ƘƻǇŜŦǳƭƭȅ ǘƘƻǳǎŀƴŘǎ ƻŦ ŦƻƭƭƻǿŜǊǎ ǘƻ ȅƻǳǊ ǎǘǊŜŀƳΦ 

Luckily for you, it is not as hard as it sounds. People are dying to start following you, they just 

ŘƻƴΩǘ ƪƴƻǿ ƛǘ ȅŜǘΦ 

The thing that sets Twitter apart from all the different social media sites where you add friends, 

contacts, and new connections, is that Twitter takes so little effort to maintain. If you add a 

ŦǊƛŜƴŘ ƻƴ CŀŎŜōƻƻƪ ŀƴŘ ŘƻƴΩǘ ǿǊƛǘŜ ƻn their wall, send them a message or otherwise interact 

with them in some form or another eventually, they very well may delete you from their friend 

ƭƛǎǘΦ hƴ ¢ǿƛǘǘŜǊΣ ǘƘŜ Ǌƛǎƪ ƻŦ ǘƘŀǘ ƛǎ ƴƛƭ ōŜŎŀǳǎŜ ŜǾŜǊȅ ǘƛƳŜ ȅƻǳ ǘǿŜŜǘΣ ȅƻǳ Ƙƛǘ ǳǇ ŜǾŜǊȅƻƴŜ ǘƘŀǘΩǎ 

following you.  

The goal then is to create a stream of updates that are more than just announcements and a 

strategy for creating intrigue in your readers that will ensure they keep coming back. You will be 

creating announcements, sharing information, providing tips, answering questions, and getting 

ƛƴǾƻƭǾŜŘ ƛƴ ŎƻƴǾŜǊǎŀǘƛƻƴǎ ǘƻ ƳŀƪŜ ȅƻǳǊ ¢ǿƛǘǘŜǊ ŦŜŜŘ ǘǊǳƭȅ ǘŀƪŜ ƻŦŦΦ {ƻǳƴŘ ƭƛƪŜ ŀ ƳƻǳǘƘŦǳƭΚ 5ƻƴΩǘ 

worry ς ǘƘƛǎ ƛǎƴΩǘ ƎƻƛƴƎ ǘƻ ōŜ that hard.  

 

10 Reasons Why Someone Might Ignore Your Profile 

While your profile is probablȅ ƎƻƛƴƎ ǘƻ ōŜ ǘƻǇ ƴƻǘŎƘ ǿƘŜƴ ȅƻǳΩǊŜ ŘƻƴŜ ǿƛǘƘ ƛǘΣ ǘƘŜǊŜ ŀǊŜ ŎŜǊǘŀƛƴ 

things you need to watch out for ς instances that will lead to people ignoring your or 

ǳƴŦƻƭƭƻǿƛƴƎ ȅƻǳΦ ¢ƘŜ ǎŀƳŜ ƘƻǿŜǾŜǊ Ŏŀƴ ōŜ ǘǊǳŜ ƻŦ ǘƘŜ ǇŜƻǇƭŜ ȅƻǳ ƳƛƎƘǘ ŦƻƭƭƻǿΦ ¸ƻǳ ŘƻƴΩǘ ǿŀƴǘ 

to clog your own Twitter feed with people that are not worth following, nor do you want to 

ǿŀǎǘŜ ǘƛƳŜ ƛƴ ŎƻƴǾŜǊǎŀǘƛƻƴ ǿƛǘƘ ǎƻƳŜƻƴŜ ǘƘŀǘ ƛǎƴΩǘ ǎŜǊƛƻǳǎ ŀōƻǳǘ ǘƘŜƛǊ ¢ǿƛǘǘŜǊ ŀŎŎƻǳƴǘΦ IŜǊŜ 

are 10 things that people look for when they decide not to follow someone ς make sure you 

ŘƻƴΩǘ Ŧŀƭƭ ƛƴǘƻ ŀƴȅ ƻŦ ǘƘŜǎŜ ŎŀǘŜƎƻǊƛŜǎΥ 

1. User Avatar 
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Your user avatar says who you are and how serious you are. Additionally, it ensures that you 

are a real person as this is the only way that anyone will ever get a look at you (unless you link 

to a personal website). The same goes for your background, but more important is that avatar ς 

it might seem like an insignificant 48x48 pixels, but it is very important in the long run.  

 

2. Filling Out Your Bio 

 

The three simple things that make up your bio on the right hand side are incredibly important 

ŘŜǘŀƛƭǎ ǘƘŀǘ ȅƻǳǊ ŦƻƭƭƻǿŜǊǎ ǿƛƭƭ ƭƻƻƪ ŦƻǊ ƛƴ ȅƻǳǊ ǇǊƻŦƛƭŜΦ ²ƛǘƘƻǳǘ ǘƘŜƳΣ ƛǘ ŀǇǇŜŀǊǎ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ 

take much time getting involved with your own profile, so why would you spend time involved 

in others. Add a good, representative website (a blog or your personal homepage is best), a 

location, and a bio.  

3. The Right Kind of Website 

¢Ƙƛǎ ƛǎ ŀ ōƛƎ ƻƴŜ ŀƴŘ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘ LΩǾŜ ǎŜŜƴ ŜǾŜƴ ǘƘŜ ōŜǎǘ ƛƴ ǎƻŎƛŀƭ ƳŀǊƪŜǘŜǊǎ ƳŀƪŜ ƳƛǎǘŀƪŜǎ 

on. You need to have your website be a personalized domain name or location that shows off 

ǿƘƻ ȅƻǳ ŀǊŜΦ ! aȅ{ǇŀŎŜ ǇǊƻŦƛƭŜΣ DŜƻŎƛǘƛŜǎ ǇŀƎŜΣ ƻǊ ŀƴȅǘƘƛƴƎ ŜƭǎŜ ǘƘŀǘ ŘƻŜǎƴΩǘ ǎƘƻǿ ȅƻǳ 

understand how and why the Internet works is going to hurt you.  

4. Update and Follower Ratios 

This has been covered already, but it bears repeating. The ratio of following to followers will 

have a huge impact on how effective you are at gaining new followers. If you follow more than 

рл҈ ƘƛƎƘŜǊ ǘƘŀƴ ȅƻǳǊ ŦƻƭƭƻǿŜǊ ƴǳƳōŜǊΣ ȅƻǳΩǊŜ ŘƻƛƴƎ ƛǘ ǿǊƻƴƎΦ LŦ ȅƻǳ ŘƻƴΩǘ ǳǇŘŀǘŜ ŜǾŜǊȅ day or 

ǘǿƻΣ ȅƻǳΩǊŜ ŘƻƛƴƎ ƛǘ ǿǊƻƴƎΦ aŀƪŜ ǎǳǊŜ ȅƻǳ ƪŜŜǇ ǘƘŜ Ǌŀǘƛƻ ǊƛƎƘǘ ŀƴŘ ȅƻǳǊ ǳǇŘŀǘŜǎ ŀǊŜ ŘƻƴŜ ŀǘ 

least every 24 hours. 

5. 5ƻƴΩǘ {ŀȅ ¸ƻǳ !ǊŜ ŀƴ 9ȄǇŜǊǘ 

LŦ ȅƻǳΩǊŜ ƴƻǘ ŀƴ ŜȄǇŜǊǘΣ ŘƻƴΩǘ ǎŀȅ ȅƻǳ ŀǊŜ ŀƴŘ ƛŦ ȅƻǳ Řƻ ǎŀȅ ȅƻǳ ŀǊŜΣ ƳŀƪŜ ǎǳǊŜ ǘƘŀǘ ȅƻǳ ŀŎǘǳŀƭƭȅ 

prove it. ¢ƻƻ Ƴŀƴȅ ǇǊƻŦƛƭŜǎ ƳŀƪŜ ŎƭŀƛƳǎ ƻŦ ōŜƛƴƎ ŜȄǇŜǊǘǎ ŀƴŘ ǘƘŜƴ ŘƻƴΩǘ ǇǊƻǾƛŘŜ ŀƴȅǘƘƛƴƎ 

beyond one or two tweets a week. Also, make sure you stay atop any trends or new media that 
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ǇƻǇǎ ǳǇΦ LŦ ȅƻǳ Ŧŀƭƭ ōŜƘƛƴŘ ŀƴŘ ŎƭŀƛƳ ȅƻǳΩǊŜ ŀƴ ŜȄǇŜǊǘ ƛƴ ŀ ŦƛŜƭŘΣ ǘƘŜ ǇŜƻǇƭŜ ƻƴ ¢ǿƛtter will call 

you on it ς and you could stand to lose followers or fail to gain new ones.  

6. 5ƻƴΩǘ .Ŝ ŀ .ƭŀǘŀƴǘ aŀǊƪŜǘŜǊ 

Even those marketers who do a good job of integrating enough non-product related tweets can 

come off as blatant marketers if they are not careful? How do they do that? Simple - by talking 

too much about a product or service, sticking to a niche that very few people care about, or 

trying to recommend something in @s too often. You cannot build a Twitter profile around 

selling something. It ǿƻƴΩǘ ǿƻǊƪ ōŜŎŀǳǎŜ ǘƻƻ Ƴŀƴȅ ǘǿŜŜǘŜǊǎ ŀǊŜ ƻƴ ǘƘŜǊŜ ŦƻǊ ǎƻŎƛŀƭ ǇǳǊǇƻǎŜǎΦ 

You need to provide something else that they are going to be able to use.  

7. No Auto Direct Messages 

There are some marketers who swear by having auto DMs sent out to anyone that starts 

following them. This is a horrible idea because it goes back to not being a blatant marketer. 

Auto messages are marketing tactics and while they can work ς ǘƘŜȅ ǿƻƴΩǘ ǿƻǊƪ ƻƴ ¢ǿƛǘǘŜǊΦ 

aŀƪŜ ǎǳǊŜ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ Řƻ ǘƘƛǎ ŀƴŘ ǘƘŀǘ ȅƻǳ ǊŜǎǇŜŎǘ ȅƻǳǊ ŦƻƭƭƻǿŜǊǎ Ŝƴƻǳgh to either contact 

them directly or not bother at all.  

8. 5ƻƴΩǘ ¢ŀƭƪ !ōƻǳǘ DŜǘǘƛƴƎ aƻǊŜ CƻƭƭƻǿŜǊǎ 

bƻ ƻƴŜ ǿŀƴǘǎ ǘƻ ŦŜŜƭ ƭƛƪŜ ǘƘŜȅΩǊŜ ǇŀǊǘ ƻŦ ǎƻƳŜ ƭƻƴƎ ŘǊŀǿƴ ƻǳǘ ǇƻǇǳƭŀǊƛǘȅ ŎƻƴǘŜǎǘ ǘƘŀǘ ƛƴǾƻƭǾŜǎ 

ǘƘŜƳ ōŜƛƴƎ Ƨǳǎǘ ŀƴƻǘƘŜǊ ƴƻǘŎƘ ƻƴ ȅƻǳǊ ŦƻƭƭƻǿŜǊ ŎƻǳƴǘΦ {ƻ ŘƻƴΩǘ say anything about asking for 

more followers or needing a certain amount by a certain time. If you set goals for follower 

ŎƻǳƴǘǎΣ Řƻ ƛǘ ǇǊƛǾŀǘŜƭȅ ŀƴŘ ŘƻƴΩǘ ǎƘŀǊŜ ǿƛǘƘ ŀƴȅƻƴŜ ƻƴ ¢ǿƛǘǘŜǊΦ ¢Ƙƛǎ ƛǎ ŀ ƎŜƴŜǊŀƭ ǊǳƭŜ ŦƻǊ ŀƭƭ ǎƻŎƛŀƭ 

networking and is going to get you a long way if you learn how to get those followers without 

being blatant or begging. 

9. 5ƻƴΩǘ !ǊƎǳŜ ǿƛǘƘ tŜƻǇƭŜ 

There are some Twitter streams where it is obvious that the user has a habit of arguing with 

ǇŜƻǇƭŜ ŦƻǊ ǘƘŜ ǎŀƪŜ ƻŦ ƛǘΦ 5ƻƴΩǘ ōŜ ƻƴŜ ƻŦ ǘƘƻǎŜ ǇŜƻǇƭŜΦ ¸ƻǳΩƭƭ ƻƴƭȅ ǎǘŀǊǘ ǘƻ ŀƭƛŜƴŀǘŜ ŀƴȅƻƴŜ ǘƘŀǘ 

reads your @s or looks at your timeline. This is a double strike against you and can go a long 

way in causing you trouble if you are not careful. 

10. The Obvious 

¢ƘŜ ƭŀǎǘ ǎǘŜǇ ƛǎ ǘƘŜ Ƴƻǎǘ ƻōǾƛƻǳǎ ŀƴŘ ǘƘŜ ƻƴŜ ǿŜΩǾŜ ǘŀƭƪŜŘ ŀōƻǳǘ ǘƘŜ Ƴƻǎǘ ǘƘǳǎ ŦŀǊ όǎƻ L ǿƻƴΩǘ 

drag it out). You need to make sure that you engage and converse with your followers. This 
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means talking to them about their tweets, responding to their @s and DMs and ensuring that 

your feed has a nice mixture of advice, conversations, and direct talk between you and them.  

 

Who Do You Really Want Following You on Twitter 

vǳŜǎǘƛƻƴ ƻƴŜ ǘƘŀǘ ǎƘƻǳƭŘ ōŜ ƻƴ ŜǾŜǊȅ ƴŜǿ ¢ǿƛǘǘŜǊ ǳǎŜǊΩǎ ƭƛǇǎ ƛǎ ǿƘƻ Řƻ ȅƻǳ ǊŜŀƭƭȅ ǿŀƴǘ 

following you? It might sound goofy because of course you want everyone you can possibly get 

following you at all times. There is no such thing as a bad follower on a site like Twitter.  

Take Twitterholic for example. The site was created a little over two years ago to display the 

top users on Twitter. When it was created, the user with the most followers had about 30,000 

followers. Today, the top 100 list is almost 100% devoted to celebrities and news feeds with 

number one being held down by CNN breaking news ς claiming almost 550,000 followers on 

Twitter. Number two is held by Barack Obama with his nearly 500,000 followers (and the 

430,000 his feed still follows). 

 

Start down the list and you will eventually get to regular people and bloggers, but even then 

their follower lists include hundreds of thousands of followers. Which of these followers are 

actually interested in what these people have to say and which ones are just trying to amass as 

many people to follow as possible? 

¢ƘŜ ŀƴǎǿŜǊ ƛǎ ǘƘŀǘ ƛǘ ŘƻŜǎƴΩǘ ƳŀǘǘŜǊΦ If you have 25,000 followers and only 500 read your feed, 

ǘƘŀǘΩǎ ǎǘƛƭƭ ōŜǘǘŜǊ ǘƘŀƴ плл ŦƻƭƭƻǿŜǊǎ ǿƘŜǊŜ ǘƘŜȅ ŀƭƭ Ŧƻƭƭƻǿ ȅƻǳǊ ŦŜŜŘΦ  

http://www.twitterholic.com/
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But, there is still an ideal follower that every Twitter feed should aim for. One that is interested 

in what you have to talk about. This might be easier for some niches than others. Go to 

search.twitter.com (the only way to search for keywords on Twitter) and type in something like 

άŦƻƻǘōŀƭƭέ ŘǳǊƛƴƎ Ŧƻƻǘōŀƭƭ ǎŜŀǎƻƴΦ ¸ƻǳ ǿƛƭƭ ŦƛƴŘ ƘǳƴŘǊŜŘǎ ƻŦ ǘƘƻǳǎŀƴŘǎ ƻŦ ǘǿŜŜǘǎ ŀƴŘ ƘǳƎŜ 

networkǎ ƻŦ ŦŀƴǎΦ ¢ȅǇŜ ƛƴ άōŀƭƭŜǘέ ƛƴ ǘƘŜ ǎŀƳŜ ǘƛƳŜ ǇŜǊƛƻŘ ŀƴŘ ǘƘŜ ŎƻōǿŜōǎ ǿƛƭƭ ǎƘƻǿΦ  

This is nothing new to you though. Niche targeting is how most business ventures succeed ς 

you want to find the people who are interested in what you have to offer and then target them 

specifically. On Twitter though, things are a bit different and so there is no direct argument 

over Quality vs. Quantity.  

 

Building for Quantity  

The first method to build a list of followers is to aim for the most possible followers as fast as 

possible. This is the way most of our old marketing methods work ς aim for critical mass and 

ǘƘŜƴ ƭŜǘ ƛǘ ǎǘŜŀƳ ǊƻƭƭΦ ¢ƘŀǘΩǎ ŀƭƭ ŦƛƴŜ ŀƴŘ ƎƻƻŘΣ ōǳǘ ǘƘŜǊŜ ŀǊŜ ŀ ŦŜǿ ǎƛǘǳŀǘƛƻƴǎ ƛƴ ǿƘƛŎƘ ȅƻǳ Ƴŀȅ 

want to rethink this particular approach: 

¶ When Offering Advice ς If your twitter feed was built with the intention of answering 

ǉǳŜǎǘƛƻƴǎ ŀƴŘ ƳŀƛƴǘŀƛƴƛƴƎ ŀƴ ŀŎǘƛǾŜ ŎƻƴǾŜǊǎŀǘƛƻƴ ǿƛǘƘ ƳǳƭǘƛǇƭŜ ŦƻƭƭƻǿŜǊǎΣ ŘƻƴΩǘ ŀƛƳ ŦƻǊ 

huge numbers until you have the means and time to handle such volume. 

¶ When Interacting Directly ς If you are going to be running your own Twitter feed, you 

need to interact with select members, or have a specific goal of finding certain tweets, 

but ŘƻƴΩǘ Ǝƻ ǘƻƻ ōƛƎ ǘƻƻ ŦŀǎǘΦ Lǘ ǿƛƭƭ ōŜ ƘŀǊŘ ǘƻ ǎŎŀƭŜ ȅƻǳǊ ƻǇŜǊŀǘƛƻƴǎ ǘƻ ƳŀǘŎƘ ǘƘŜ ǎƛȊŜ ƻŦ 

your list.  

¶ When Traffic is an Issue ς If you are trying to build and measure your traffic on a blog or 

a website, building too fast can create too much data or overwhelm servers. Of course, 

it is very unlikely that you will get so many followers that your blog collapses in on itself, 

ōǳǘ ȅƻǳ ǎƘƻǳƭŘ ŜƴǎǳǊŜ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ƎŜǘ ǘƻƻ ŎŀǊǊƛŜŘ ŀǿŀȅΦ  

bƻǿΣ ƛŦ ȅƻǳΩǊŜ ǎǘƛƭƭ ƛƴǘŜǊŜǎǘŜŘ ƛƴ ōǳƛƭŘƛƴƎ ŦƻǊ ǎƛȊŜΣ ƘŜǊŜ ŀǊŜ ŀ ŦŜǿ ǘƛǇǎ ǘƘŀǘ Ƴŀƴȅ Twitterers use to 

do just that. 
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Build From your Contact Lists  

Your email contact list is going to be one of the best ways to start developing a following on 

¢ǿƛǘǘŜǊΦ !ŦǘŜǊ ŀƭƭΣ ȅƻǳ ƪƴƻǿ Ƴƻǎǘ ƻŦ ǘƘŜǎŜ ǇŜƻǇƭŜ ŀƴŘ ǘƘŜȅΩǊŜ ƎƻƛƴƎ ǘƻ ōŜ ǿƛƭƭƛƴƎ ǘƻ ǎǘŀǊǘ 

following you, if only because you asked them. However, keep in mind that it is a good idea to 

wait a little while on this one first.  

¸ƻǳ ŘƻƴΩǘ ǿŀƴǘ ǘƻ ǎǘŀǊǘ ƻǳǘ ōȅ ŦƻƭƭƻǿƛƴƎ ƻǊ ƛƴǾƛǘƛƴƎ ŀƭƭ ȅƻǳǊ ŦŀƳƛƭȅ ŀƴŘ ŦǊƛŜƴŘǎ ōŜŦƻǊŜ ȅƻǳ ƘŀǾŜ 

any other followers. Your history will ended up crowded with @responds about personal issues 

and the like. Build a solid history with a feǿ ŘŀȅǎΩ ǿƻǊǘƘ ƻŦ ǘǿŜŜǘǎ ŀƴŘ ǎǘŀǊǘ ŦƻƭƭƻǿƛƴƎ ŀ ŦŜǿ 

people to get started, then add your contact lists.  

Blog Tweeting  

As mentioned earlier in the book, crossing over your content is a great way to integrate 

everything into a single, streamlined contact method for getting in touch with people. It is easy 

and best of all, it is going to be a fun way to boost your twitter account right away, especially if 

you have a large sum of people who regularly read your blog.  

There are a few ways to integrate the two. The first, and easiest, is to tweet about each blog 

post you write. This will create an ongoing string of outbound links from your twitter profile to 

your blog. If you tag on a few solid keywords to those posts people will be able to find you with 

searches on search.twitter.com or through Twitter Trends (which has grown in popularity 

thanks to applications that use on iPhones and Blackberries).  

The next method for blog crossover appeal is to implement a Twitter widget directly onto your 

Blog. This will allow you to post your Twitter updates directly on your blog so that your blog 

readers can get an extra dose of your insights. It also gives them a very easy to way to access 

your timeline and start following you.  

 

Integrating Widgets  

Twitter makes it incredibly easy to integrate widgets into multiple different platforms. Start by 

going to http://www.twitter.com/badges. On this page you will find a multitude of links for 

different platforms including Facebook, MySpace, Blogger, and TypePad. Each one will provide 

you with code, application links, or script to add a twitter feed to your pages. FacebookΩǎ ƛǎ ǘƘŜ 

most streamlined installation as it simply places a new application on your page that updates all 

your Tweets as you add them. You can also choose to include tweets from your friends and 

ǊŜǇƭƛŜǎ ȅƻǳΩǾŜ ǿǊƛǘǘŜƴ ƛƴ ǘƘƛǎ ŦŜŜŘΦ 

http://www.twitter.com/badges
http://www.facebook.com/
http://www.myspace.com/
http://www.blogger.com/
http://www.typepad.com/
http://www.facebook.com/
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CƻǊ ōƭƻƎƎƛƴƎΣ ǘƘŜ ǎŀƳŜ ǘƘƛƴƎǎ ƘƻƭŘǎ ǘǊǳŜ ǘƘƻǳƎƘ ƛŦ ȅƻǳΩǊŜ ƴƻǘ ǳǎƛƴƎ .ƭƻƎƎŜǊ ȅƻǳ Ƴŀȅ ƴŜŜŘ ǘƻ 

ŎƭƛŎƪ ƻƴ ǘƘŜ άhǘƘŜǊέ ǘŀō ŀǘ ǘƘŜ ōƻǘǘƻƳ ƻŦ ǘƘŜ ǇŀƎŜ ŀƴŘ ǳǎŜ ǘƘŜ I¢a[ ƻǊ ŦƭŀǎƘ ǇƭǳƎƛƴ ƳŜǘƘƻŘ ǘƻ 

display your recent updates. Whichever method you choose though, installation is quick and 

easy.  

Respond to Requests and Questions  

!ǎ ǿŜΩǾŜ ŀƭǊŜŀŘȅ ŘƛǎŎǳǎǎŜŘΣ ¢ǿƛǘǘŜǊ ƛǎ ƴƻǘ Ƨǳǎǘ ŀōƻǳǘ ǘŜƭƭƛƴƎ ǇŜƻǇƭŜ ǿƘŀǘ ȅƻǳΩǊŜ ŘƻƛƴƎ ƻǊ ǿƘŀǘ 

ȅƻǳΩǊŜ ƛƴǘŜǊŜǎǘŜŘ ƛƴΦ Lǘ ƛǎ ŀōƻǳǘ Ǝetting involved in conversations that will allow you to answer 

questions, provide information that other users need and develop ongoing relationships with 

new friends and strangers you may not have otherwise ever talked to.  

The @respond feature is one of those things that need to be treated reverentially. Twitter is 

like a website and not just another quick feature you may or may not use occasionally. If 

someone sends you an @respond, you need to respond to it immediately or you will quickly 

start losing followers. The same holds true for direct messages. 

YŜŜǇƛƴƎ ǳǇ ǿƛǘƘ ȅƻǳǊ Ϫǎ ƛǎ ŜŀǎȅΣ ŀǎ ƭƻƴƎ ŀǎ ȅƻǳ ŘƻƴΩǘ ƎŜǘ ǘƻƻ ƳŀƴȅΦ ²ƛǘƘ мпл ŎƘŀǊŀŎǘŜǊǎ 

ǘƘƻǳƎƘΣ ƛǘ ǎƘƻǳƭŘƴΩǘ ōŜ ǘƻƻ ǘƻǳƎƘ ǘƻ Ƴŀƛƴǘŀƛƴ ŀ ǉǳƛŎƪ ŀƴŘ Ŝŀǎȅ ǊŜǎǇƻƴǎŜ Ǌŀǘƛƻ ǘƻ ǘƘƻǎŜ ǘƘŀǘ 

show up in your @responses board. Additionally, software like TweetDeck can be very helpful 

in allowing you to see your replies instantly as they are made from your desktop (either Mac OS 

X or Vista compatible).  

While maintaining a converǎŀǘƛƻƴ ƛǎ ǎƻƳŜǘƘƛƴƎ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ƴŜŜŘ ǘƻ ŘŜǾŜƭƻǇ ǿƛǘƘ ǘƛƳŜΣ ƭŜŀǊƴ 

how to manage your time now so that you have what you need to respond to any questions 

you get within a few hours (never go more than 24 hours if you can help it). Having responses 

http://www.tweetdeck.com/
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forwarded to your mobile phone is a great way to make sure you never miss anything.  

 

What People Want to Read in Your Answers  

5ƻƴΩǘ Ƨǳǎǘ ǾŜǊƛŦȅ ŀ ǉǳŜǎǘƛƻƴ ƛŦ ǎƻƳŜƻƴŜ ŀǎƪǎ ǎƻƳŜǘƘƛƴƎΦ !ŘŘƛǘƛƻƴŀƭƭȅΣ ǿƘŜƴ ōǳƛƭŘƛƴƎ ŀ ŦƻƭƭƻǿŜǊ 

ƭƛǎǘΣ ŘƻƴΩǘ Ƨǳǎǘ ƭƻƻƪ ŀǘ Ǉƻǎǘǎ ƛƴ ǘƘŜ ǊŜcent or search interface and then respond with meaningless 

tweets. Have something valuable to add to the conversation. Be engaging, entertaining and 

most of all, provide useful information. This might come in the form of a link that supports 

ǎƻƳŜƻƴŜ ŜƭǎŜΩǎ ǘǿŜŜǘΣ ŀ ǇƭǳƎ ƻŦ ǎƻƳŜƻƴŜ ǿƘƻ ƘŜƭǇǎ ǎǳǇǇƻǊǘ ŀ Ǉƻƛƴǘ ȅƻǳΩǾŜ ƳŀŘŜΣ ƻǊ ǎƛƳǇƭȅ ŀ 

kudos to someone who completed something worthwhile.  

Add Twitter to Your Sigs  

This is easy and will ensure that anyone you talk to via email that has Twitter sees you have a 

profile. You already have your email address, website, and probably phone number in your 

signature ς why not add your Twitter profile address along with it. It is a quick and easy way to 

boost your exposure. Toss it in on forum posts too to gain a little more visibility.  

Contests, Freebies and Other Incentives  

People like stuff and as a marketer, you know that one of the most effective ways to get 

someone interested in your company and your products is to give them something for free. This 

can be advice, a product, or even money ς ōǳǘ ǿƘŀǘŜǾŜǊ ƛǘ ƛǎΣ ƛŦ ƛǘ ƛǎ ŦǊŜŜΣ ǘƘŜȅΩƭƭ ǎǘŀǊǘ ƭƛǎǘŜƴƛƴƎΦ  

¢Ƙŀǘ ōŜƛƴƎ ǎŀƛŘΣ ȅƻǳ ǎƘƻǳƭŘƴΩǘ ƴŜŎŜǎǎŀǊƛƭȅ Ǉŀȅ ǇŜƻǇƭŜ ǘƻ Ŧƻƭƭƻǿ ȅƻǳΦ Lǘ ƛǎ ŀ ƭƛǘǘƭŜ ǳƴŘŜǊƘŀƴŘŜŘ 

and it can get too expensive too fast. However, something you can do is have contests that will 

engage your followers (subsequently boosting your Rankings with Google and Twitter) and get 

a lot of more exposure in the process.  

For an idea of what kinds of contests people are running on Twitter to gain followers, visit 

http://twitter.com/TWinners. This Twitter stream updates constantly with listings of different 

people who are doing contests on Twitter. Just to gain access to those contest pages, more 

than 600 people have started following TWinners. It is a great tactic and there are many ways 

you can make it work for you.  

http://twitter.com/TWinners
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Freebies are another great strategy and can come in the form of anything from downloadable 

eBooks which can offer on your sidebar or actual physical giveaways that you link back to from 

your profile page. Just remember never to give up your identity by forgetting to describe who 

you are in favor of offering freebies. 

 

Drive Traffic to Your Profile  

¢ǊŀŦŦƛŎ ƎŜƴŜǊŀǘƛƻƴ ƛǎ ǘƘŜ ƪŜȅ ǘƻ ŀƴȅ ǿŜō ōŀǎŜŘ ƳŀǊƪŜǘƛƴƎ ǘŀŎǘƛŎΩǎ ǎǳŎŎŜǎǎ, even Twitter. While 

you might want to focus on getting more followers, simply getting people to visit your site is a 

great tactic as well. Consider this ς conversion rates for signups on notification lists for a blog or 

website usually hover around 15 - 20%. Conversion rates for people who read your Twitter feed 

ŀǊŜ ŎƭƻǎŜǊ ǘƻ пр҈ ŀƴŘ ǘƘŀǘΩǎ ƻƴƭȅ ŦƻǊ ǘƘŜ ǊŀƴŘƻƳ ǇŜƻǇƭŜ ǿƘƻ ŦƛƴŘ ȅƻǳ ƻƴ DƻƻƎƭŜ ƻǊ Ǿƛŀ ǎŜŀǊŎƘΦ 

If someone is targeted to reach your page, that number skyrockets.  

So, it is a great idea to integrate numerous standard traffic building strategies to get people to 

your page so they sign up. Here are a few select methods that have been proven to work: 

¶ Exchange Recommendations ς You can often get another blogger or website owner 

whom you share mutual respect with to plug your Twitter feed in exchange for you 

plugging them. It is the same as a linkswap for a blog except you are guaranteeing that 

your Twitter ID gets beamed to the hundreds or perhaps thousands of users that are 

following the person you ask for the plug. 
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¶ Use Paid Advertising ς Paid advertising is a classic and still highly effective way of 

getting people to go somewhere on the web. Using Google AdWords or setting up a 

banner ad can be useful ways to drive traffic to your Twitter profile. Just make sure not 

to waste money on keywords or sites where the visitors may not actually care about 

your profile.  

¶ Pitch Articles to Popular Twitterers ς Contact popular twitterers and offer links they can 

give out ǘƻ ŀǊǘƛŎƭŜǎ ȅƻǳΩǾŜ ǿǊƛǘǘŜƴΦ LŦ ȅƻǳ Ŏŀƴ ƎŜǘ ǘƘŜƳ ǘƻ ǇƭǳƎ ŀƴ ŀǊǘƛŎƭŜ ŦƻǊ ȅƻǳ ƻǊ ǘƻ 

post it on a blog with a link to your Twitter profile, you will gain a good number of hits 

off of it. Think of it in the same way you use articles to market your website with Ezines.  

¶ Promote Your Profile Alongside Website Offerings - If you are going to offer something 

for free, or even for sale that will draw large volumes of traffic and interest, put your 

Twitter profile beside it. This can be done subtly or garishly ς it doŜǎƴΩǘ ǇŀǊǘƛŎǳƭŀǊƭȅ 

matter because the people who see it are getting something they want and will be 

plenty happy as is.  

Follow Other People  

¢ƘŜ ŜŀǎƛŜǎǘ ǿŀȅ ǘƻ ŀŘŘ ƴŜǿ ŦƻƭƭƻǿŜǊǎ ƛǎ ǘƻ ŀŘŘ ƴŜǿ ǇŜƻǇƭŜ ȅƻǳΩǊŜ ŦƻƭƭƻǿƛƴƎΦ bƻǿΣ ǘƘƛǎ ƛǎ ƴƻǘ ŀǎ 

easy as it sounds because you need to stay away from a particularly trap - laden path in which 

you end up appearing as a spammer. For example, if you were to find a profile where the user 

ǿŀǎ ŦƻƭƭƻǿƛƴƎ рΣллл ǇŜƻǇƭŜ ŀƴŘ ƻƴƭȅ ƘŀŘ мн ŦƻƭƭƻǿŜǊǎΣ ȅƻǳΩŘ ǇǊƻōŀōƭȅ ŀǎǎǳƳŜ ǘƘŜȅ ǿŜǊŜ ŀ 

ǎǇŀƳƳŜǊΦ ¸ƻǳ ŘƻƴΩǘ ǿŀƴǘ ǘƘŜƳ ǘƻ ǘƘƛƴƪ ǘƘŜ ǎŀƳŜ ƻŦ ȅƻǳΣ ǎƻ ƛǘ ƛǎ ƛƳǇƻǊǘŀƴǘ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ŀŘŘ 

too many people right away.  

Do it in small bursts, making sure you only every follow 25% more than those who are following 

you. When you get into much larger numbers, this is a little less important because people will 

just see two very large numbers, but as long as you have less than 1,000 followers, keep the 

ƴǳƳōŜǊǎ ŎƭƻǎŜ ǎƻ ǘƘŀǘ ƛǘ ŘƻŜǎƴΩǘ ŀǇǇŜŀǊ ǘƘŀǘ ȅƻǳΩǊŜ ŀ ǎǇŀƳƳŜǊΦ  

Add Value to Tweets  

5ƻƴΩǘ Ƨǳǎǘ ǘǿŜŜǘ ŀōƻǳt what you ate for dinner or when you might go to the store. Find 

something you can offer and make it interesting. Add value to your tweets in multiple ways by 

providing links, images, videos, or advice. Reply to popular questions, give an opinion that is 

original, or simply ask for input from your followers. Here are a few ways you can make tweets 

more valuable to your followers: 

http://adwords.google.com/
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¶ Provide Links ς If you provide a link and a catchy headline, people will click on it, plus it 

will appear in the search listings for those keywords. Make sure to use TinyURL to make 

your url smaller and save on characters and always make sure that the link is not a 

repost or something lacking in value.  

¶ Provide Images/Videos ς Images and videos that support your underlying message or 

that are just simply interesting to your followers can be tremendously popular. For 

ŜȄŀƳǇƭŜΣ ƛŦ ȅƻǳΩǊŜ ǇǊƻǾƛŘƛƴƎ ŀƴ ƻƴƎƻƛƴƎ ǎŜǊƛŜǎ ƻŦ ǘƛǇǎ ŀƴŘ ǘǊƛŎƪǎ ƻƴ Ƙƻǿ ǘƻ ŎǊŜŀǘŜ ƻǊƎŀƴƛŎ 

gardens (to promote your gardening website), you can provide images of your own 

garden or how - to videos for greenhouses or planting. These are valuable and provide 

the things that people signed up for when they started following you.  

¶ Ask for Input ς Input from your followers can help make it easier to find blog post ideas, 

know what kind of content they want to read in your tweets, and allow you to more 

ŎƭƻǎŜƭȅ ƛƴǘŜƎǊŀǘŜ ȅƻǳǊ ǘǿŜŜǘƛƴƎ ƛƴ ŎƻƴǾŜǊǎŀǘƛƻƴ ǿƛǘƘ ǘƘŜƳΦ Wǳǎǘ ŘƻƴΩǘ ŀǎƪ ǘƻƻ ƻŦǘŜƴ ƻǊ ƛǘ 

ƭƻƻƪǎ ƭƛƪŜ ȅƻǳ ŘƻƴΩǘ ƪƴƻǿ ǿƘŀǘ ȅƻǳΩǊŜ ŘƻƛƴƎΦ  

¶ Tell Jokes or Provide Quotes ς Entertainment is a great way to be noticed and nothing is 

more entertaining than a good quip or joke. Providing witticisms or quotations that 

others will take away can be a great way to not only go viral with your tweets (causing 

your followers to retweet your posts), but to keep them coming back to you for more of 

the same. Be careful though because when you set a precedent for hilarity, people come 

to expect more of the same from you.  

¶ Promote Other Tweeters ς LŦ ǘƘŜǊŜΩǎ ƻƴŜ ǘƘƛng people are interested in, it is being 

commended or recognized for their work. Once you get a nice list of followers going, 

singling out a single tweeter as someone worth talking about or too is a great way for 

ȅƻǳǊ ŦƻƭƭƻǿŜǊǎ ǘƻ ŦŜŜƭ ƭƛƪŜ ǘƘŜȅΩǊŜ ƛƴǾƻƭǾŜd. You can point out that you like their site, or 

ǘƘŀǘ ȅƻǳ ŜƴƧƻȅ ǿƘŀǘ ǘƘŜȅΩǾŜ ōŜŜƴ ǿǊƛǘƛƴƎ ŀōƻǳǘΦ IƻǿŜǾŜǊ ȅƻǳ Řƻ ƛǘΣ ǘƘŜȅ ǿƛƭƭ ƻŦǘŜƴ 

repay you in kind.  

Tweeting at Peak Times  

One final tip you can use for building your follower list larger is to tweet at the right time of day. 

While the goal should always be to tweet as much as possible in general, you want to be sure 

that if you have two or three particular tweets that you think will draw traffic and interest, you 

save them for times when you will get the most viewership. After all, those update histories 

only go back so far and if your post is not seen before they reset, no one will have known you 

wrote something highly useful.  

http://www.tinyurl.com/
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Peak times tend to be on weekends, lunch hours, and directly after work and before bed. 

Remember though that peak use hours should be less important to you than Peak viewing 

hours ς the time when more people have an opportunity to sit down and read through their 

Twitter feeds. This is when you want to be on Twitter and post your biggest drawers.  

 

Creating Quality Follower Lists 

While the above methods are all designed to create a Twitter profile that has as many followers 

as possible, there is another approach that you may be interested in using ς one that focuses 

instead on building a list of the best possible followers. Of course, there is no such thing as a 

άōŜǎǘέ ŦƻƭƭƻǿŜǊΣ ōǳǘ ǘƘŜ ƛŘŜŀ ƘŜǊŜ ƛǎ ǘƘŀǘ ƛŦ ȅƻǳ ōǳƛƭŘ ŀ ƴŜǘǿƻǊƪ ƻŦ ŜȄǇŜǊǘǎΣ ǳǎŜǊǎ ǿƘƻ will be 

interested in what you have to say, you can start to built a network that is highly related to your 

Tweet topics. Here are a few tips to get you started: 

Look for Experts  

Experts are the bread and butter of a successful network. Look at sites like LinkedIn that strive 

only to put experts in touch with one another and have succeeded despite the dearth of useful 

social networking tools on the site. Twitter is the same. Unfortunately, finding experts on 

Twitter is not as easy as it is on other sites. The search features are rudimentary at best and if 

ȅƻǳ ŘƻƴΩǘ ƪƴƻǿ ǘƘŜ ǳǎŜǊ ƴŀƳŜ ƻǊ ƴŀƳŜ ōŜƛƴƎ ǳǎŜŘ ōȅ ǘƘŜ ŜȄǇŜǊǘǎ ȅƻǳΩǊŜ ǎŜŜƪƛƴƎΣ ƛǘ ƳƛƎƘǘ ōŜ 

rough going.  

Quick Tip ς /ƘŜŎƪ ƻǳǘ aŀǎƘŀōƭŜΩǎ ƭƛǎǘ ƻŦ ǘƻǇ ǇǊƻŦŜǎǎƻǊƛŀƭ ¢ǿƛǘǘŜǊ CŜŜŘǎΥ 

http://mashable.com/2009/02/16/twitter - professors/ 

That said, some fields are easier to populate in your following list with experts than others. For 

example, finding someone in the tech field to add to your Twitter list is going to take no time 

whatsoever. Finding someone in organic gardening? That might be a little harder.  

²ƘŀǘŜǾŜǊ ȅƻǳΩǊŜ ƭƻƻƪƛƴƎ ŦƻǊ ǘƘƻǳƎƘΣ ǘƘŜǊŜ ŀǊŜ ŀ ŦŜǿ ǉǳƛŎƪ Ŝŀǎȅ ǘƛǇǎ ȅƻǳ Ŏŀƴ Ŧƻƭƭƻǿ ǘƻ ƳŀƪŜ ƛǘ 

work for you: 

1. Search for Your Topic ς Look through search.twitter.com for your topic of choice and 

start narrowing down potential experts on the topic. Look for bloggers, article writers, 

real world professionals and more.  

2. Check Their Following Stats ς Look at the statistics of those who you are considering. If 

someone is following 5,000 people and has 12 followers, keep looking. If someone has 

http://mashable.com/2009/02/16/twitter-professors/
search.twitter.com
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10,000 followers and 12,000 following, you may also keep looking (just because they 

ǇǊƻōŀōƭȅ ǿƻƴΩǘ ŦƛƴŘ ȅƻǳ ƛƴ ǘƘŜ ŘŜǘǊƛǘǳǎύΦ aŀƪŜ ǎǳǊŜ ȅƻǳ ŦƛƴŘ ǇŜƻǇƭŜ ǿƘƻ ŀǊŜ ƭŜƎƛǘƛƳŀǘŜ 

(not spammers) and who will respond to you. 

3. Posting Frequency ς [ƻƻƪ ŀǘ ǎƻƳŜƻƴŜΩǎ ǇƻǎǘƛƴƎ ŦǊŜǉǳŜƴŎȅΦ LŦ ǘƘŜȅΩǾŜ ƻƴƭȅ ǇƻǎǘŜŘ ŜǾŜǊȅ 

мл Řŀȅǎ ŦƻǊ ǘƘŜ ƭŀǎǘ ǘƘǊŜŜ ƳƻƴǘƘǎΣ ǘƘŜȅ ŘƻƴΩǘ ǳǎŜ ¢ǿƛǘǘŜǊ ǾŜǊȅ ƻŦǘŜƴΣ ŘŜǎǇƛǘŜ Ƙƻǿ Ƴŀƴȅ 

people may be following them. If they use it 5 - мл ǘƛƳŜǎ ŀ ŘŀȅΣ ȅƻǳΩǾŜ Ǝƻǘ ŀ Ǝƻƻd user.  

4. Check Their Profile ς [ƛƪŜǿƛǎŜΣ ƭƻƻƪ ŀǘ ǘƘŜƛǊ ǇǊƻŦƛƭŜ ŀƴŘ ǎŜŜ ǿƘŀǘ ǘƘŜȅΩǾŜ ǇǊƻǾƛŘŜŘΦ 5ƻ 

they have a picture? Have they added background images? Do they have a website link? 

/ƘŜŎƪ ǘƘŜǎŜ ǘƘƛƴƎǎ ǘƻ ǎŜŜ ǿƘƻ ȅƻǳΩǊŜ ŘŜŀƭƛƴƎ ǿƛǘƘΦ 

hƴŎŜ ȅƻǳΩǾŜ ŦƻǳƴŘ ǎƻƳŜƻne who knows their subject, has written a lot and has a good 

ŦƻƭƭƻǿƛƴƎΣ ǎƛƎƴ ǳǇ ŀƴŘ ǎǘŀǊǘ ŦƻƭƭƻǿƛƴƎ ǘƘŜƳΦ ¸ƻǳΩǊŜ ƻƴ ǘƘŜ ǘǊŀŎƪ ƻŦ ŀ ƎƻƻŘ ŜȄǇŜǊǘΦ 

Getting to Know Someone  

¸ƻǳ ƘŀǾŜƴΩǘ ǊŜŀƭƭȅ ŘƻƴŜ ŀƴȅǘƘƛƴƎ ȅŜǘ ƻǘƘŜǊ ǘƘŀƴ ŦƻǳƴŘ ǎƻƳŜƻƴŜ ƛƴǘŜǊŜǎǘƛƴƎ ǘƻ ŦƻƭƭƻǿΦ ¢ƘŜǊŜΩǎ 

nothing wrong with that of course, but you want them to be interested in you as well. To do 

that, many times you need to be seen as an expert in your own right. The best way to do this is 

to reply to the messages of that expert. Write replies to the eȄǇŜǊǘΩǎ Ǉƻǎǘǎ ŀƴŘ ȅƻǳ ǿƛƭƭ ǎǘŀƴŘ 

out as someone who has something valuable to add to the conversation. Even if the expert 

ignores your reply, you might pop out to your followers as someone who has something to say 

about a topic important to them. The goal here though ς make yourself noticed. 

Give, Give, Give 

You need to give the experts something that they can use to interest them. Give them links, 

ǇǊƻǾƛŘŜ ǘƘŜƳ ǿƛǘƘ ŦǊŜŜ ŎƻƴǘŜƴǘΣ ǎƘƻǿ ǘƘŜƳ ǎƻƳŜǘƘƛƴƎ ǘƘŜȅΩǊŜ ǳƴŀǿŀǊŜ ƻŦΦ ²ƘŀǘŜǾŜǊ ȅƻǳ 

decide to do, make sure tƘŀǘ ȅƻǳΩǊŜ ǇǊƻǾƛŘƛƴƎ ŀ ǾŀƭǳŀōƭŜΣ ƛƴǘŜǊŜǎǘƛƴƎ ƴǳƎƎŜǘ ƻŦ ƛƴŦƻǊƳŀǘƛƻƴ ǘƘŀǘ 

ǿƛƭƭ ƳŀƪŜ ǘƘŜƳ ǿŀƴǘ ǘƻ ƪŜŜǇ ǘǊŀŎƪ ƻŦ ȅƻǳΦ !ƴŘ ƻƴŎŜ ȅƻǳΩǾŜ ŘƻƴŜ ǘƘŀǘΣ Řƻ ƛǘ ŀƎŀƛƴΧŀƴŘ ŀƎŀƛƴ 

ǳƴǘƛƭ ȅƻǳΩǾŜ ƎƻǘǘŜƴ ǘƘŜƛǊ ŀǘǘŜƴǘƛƻƴ ŀƴŘ ƳŀƪŜ ǎǳǊŜ ǘƘŜȅ ŎƻƴǘƛƴǳŜ ǘƻ Ǉŀȅ ŀǘǘŜƴǘƛƻƴΦ  

Building a presence on Twitter that causes people to follow you and truly care about what you 

have to say is a two way street. Once you can carefully navigate that two way street, you will be 

on the road to successfully adding experts to your feed.  

 



Seattle Freelance  
Quality content for an affordable price  

  
Page 
67 

 

  

Ranking Your Twitter Page and Becoming the Center of Attention 

Lǘ ŘƻŜǎƴΩǘ Řƻ ȅƻǳ ŀƴȅ ƎƻƻŘ ǘƻ ƘŀǾŜ нлΣллл ŦƻƭƭƻǿŜǊǎ ƛŦ ƴƻ ƻƴŜ ƛǎ ǇŀȅƛƴƎ ŀǘǘŜƴǘƛƻƴ ǘƻ ǿƘŀǘ ȅƻǳ 

have to say. You want to become the center of attention as often as possible and while it might 

not seem like it iǎ ǎǳŎƘ ŀƴ Ŝŀǎȅ ǘƘƛƴƎ ǘƻ ŘƻΣ ƛǘ Ŏŀƴ ōŜ ǉǳƛǘŜ ŜŦŦŜŎǘƛǾŜ ƛŦ ȅƻǳ ƪƴƻǿ ǿƘŀǘ ȅƻǳΩǊŜ 

looking for. 

First off, take a look at things like your Twitter Ranking or your Google Page Rank. These 

numbers, will often times seemingly arbitrary, are very important in establishing exactly what 

kind of influence you have on the people who are following you. For example, if you have a 

ǇǊƻŦƛƭŜ ǿƛǘƘ ŀ tŀƎŜ wŀƴƪ ƻŦ м ƻǊ нΣ ǘƘŀǘ ƳŜŀƴǎ ȅƻǳΩǊŜ ǇǊƻōŀōƭȅ ƴƻǘ ƎŜǘǘƛƴƎ ŀƭƭ ǘƘŀǘ Ƴŀƴȅ Ǿƛǎƛǘǎ 

and have very few, if any external links. However, if your twitter profile page gets a Page Rank 

of 4 or 5 you can almost rest assured that you are currently drawing a good percentage of your 

following to stop and look at your web page more often than not.  

That being said, being in the top 500 Twitter ǇǊƻŦƛƭŜǎ ŘƻŜǎƴΩǘ ƳŜŀƴ ŀƴȅǘƘƛƴƎ ƛŦ ȅƻǳ Řƻ ƴƻǘ ƎŜǘ 

any traffic and views. Your goal will always be to draw the most possible people to your page. 

¸ƻǳ ǿŀƴǘ ǘƘŜƳ ǘƻ ǎŜŜ ȅƻǳ ŀƴŘ ōŜ ƛƴǘǊƛƎǳŜŘ ōȅ ǿƘŀǘ ȅƻǳ ƘŀǾŜ ǘƻ ƻŦŦŜǊΦ tǳƭƭ ǘƘŀǘ ƻŦŦ ŀƴŘ ȅƻǳΩǊŜ 

going to do great.  

!ǎ ŦƻǊ ǿƘŀǘ ǘƻ ǘŀƭƪ ŀōƻǳǘ ŀƴŘ Ƙƻǿ ǘƻ ŘƛǎŎǳǎǎ ƛǘΣ ǿŜΩƭƭ ƎŜǘ ŀ ƭƛǘǘƭŜ ŦǳǊǘƘŜǊ ƛƴǘƻ ŘŜǇǘƘ ƻƴ ǘƘƻǎŜ 

topics in the next few chapters.  

 

A Few More No Nos on Twitter 

Beyond the things listed in this chapter thus far, there are a few more no nos out there for how 

to handle a Twitter profile. Here are a few of the more common mistakes made by users that 

you may not think of: 

¶ Twitter and Facebook Crossovers ς One of the best things about social media is that 

you can cross over between different applications and use them to promote each other. 

Many people will tweet and have those tweets appear on their Facebook profiles. 

However, it is a bad idea if you start tweeting more than 5-10 times a day to do this. It 

wastes space and can then cause a great deal of unfollowing or unfriending by Facebook 

ǳǎŜǊǎ ǿƘƻ ŘƻƴΩǘ ƭƛƪŜ ¢ǿƛǘǘŜǊ ƻǊ ŘƻƴΩǘ ƘŀǾŜ ŀ ¢ǿƛǘǘŜǊ ǇǊƻŦƛƭŜΦ ¢ƘŜ ǎŀƳŜ ƘƻƭŘǎ ǘǊǳŜ ŦƻǊ 

other social media crossovers.  

¶ 5ƻƴΩǘ ¢Ƙŀƴƪ 9ǾŜǊȅ CƻƭƭƻǿŜǊ ς Lǘ ƳƛƎƘǘ ŦŜŜƭ ƭƛƪŜ ŀ ƎƻƻŘ ǘƻǳŎƘΣ ōǳǘ ŘƻƴΩǘ ǳǎŜ ǘƘŜ ǇǳōƭƛŎ 

timeline space to thank followers or anyone really for something. Try to keep your 
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ǘǿŜŜǘǎ ƘŜƭŘ ǘƻ ǘƘƛƴƎǎ ǘƘŀǘ ǎƻƳŜƻƴŜ ƻǘƘŜǊ ǘƘŀƴ ǘƘŜ ǇŜǊǎƻƴ ȅƻǳΩǊŜ ŀŘŘǊŜǎǎƛƴƎ Ŏŀƴ ƎŜǘ 

something out of. If they cannot get anything out of a tweet, then you should probably 

use a DM instead of a @. 

¶ ¢ǊŀŎƪ ¢ǊŜƴŘǎ ŀƴŘ 5ƻƴΩǘ !ǎǎǳƳŜ ¸ƻǳΩǊŜ hƴ ¢ƻǇ ƻŦ ¢ƘƛƴƎǎ ς Many times, Twitter users 

will assume they have a good finger on the pulse of the trends that matter to other 

¢ǿƛǘǘŜǊ ǳǎŜǊǎΦ ¦ƴƭŜǎǎ ȅƻǳΩǊŜ ǘǊŀŎƪƛƴƎ ǘǊŜƴŘǎ ǿƛǘƘ ƘŀǎƘǘŀƎǎ ƻǊ ¢ǿƛǘǘŜǊ {ŜŀǊŎƘ ǘƘƻǳƎƘΣ 

youΩǊŜ ǇǊƻōŀōƭȅ ƴƻǘ ŀǎ ǳǇ ǘƻ ŘŀǘŜ ŀǎ ȅƻǳ ǘƘƛƴƪΦ ¢Ƙƛǎ ƛǎ ŀ ǇŀǊǘƛŎǳƭŀǊƭȅ ƎƻƻŘ ǿŀȅ ǘƻ ǘǊŀŎƪ 

how certain events carry over on the site though ς such as an event you attend, a new 

ǊŜƭŜŀǎŜ ŦƻǊ ŀ ǇǊƻŘǳŎǘ ƻǊ ǘŜŎƘƴƻƭƻƎȅΣ ƻǊ Ƨǳǎǘ ǎƻƳŜǘƘƛƴƎ ƛƴ ŜƴǘŜǊǘŀƛƴƳŜƴǘ ȅƻǳΩǊŜ 

interested.  

¶ Ignore the Unfollows ς Many users get too caught up and worried about why someone 

ƳƛƎƘǘ ƘŀǾŜ ǳƴŦƻƭƭƻǿŜŘ ǘƘŜƳΦ 5ƻƴΩǘ ƭŜǘ ǘƘƛǎ ƎŜǘ ǳƴŘŜǊ ȅƻǳǊ ǎƪƛƴ ƛŦ ȅƻǳ Ŏŀƴ ƘŜƭǇ ƛǘΦ LǘΩǎ ƴƻǘ 

worth the extra attention or concern. If someone unfollows you, use Qwitter to find out 

ǿƘȅ ǘƘŜȅ ŘƛŘ ƛǘ ƻƴƭȅ ǎƻ ǘƘŀǘ ȅƻǳ Ŏŀƴ ƳŀƪŜ ǎǳǊŜ ƛǘ ǿŀǎƴΩǘ ōŜŎŀǳǎŜ ƻŦ ŀ ƳŀǊƪŜǘƛƴƎ ǘŀŎǘƛŎ 

gone wrong. Otherwise, let it go. 

 

http://www.useqwitter.com/
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Chapter 5 ς Brand Building with Twitter 

Brand building on Twitter is what weΩǊŜ ŀƭƭ ƛƴ ǘƘƛǎ ŦƻǊΦ ²ŜΩǊŜ ǘǊȅƛƴƎ ǘƻ ŎǊŜŀǘŜ ŀ ƳŜǘƘƻŘ ōȅ ǿƘƛŎƘ 

we can build our brands and develop something recognizable and trustworthy for our 

followers. But, what does that actually mean? What kind of branding strategy are you going to 

put in place if you want to create a successful and effective method of building up what people 

think of you? There are many questions to answer here and no one great place to start, so let 

us step back and think about it from a much broader perspective.  

 

Branding Yourself or Your Business  

The number one question that many businesses and business owners have is whether or not 

they should be branding themselves or their business. It is a fair question and one for which the 

answer will vary depending on your particular situation.  

Should your CEO or you be on the frontlines with a face on a Twitter profile or should you 

develop a careful strategy to brand your business instead ς one that uses a third party or a 

mascot instead of a real person? To get started, here is an example: 

 

Virgin ς A company that has a very strong CEO that stands out from his products is 

Virgin, run by Richard Branson (@richardbranson). This company however is not defined 

by Branson. Rather, it is a part of him and he is a part of it. For that reason, the two have 

separate Twitter pages so that the branding can be crossed over. Branson has built a 

brand out of his name ς the high flying adventurer and billionaire while Virgin, his 

company, is something else entirely.  

http://twitter.com/richardbranson
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So, which method is best for you? Building a branding strategy around yourself or the business 

ȅƻǳΩǾŜ ŎǊŜŀǘŜŘΚ Lǘ ƭŀǊƎŜƭȅ ŘŜǇŜƴŘǎ ŦƛǊǎǘ ƻŦ ŀƭƭ ƻƴ ȅƻǳΦ !ǊŜ ȅƻǳ ǿƛƭƭƛƴƎ ǘƻ Ǉǳǘ ȅƻǳǊ ƴŀƳŜ ƻǳǘ ǘƘŜǊŜ 

and use it as the magnet to which all the responses for your business are directed or do you 

have a brandings strategy for your business that you think will work well to draw additional 

attention?  

 

More Importantly ς A Good Face 

There are many companies out there that have made good use of their Twitter pages. 

Companies like Comcast have put up a friendly face, utilized a branding strategy that negates all 

the bad things being said about them (their page is @comcastcares) and the fellow that 

responds to the questions and posts on comcastcares looks nice and friendly.  

IƻǿŜǾŜǊΣ ǘƘŜǊŜ ŀǊŜ ƻǘƘŜǊ ŎƻƳǇŀƴƛŜǎ ǘƘŀǘ ŘƻƴΩǘ ƳŀƴŀƎŜ ǘƻ Ǉǳƭƭ ƛǘ ƻŦŦ ǎƻ ǿŜƭƭΦ Some companies 

ŘƻƴΩǘ ŜǾŜƴ ƘŀǾŜ ǘƘŜƛǊ ƻǿƴ ŎƻƳǇŀƴȅ ƴŀƳŜ ƛƴ ǘƘŜƛǊ ǘǿƛǘǘŜǊ ǇŀƎŜΩǎ ƴŀƳŜΣ and have poorly run 

pages on which they only regurgitated information about their company when someone had a 

question. There is no real person, there was no interaction. They fail to brand their company 

and actually might hurt their reputation more than help by failing to provide solid interaction 

on a site that thrives on it. Basically, they miss the point.  

!ƴŘ ȅƻǳ ƎŜǘ ǘƻ ƭŜŀǊƴ ŦǊƻƳ ǘƘŜƛǊ ƳƛǎǘŀƪŜǎ ƛƴ ǘƘŜ ǇǊƻŎŜǎǎΦ !ƭǊŜŀŘȅΣ ȅƻǳΩǾŜ ƭŜŀǊƴŜŘ Ƙƻǿ ¢ǿƛǘǘŜǊ 

works, what you should be doing to interact and how you can make better use of the space on 

your profile page to showcase your images and more information about you and your business. 

http://twitter.com/comcastcares
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The more ways you can do this, the better for your company. 

 

Fitting In 

The next big thing to keep in mind when you try to take your business online is to make sure 

you fit into the fold. There are dozens of companies on Twitter, from airlines to fast food chains 

that appear as whitewashed marketing tools that are simply following the motions. People feel 

odd about being followed by McDonalds or the company they last had a flight with. So, it is 

important that you keep that human, and more importantly, informed face on the front page.  

Many companies are turning to younger, hipper marketing departments that can blend into the 

web 2.0 field without appearing as outsiders, something that needs to be done if you want your 

company to succeed in social media spheres. There are other people who are making it much 

more effective for their companies by cutting out all company lines and working almost entirely 

within the framework of a regular person talking to other regular people. The goal then is that if 

you recognize them on Twitter, you will feel more comfortable when you see them on TV, hear 

them on radio, or see them in a magazine ad trying to sell you something.  

While these particular strategies may not directly tie into how you run your own company, you 

need to be sure that you understand and accept the way in which you will operate under these 

restrictions. You are not one of them ς you are trying to become one of them. The better you 

do at hiding that fact, the more effective your brand can flourish.  

 

Creating a Story and Portraying Your Brand 

Branding can be done in a number of ways ς from creating new ideas that flourish in an online 

space to inundating people with your imagery until they cannot get it out of their head. The 

concept is the same wherever you go, but the methods in which it is carried out will vary 

constantly. Being able to effective integrate branding strategies that work is something that 

companies all over the Internet attempt on a regular basis and while some of them fail ς such 

ŀǎ ƛǎ ǘƘŜ ŎŀǎŜ ǿƛǘƘ .Ŝǎǘ .ǳȅΩǎ ǇŀƎŜ ƻǊ ǘƘŜ ǳƴŦƻǊǘǳƴŀǘŜ ǊŜǎǇƻƴǎŜ ǘƻ {ƪƛǘǘƭŜǎ ŀǘǘŜƳǇǘƛƴƎ ǘƻ Ǉǳǘ 

their Twitter feed on the front page of their website only to find it inundated with negative 

comments, others flourish, as in the case of ComparetheMeerkat.com. 

ComparetheMeerkat.com is a marketing campaign started by CamparetheMarket, a UK 

insurance comparison website that ƛǎ ǾŜǊȅ ǎƛƳƛƭŀǊ ƛƴ Ƴŀƴȅ ǿŀȅǎ ǘƻ ǘƘŜ !ƳŜǊƛŎŀƴ DŜƛŎƻ ŀŘǎΩ ǳǎŜ 

of the Gecko. However, the meerkat, whose name happens to be Aleksandr, the Russian, 

http://www.comparethemeerkat.com/
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English speaking meerkat, has developed a huge following on the Internet by maintaining a 

careful integration into various parts of the Internet and how the social media online can reach 

new markets. 

 

 

 

 

 

 

 

 

The campaign is based around Aleksandr and how annoyed he gets when people show up at his 

website instead of the ComparetheMarket website looking for car insurance quotes. The 

campaign has been parlayed into tv, facebook and Twitter with almost 10,000 followers now on 

Twitter, tracking his broken English and cheesy cute mug. 

 


